
In the past two weeks, the CDC released 
guidelines that say that fully vaccinated 

people in the U.S. no longer need to wear a 
mask or physically distance except where 
required by laws, rules, or  regulations. 
Currently, almost 50% of people in the U.S. 
have gotten at least one vaccine dose and 
almost 40% have been fully vaccinated. 
Despite a larger portion of the population 
being vaccinated and states planning 
reopenings, consumer confidence has 
fallen this month, indicating bumps and 
hurdles we face in getting back to “normal.” 
This fall in confidence suggests that 
although consumers feel more 
comfortable returning to normal, many are 
still experiencing income losses and feel 
uncertain about their future financial 
prospects (see Chart of the Day: Consumer 
Confidence Falls in May, Jeopardizing 
Spending Recovery).    

As a result of new CDC guidelines, 
businesses and brands have been  

scrambling to reopen and reevaluate their 
masking and social distancing rules. A 
study by Gartner shows that consumer 
support for vaccination requirements is 
relatively high across a range of industries, 
particularly in travel and entertainment 
(e.g., traveling on an airplane, attending a 
concert or sporting event). However, few 
companies have actually announced their 
plans to require vaccination for in-person 
customers, or offer opt-in vaccinated-only 
sections. Some brands that have include 
Walmart, Starbucks, Target, Trader Joe’s, 
Costco, and CVS, which have ended mask 
requirements for fully vaccinated 
customers. In addition to updating mask 
guidelines, brands are starting to envision a 
post-pandemic world in their advertising. 
Marketers are striking an upbeat and 
hopeful tone that balances completely 
returning to normal and maintaining COVID 
safety (see Spotlight On: Brands are 
imagining a post-pandemic world).  May 26, 2021
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Consumer 
confidence falls in 
May, jeopardizing 
spending recovery 

Disappointing job growth 
and falling stock prices 
weighed on consumers’ 
views of the economy and 
their personal finances
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  Trajectory of New Diagnoses:  Decreasing
As of 5/25/21 
Source: NYT 

1/1
/2

1
1/8

/2
1

1/1
5/

21
1/2

2/
21

1/2
9/

21
2/

5/
21

2/
12

/2
1

2/
19

/2
1

2/
26

/2
1

3/
5/

21
3/

12
/2

1
3/

19
/2

1
3/

26
/2

1
4/

2/
21

4/
9/

21
4/

16
/2

1
4/

23
/2

1
4/

30
/2

1
5/

7/
21

5/
14

/2
1

5/
21

/2
1

105

100

95

90

85

80

75

Morning Consult U.S. Index of Consumer Sentiment

https://coronavirus.jhu.edu/map.html
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Date: 5/19/21-5/25/21  –  Source: Brandwatch 
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Note: Change in emotional sentiment is reflective of changes since 6/10/20, when we 
shifted how social listening is being pulled to be reflective of all social conversations, 
rather than COVID-19-specific conversations. 

• Experts say those who are not inoculated against Covid-19 
shouldn't rely on protection from those who are (5/26/21) CNN  

• Moderna says its Covid vaccine is 100% effective in teens, plans 
to seek FDA OK in early June (5/25/21) CNBC  

• Mask or no mask? Confusion persists as businesses decide 
on policies (5/25/21) NPR 

• Black Stock Footage - stock footage platform 100% focused  
on Black people, cultures, and activities  

• How 24 hours of racist violence caused decades of harm 
(5/24/21) The Atlantic  

• The next great image makers: In the wake of the social justice 
movement and the pandemic, a new generation of 
photographers is reinventing the look and feel of fashion media 
(5/20/21) NYT 
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Emotional sentiment COVID-Related Resources 

For a regularly updated blog tracking brands’ responses to racial injustice, visit AdAge here 

https://www.cnn.com/2021/05/26/health/us-coronavirus-wednesday/index.html
https://www.cnbc.com/2021/05/25/covid-vaccine-moderna-says-shot-is-100percent-effective-in-teens-plans-to-seek-fda-ok-in-june.html
https://www.npr.org/2021/05/25/999791732/mask-or-no-mask-confusion-persists-as-businesses-decide-on-policies
https://www.blackstockfootage.co/
https://www.theatlantic.com/ideas/archive/2021/05/1921-tulsa-race-massacre-economic-census-survivors/618968/
https://www.nytimes.com/2021/05/20/style/new-Black-fashion-photographers.html?action=click&module=Features&pgtype=Homepage
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291


• Brands are facing the 'Age of Cynicism,' from skeptical consumers (5/25/21) 
Adweek - Havas  

• The Great American Cleanup: Deodorant, teeth whitener fly off the shelves 
(5/25/21) WSJ  

• Airbnb announces a big new update focused on flexibility (5/24/21) CNBC  
• If you thought working from home was messy, here comes hybrid work 

(5/25/21) WSJ  
• United Airlines joins Uber, Lyft, and Shake Shack in COVID-19 vaccine push 

(5/24/21) Yahoo! Finance  
• Retailers risk alienating employees in rush to unmask  

(5/24/21) Campaign Live  
• Uber launches program offering $25 discount on rides to vax sites 

(5/25/21) Fox Business  
• The Caribbean conundrum: United by tourists, divided by COVID (5/25/21) NYT  
• Ready to Return: Fashion Rental Is Back (5/25/21) NYT 

After more than a year of brands releasing ads about 
uncertain and chaotic times, they're now starting 
to come out with ads envisioning a post-pandemic 
world—a return to some sense of normalcy and all of 
the things we’ve missed in quarantine. As more and 
more people become vaccinated, and mask and 
social distancing guidelines loosen up, marketers 
are using an upbeat and hopeful tone as they share 
fun and heartwarming images of people 
coming together again. Brands planning on 
projecting “back to normal” messages must remain 
cautious, striking the right balance between 
completely returning to normal and keeping COVID 
precautions and safety in mind. Here are a few ads 
that have gotten attention these past few weeks:  

• Google’s “Get back to what you love” ad shows us 
how to get the COVID-19 vaccine 
while imagining all of the things that we’ll be able 
to do (and the searches we’ll make) once we’re 
fully vaccinated. It strikes a very emotional and 
hopeful tone.   

• Extra Gum’s light-hearted and 
funny commercial, “For When It’s Time,” declares 
that “we could all use a fresh start” and 
showcases a world in the not-too-distant future 
in which people can’t keep their hands off each 
other and are in much need of fresh, minty gum.   

• Pepsi’s “The Mess We Miss” ad hopes for  
“a better tomorrow,” highlighting the carefree, 
messy, and sometimes unsanitary moments in 
life that we’re looking forward to losing ourselves 
in again (e.g., packed stadiums, crowded planes, 
sharing wings).   

• Guiness’s Great Britain “Welcome Back” spot 
celebrates the moment that pubs and 
bars reopen and welcome drinkers back after  
a year of waiting. It adds that “good things come 
to those who wait.” 

Spotlight On: Brands are  
imagining a post-pandemic world  

• A year after George Floyd's death, brand DEI commitments are due 
(5/24/21) Adweek  

• A year later, how are corporations doing on promises they made to fight 
for racial justice? (5/24/21) Marketplace  

• On the anniversary of George Floyd’s killing, debate about race reaches 
across American life (5/25/21) WSJ  

• Tech companies that made public pledges to Black communities have 
fewer Black employees (5/17/21) Fortune  

• Big US companies pushed to tally progress on racial justice (5/23/21) 
Voice of America  

• McDonald's sued for $10B in damages over alleged racial stereotyping 
(5/21/21) Restaurant Dive  

• McDonald's plans to more than double spending on 'diverse-owned' 
media partners (5/20/21) Marketing Dive  

• The limits of ‘Buying Black’: The movement for Black Lives has directed 
attention to Black restaurateurs, entrepreneurs, and producers, but 
long-term investment is still lacking (5/24/21) Eater  

• Tracy Romulus details her journey to becoming a successful CMO — and 
how she's supporting the AAPI community (5/18/21) People  

• Amazon will block police indefinitely from using its facial-recognition 
software (5/18/21) CNN  

• The inclusive brand bringing the perfect nude shoe to everyone 
(5/24/21) Fortune 

Marketing/Media News  
Related to Racial Injustice

Source: Morning Brew (5/14/21) 

Marketing/Media News  
Related to COVID-19

• Economists predict highest growth in 37 years as coronavirus pandemic 
recedes (5/24/21) Fox Business  

• The economy is booming. Why don’t firms believe it? (5/24/21) Bloomberg  
• Euphoria over the U.S. economy reopening is fading, consumer confidence 

survey shows (5/26/21) Market Watch 

For a regularly updated blog tracking brands’ responses to racial injustice, visit AdAge here 
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https://www.adweek.com/agencies/brands-are-facing-the-age-of-cynicism-from-skeptical-consumers/
https://www.wsj.com/articles/the-great-american-clean-up-deodorant-teeth-whitener-fly-off-the-shelves-11621869232
https://www.cnbc.com/2021/05/24/airbnbs-big-new-update-is-focused-on-flexibility-heres-whats-new.html
https://www.wsj.com/articles/if-you-thought-working-from-home-was-messy-here-comes-hybrid-work-11621935000
https://finance.yahoo.com/video/united-airlines-joins-uber-lyft-182858424.html
https://www.campaignlive.com/article/retailers-risk-alienating-employees-rush-unmask/1717002
https://www.foxbusiness.com/healthcare/uber-launches-program-offering-25-discount-on-rides-to-vax-sites
https://www.nytimes.com/2021/05/25/travel/caribbean-vacation-coronavirus.html
https://www.nytimes.com/2021/05/25/business/rent-the-runway-clothing-covid.html
https://www.youtube.com/watch?v=k3y1hJPVavY
https://www.youtube.com/watch?v=Gxm7Hu-IHJs
https://www.youtube.com/watch?v=a3SXHrMOFzA
https://www.youtube.com/watch?v=_8tmo-2cbKU
https://www.adweek.com/brand-marketing/a-year-after-george-floyds-death-brand-dei-commitments-are-due/
https://www.marketplace.org/2021/05/24/a-year-later-how-are-corporations-doing-on-promises-they-made-to-fight-for-racial-justice/
https://www.wsj.com/articles/george-floyd-death-anniversary-11621912455
https://fortune.com/2021/05/17/tech-companies-pledge-black-employees-george-floyd/
https://www.voanews.com/usa/race-america/big-us-companies-pushed-tally-progress-racial-justice
https://www.restaurantdive.com/news/mcdonalds-plans-to-more-than-double-spending-on-diverse-owned-media-part/600534/
https://www.marketingdive.com/news/mcdonalds-plans-to-more-than-double-spending-on-diverse-owned-media-part/600530/
https://www.eater.com/22448186/black-owned-businesses-buy-black-movement
https://people.com/tv/tracy-romulus-on-being-cmo-of-kkw-brands-and-supporting-the-aapi-community/
https://www.cnn.com/2021/05/18/tech/amazon-police-facial-recognition-ban/index.html
https://fortune.com/2021/05/24/rebecca-allen-inc-nude-shoes-footwear/
http://www.apple.com
https://www.foxbusiness.com/economy/economists-strongest-growth-coronavirus-pandemic-recedes
https://www.bloomberg.com/news/articles/2021-05-24/the-economy-is-booming-why-don-t-firms-believe-it
https://www.marketwatch.com/story/consumer-confidence-slips-in-may-for-first-time-in-six-months-on-worries-about-jobs-and-inflation-11621952096
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

