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Number of COVID-19 Cases in the U.S. 

A single source for consumer sentiment, news, and 
resources related to what’s happening in the country today

8,275,093

58,805 

As of  7:24am  Source: Johns Hopkins 

Number of Daily New Diagnoses 
in the U.S. 

Trajectory of New Diagnoses:  
Increasing 

Consumer Discussions

Date: 10/7/20-10/13/20 Source: Brandwatch Date: 7/7/20 Source: Sprout Social 

When consumers want brands to take  
a stand on public issues

When it impacts the business

When it relates to the brand’s values

In response to consumer feedback

When it impacts the brands employees

Never

During election season

When employees as them to

When celebrities ask them to

43%

39%

33%

29%

23%

16%

14%

7%

The New York Times reported today that the U.S. is seeing an average of 59,000 new coronavirus cases per day, the highest level 
since the beginning of August. The U.S. is forecast to set a record in the next week for the highest new daily cases since the 
pandemic began. Unlike earlier in the pandemic, new cases are not concentrated in specific states or regions, but rather growing 
nationwide. With cooler weather forcing people indoors and frustration with months of restrictions, the stage is being set for a 
challenging winter.  
  
But, in the run up to the election, political, economic, and social issues are also front and center in people’s minds. After the Black 
Lives Matter protests of the summer, many companies are still navigating how to talk about social issues. The Harvard Business 
Review offers a framework to help brands determine when to publicly take a stand (see Spotlight On: When Should Your Company 
Speak Up About a Social Issue). To a great extent, speaking out in a credible way depends on whether the issue is related to the 
company’s strategy and brand values – this is when consumers want to hear from brands (see Chart of the Day). What matters in 
these volatile times is that brands are recognizing the need to speak out and have a more meaningful impact on society, and 
having the conversations internally and with their stakeholders on how to approach having a more public voice on important 
social issues. 

https://coronavirus.jhu.edu/map.html
https://sproutsocial.com/insights/bgr-data-social-movements/
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Emotional sentiment

Date: 10/14/20-10/20/20

Sadness

Disgust

Fear

AngerJoy

Surprise
1%

Anger
15%

Fear
6%

Disgust
11%

Sadness
23%

Joy
43%

(-4pp)

(+9pp)

(0pp)

(0pp)

(0pp)

(-6pp)

Note: Change in emotional sentiment is reflective of changes since 6/10, when we shifted how social listening is being 
pulled to be reflective of all social conversations, rather than COVID-19-specific conversations. 

• Surprising results in initial virus testing in NYC schools (10/19/20) 
NYTimes  

• What to do after your PPP loan money runs out (10/19/20) Fox 
Business  

• How to make socially distanced holidays actually feel special 
(10/20/20) VICE  

• Coronavirus maps: How severe is your state's outbreak? 
(10/20/20) NPR 

COVID-Related Resources: 

Racial Justice-Related Resources:
• 'There certainly was an extremely Black movement': Ibram X. 

Kendi recounts how Blackness has been on display in 2020 
(10/20/20) The Root  

• ‘White supremacy’ once meant David Duke and the Klan. Now it 
refers to much more. (10/17/20) NYTimes  

• Why the Asian American Covid data picture is so incomplete 
(10/20/20) NBC News  

• The best holiday movies starring people of colour Flare.com  
• 12 holiday movies starring Black folks BET  
• Register to vote at vote.org  
• What’s on your ballot this election? Get informed and visit 

Ballotpedia 

https://www.nytimes.com/2020/10/19/nyregion/schools-coronavirus.html
https://www.foxbusiness.com/money/ppp-loan-runs-out-what-to-do
https://www.foxbusiness.com/money/ppp-loan-runs-out-what-to-do
https://www.vice.com/en/article/5dpm9d/make-socially-distanced-holidays-fun-and-special
https://www.npr.org/sections/health-shots/2020/09/01/816707182/map-tracking-the-spread-of-the-coronavirus-in-the-u-s
https://www.theroot.com/there-certainly-was-an-extremely-black-movement-ibram-1845423580
https://www.nytimes.com/2020/10/17/us/white-supremacy.html?referringSource=articleShare
https://www.nbcnews.com/news/asian-america/why-asian-american-covid-data-picture-so-incomplete-n1243219
https://www.flare.com/bachelor/bachelor-diversity-campaign/
https://www.bet.com/celebrities/photos/2011/12/black-holiday-movies.html#!050818-celebs-black-holiday-movies-Holiday-Heart-2000
https://www.vote.org/register-to-vote/?gclid=CjwKCAjw_Y_8BRBiEiwA5MCBJtGk_zxkFiyj4yUGUSiyji9U9pXYNd74JimlTCjSWJL6cNkBgx_chhoCBQ8QAvD_BwE
https://ballotpedia.org/Sample_Ballot_Lookup
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In recent years, companies have been under pressure from various 
stakeholders—employees, customers, investors, and the 
communities in which they operate—to publicly take a stand on 
current political and social movements. Research shows that 53% 
of consumers agree that every brand has a responsibility to get 
involved in at least one social issue that does not directly impact its 
business. However, it is impossible and impractical for brands to 
speak out on every issue. So, when should companies and their 
executives speak out? Harvard Business Review has published a 
framework to help companies make this decision.  

3 questions to guide your approach:  
1. Does the issue align with your company’s strategy? Your 

strategy is based in part on the company’s mission and values. 
These should be aligned with the issue you’re speaking out on so 
your statements will be viewed in an authentic way.  

2. Can you meaningfully influence the issue? Does your company 
have the expertise and resources to make a difference? Are you 
willing to put your money where your mouth is? If not, speaking 
out could be viewed as hypocritical.  

3. Will your constituencies agree with speaking out? When these 
key constituencies disagree with each other, you must carefully 
weigh their relative importance to your business.   

Framework to guide your response:  
• If you answer “yes” to all three questions above, then you can 

speak out on the issue at hand.   
• If you answer “yes” to two of the questions and “no” to a third, 

you may want to approach the situation as a follower. This may 
consist of joining a coalition of companies or an industry 
association that is speaking out on the issue. Or you may have a 
division or individual product or brand that speaks on the issue, 
rather than the entire company.   

• If you answer "yes” to only one of the questions, you should 
continue monitoring the situation.   

• And if you answer “no” to all three questions, you should not 
speak out.   

In order to be prepared and response thoughtfully, companies 
should discuss in advance which issues they have a perspective  
on and create a playbook for their response. Companies should 
assign a forecasting team to monitor and research issues and 
decide on the ones that most align with or impact their business 
strategy. They should then develop a playbook for speaking out  
on these issues.  

Spotlight On: When Should Your Company 
Speak Up About a Social Issue? 

• Air travel high: TSA screens 1 Million for 1st time since March 
(10/20/20) NPR  

• When start-ups go into the garage (or sometimes the living room) 
(10/20/20) NYT  

• America will sacrifice anything for the college experience (10/20/20) 
The Atlantic  

• Yelp is paying young people $2G to "re-empty the nest" (10/20/20) 
Fox Business  

• 5 big numbers that show Netflix's massive growth continues during 
the coronavirus pandemic (10/20/20) Forbes  

• How Google’s ‘hybrid’ work model could work for your business 
(10/20/20) Forbes  

• Marketers step up flu-shot efforts amid unsettling anti-COVID 
vaccine campaigns (10/20/20) AdAge   

• Is the ad world's push for racial justice a moment or a movement? 
(10/13/20) Marketing Dive  

• Disney strengthens racism warning for classic films (10/16/20) NPR  
• Starbucks sets diversity benchmarks to advance social and racial 

equity (10/16/20) Adweek  
• C.E.O.s set goals to advance racial equity by providing money and 

mentorship (10/16/20) NYTimes  
• Arnold Schwarzenegger, Usher, Nas and others discuss race and 

equality in live Twitch homepage takeover (10/15/20) Hollywood 
Reporter  

• ‘100kPledge’ tracks social justice commitments from public figures 
and corporations (10/14/20) Bloomberg News  

• Sony releases free Black Lives Matter PS4 theme (10/19/20) The 
Verge  

• Black history and culture attractions still looking for corporate 
donors to match all the BLM rhetoric (10/19/20) Skift  

• ‘Cops’ resumes production after cancellation amid Black Lives 
Matter movement (10/18/20) The DePaulia  

• 5 things every brand must know about supporting Black Lives 
Matter (10/13/20) Forbes 

Marketing/Media News Related 
to COVID-19

Source: Harvard Business Review (10/16/20)  
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Marketing/Media News Related to  
Racial Injustice

Economic News 
• How America gave up on fighting the pandemic and saving the 

economy (10/19/20) VOX  
• Coronavirus tanked the economy. Then credit scores went up 

(10/18/20) WSJ  
• Stimulus nears election endgame on Pelosi deadline, Senate 

vote (10/20/20) Bloomberg 

For a regularly updated blog tracking brands’ responses to racial 
injustice, visit AdAge here 

https://www.npr.org/sections/coronavirus-live-updates/2020/10/19/925577175/air-travel-high-tsa-screens-1-million-for-first-time-since-march
https://www.nytimes.com/2020/10/20/technology/tech-startups-garage.html
https://www.theatlantic.com/technology/archive/2020/10/college-was-never-about-education/616777/
https://www.foxbusiness.com/lifestyle/yelp-is-paying-young-people-200-to-re-empty-the-nest
https://www.forbes.com/sites/jonathanponciano/2020/10/19/netflix-earnings-5-numbers-growth-continues-during-the-coronavirus-pandemic/#4c85d244225e
https://www.forbes.com/sites/benjaminkomlos/2020/10/19/how-googles-hybrid-work-model-could-work-for-your-business/#42a72d2472d8
https://adage.com/article/advertising/marketers-step-flu-shot-efforts-amid-unsettling-anti-covid-vaccine-campaigns/2287961
https://www.marketingdive.com/news/four-months-after-george-floyd-is-the-ad-worlds-push-for-racial-justice-a/586861/
https://www.npr.org/sections/live-updates-protests-for-racial-justice/2020/10/16/924540535/disney-warns-viewers-of-racism-in-some-classic-movies-with-strengthened-label#:~:text=Disney%20Warns%20Viewers%20Of%20Racism%20In%20Some%20Classic%20Movies%20With%20Strengthened%20Label,-Facebook&text=via%20Getty%20Images-,Disney%20added%20a%20warning%20on%20its%20streaming%20service%20to%20some,minstrel%20shows%2C%22%20Disney%20said.
https://www.adweek.com/brand-marketing/starbucks-sets-diversity-benchmarks-to-advance-social-and-racial-equity/
https://www.nytimes.com/2020/10/16/business/ceos-set-goals-to-advance-racial-equity-by-providing-money-and-mentorship.html
https://www.hollywoodreporter.com/news/twitch-partners-with-arnold-schwarzenegger-for-summit-on-race-and-equity
https://www.hollywoodreporter.com/news/twitch-partners-with-arnold-schwarzenegger-for-summit-on-race-and-equity
https://www.bloomberg.com/news/articles/2020-10-14/100kpledge-solicits-commitments-to-black-causes-starting-at-100-000
https://www.theverge.com/2020/10/19/21523355/sony-ps4-black-lives-matter-blm-theme-free
https://www.theverge.com/2020/10/19/21523355/sony-ps4-black-lives-matter-blm-theme-free
https://skift.com/2020/10/19/black-history-and-culture-sites-still-looking-for-corporate-financial-support-to-match-all-the-blm-rhetoric/
https://depauliaonline.com/50901/focus/cops-resumes-production-after-cancellation-amid-black-lives-matter-movement/
https://www.forbes.com/sites/forbesagencycouncil/2020/10/13/5-things-every-brand-must-know-about-supporting-black-lives-matter/#3289fb9249d6
https://hbr.org/2020/10/when-should-your-company-speak-up-about-a-social-issue
https://www.vox.com/21523204/coronavirus-unemployment-stimulus-economy
https://www.wsj.com/articles/coronavirus-tanked-the-economy-then-credit-scores-went-up-11603013402
https://www.bloomberg.com/news/articles/2020-10-20/stimulus-nears-election-endgame-on-pelosi-deadline-senate-vote
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

