
This week, while the number of new 
COVID-19 cases in the US continues to 
decline, so too does the number of 
vaccines being administered. Providers 
are inoculating on average 
2.2 million people per day, a 35% 
decrease from the peak of 3.4 million a 
month ago. While many news headlines 
continue to point to the slowdown 
being driven by a portion of the 
population who does not see the vaccine 
as necessary to return to normalcy (see: 
Chart of the Day), a recent article from 
the New York Times suggests declines 
are also due to structural barriers 
preventing portions of more socially 
vulnerable Americans from accessing 
the vaccine. Among those who are open 
to the vaccine, people who have higher 
incomes are being vaccinated at higher 
rates—93 percent of adults in 
households earning $150,000+ had been 
vaccinated as of April 30, while only 76 

percent of those earning less than 
$25,000 had gotten at least one shot.   

Vaccination status has now become the 
latest in a long list of factors that 
have divided our country. As the nation 
continues to reopen, and businesses 
look to rebound from lockdown, it will be 
critical for brands to find ways to 
reconnect with customers without 
alienating certain portions. Recent data 
from Wunderman Thompson shows 
that younger consumers are looking for 
brands to play a role beyond product, 
and to take active measures to improve 
the quality of consumers’ lives.  Most 
recently, brands have manifested this 
desire in the form of empathy, which 
given the circumstances of the last 18 
months, has shown positive signs of 
resonating with consumers 
(see: Spotlight On: Brands bringing 
empathy to Mother’s Day). 
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Adults who have not been vaccinated for COVID-19 
more likely than vaccinated adults to express 
comfort towards a variety of public activities 

Share of vaccinated* and unvaccinated U.S. adults who said they  
would be more comfortable doing each of the following activities  
right now given the state of the coronavirus pandemic:

Date 5/12/21 –Source: Morning Consult 

As of 5/12/21 – Source: NYT 
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https://coronavirus.jhu.edu/map.html
https://www.nytimes.com/interactive/2020/us/covid-19-vaccine-doses.html
https://coronavirus.jhu.edu/map.html
http://www.apple.com
https://www.nytimes.com/interactive/2020/us/covid-19-vaccine-doses.html


Date: 5/5/21-5/11/21  –  Source: Brandwatch 
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Note: Change in emotional sentiment is reflective of changes since 6/10/20, when we 
shifted how social listening is being pulled to be reflective of all social conversations, 
rather than COVID-19-specific conversations. 

• Plan your life again, but keep it simple (5/4/21) NYT  
• How to help teens struggling with mental health amid COVID 

pandemic (5/7/21) ABC7  
• Nurse jobs have been tough on mental health during COVID-19 

(5/6/21) The Today Show  
• What’s behind the vaccine slowdown? (5/11/21) The Atlantic 

• 10 books to read during Asian American and Pacific Islander 
Heritage Month (5/5/21) BU Today  

• Who is making Asian American Pacific Islander History in 2021: 
The GMA inspiration list (5/10/21) ABC News  

• Celebrate Asian American Pacific Islander Heritage Month 2021 
with PBS – What to Watch PBS  

• 'I feel so drained and angry': AAPI influencers on fighting anti-
Asian hate and prioritizing mental health (5/10/21) Yahoo!Life 
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For a regularly updated blog tracking brands’ responses to racial injustice, visit AdAge here 

https://www.nytimes.com/2021/05/04/well/plan-your-life-again-but-keep-it-simple.html?action=click&module=At%20Home&pgtype=Homepage
https://abc7chicago.com/mental-health-awareness-month-teen-depression/10595928/
https://www.today.com/health/nurse-jobs-have-been-tough-mental-health-during-covid-19-t217639
https://www.theatlantic.com/ideas/archive/2021/05/vaccine-slowdown-reasons/618847/
https://www.bu.edu/articles/2021/books-asian-american-and-pacific-islander-heritage-month/
https://abcnews.go.com/GMA/News/making-asian-american-pacific-islander-history-2021-gma/story?id=76523380
https://www.pbs.org/articles/2021/05/celebrate-asian-american-pacific-islander-heritage-month-2021/
https://www.yahoo.com/lifestyle/allyship-pledge-aapi-influencers-anti-asian-harassment-140038214.html
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291


• Cruise line threatens to skip Florida ports over proof-of-
vaccination ban (5/8/21) NYT  

• Party City’s brand comparable sales rise despite pandemic 
(5/10/21) PYMNTS  

• Cases of unruly airline passengers are soaring, and so are federal 
fines (5/10/21) NYT  

• Agencies are redefining what it means to work ‘together’ in a post-
pandemic world (5/10/21) ADAGE  

• Unilever offering up free ice cream to combat vaccine hesitancy 
(5/11/21) Fox Business  

• Diet companies see gains as Americans try to drop pandemic 
pounds (5/11/21) NYT  

• Marriott CEO: Line between business and leisure travel is blurring 
— that’s good news for hotels (5/10/21) CNBC 

In the past year, the pandemic and the movement for 
racial justice has pushed brands to act in more 
empathetic and socially conscious ways. The younger 
generation has driven this push with 85% of Gen Z 
believing that “brands should be about something 
more than profit” and 80% believing “brands should 
help make people’s lives better.” Most recently, we 
saw empathy from brands manifest itself this past 
weekend during Mother’s Day. More than a dozen 
brands including Etsy, Pandora, Away, Parachute, Milk 
Bar, and the Democratic National Committee let 
customers skip Mother’s Day emails in an effort 
to recognize that the holiday can be difficult for 
those who have lost parents or children. These 
companies let people opt-out of these emails while 
letting them know this wouldn't affect them being 
updated on other subject matters. This different 
acknowledgement of the holiday was a way of 
recognizing customers’ humanity following a grief-
filled year. According to Away’s CMO, 4,000 
subscribers chose to opt out of Mothers’ Day/Fathers’ 
Day emails and the company received more than 250 
messages of “customer love.”   

While some in the grief community say these types of 
emails are just ways for brands to improve their 
image, others view the increased empathy beneficial 
for all as it means companies are more responsive to 
customers’ needs and realities. Many in the business 
space see this type of personalization and 
customization as the future of marketing. A Gartner 
survey found that meeting individual needs and 
anticipating customer expectations are shown to 
increase net promoter scores and customer 
satisfaction scores. Much of this will come from 
marketers segmenting audiences based on interests, 
demographics, and behavior so customers are 
communicated with in ways that speak best to 
them. Brands that adopt empathetic practices at 
every level of the business from marketing all the 
way to company culture are those that will build a 
loyal customer base.   

Spotlight On: Brands bringing  
empathy to Mother’s Day

• 30 Asian-owned brands are donating 20 percent of sales to fight 
AAPI hate (5/6/21) WWD  

• Consumers are more likely to use or drop brands based on racial 
justice response, survey finds (5/7/21) WSJ  

• IPG pledges to spend 5% on Black-owned media by 2023 (5/10/21) 
Marketing Dive  

• Coca-Cola is at the center of a debate over corporate social justice, 
with an anti-affirmative-action activist threatening to sue over its 
supplier diversity program (5/8/21) Business Insider  

• Starbucks considering leaving Facebook over hateful comments 
(5/9/21) Fox Business  

• National Geographic faced up to its racist past. Did it actually get 
better? (5/6/21) Vox  

• American Express called out by investors concerned about ‘woke-
washing’ (5/8/21) SFL Times  

• Black Pound Day was created to find a sustainable way to support 
Black-owned businesses after the Black Lives Matter street 
protests faded (4/30/21) NYT  

• Employee activism is on the rise. What does that mean for 
companies? (4/19/21) Entrepreneur  

• The state of Asian American and Pacific Islander Segment 
marketing (4/15/21) Forbes 

Marketing/Media News  
Related to Racial Injustice

Source:  NPR (5/7/21), Fast Company (5/4/21), Forbes (4/28/21) 

Marketing/Media News  
Related to COVID-19

• The Biden administration will begin disbursing $350 billion in 
state and local aid this month (5/10/21) NYT  

• Inflation likely accelerated in April as economy strengthened 
(5/12/21) WSJ  

• 'It's really frustrating': Worker shortages are putting more money 
in employees pockets but could slow the economy (5/12/21) USA 
Today 

For a regularly updated blog tracking brands’ responses to racial injustice, visit AdAge here 
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https://www.nytimes.com/2021/05/08/business/norwegian-cruise-line-florida-desantis.html
https://www.pymnts.com/news/retail/2021/party-city-brand-comparable-sales-rise/
https://www.nytimes.com/2021/05/10/travel/faa-unruly-airline-passenger-fines.html?surface=most-popular&fellback=false&req_id=449644577&algo=bandit-all-surfaces-uh-lastthismonth-alpha-01&variant=7_bandit-all-surfaces-uh-lastthismonth-alpha-01&pool=pool/91fcf81c-4fb0-49ff-bd57-a24647c85ea1&imp_id=676121046&action=click&module=Popular%20in%20The%20Times&pgtype=Homepage
https://adage.com/article/agency-news/agencies-are-redefining-what-it-means-work-together-post-pandemic-world/2334366
https://www.foxbusiness.com/lifestyle/unilever-offering-up-free-ice-cream-to-combat-vaccine-hesitancy
https://www.nytimes.com/2021/05/11/business/covid-weight-loss-companies.html
https://www.cnbc.com/2021/05/10/marriott-ceo-line-between-business-and-leisure-travel-is-blurring.html
https://wwd.com/business-news/business-features/30-asian-owned-brands-are-donating-20-percent-of-sales-to-fight-aapi-hate-1234818672/
https://www.wsj.com/articles/consumers-are-more-likely-to-use-or-drop-brands-based-on-racial-justice-response-survey-finds-11620333257
https://www.marketingdive.com/news/ipg-pledges-to-spend-5-on-black-owned-media-by-2023/599844/
https://www.businessinsider.com/coca-cola-faces-threats-on-diversity-civil-rights-stances-2021-5
https://www.foxbusiness.com/technology/starbucks-considering-leaving-facebook-hateful-comments
https://www.vox.com/22417191/national-geographic-racial-reckoning
http://www.sfltimes.com/news/american-express-called-out-by-investors-concerned-about-woke-washing
https://www.nytimes.com/2021/04/30/business/pandemic-black-pound-day-uk.html
https://www.entrepreneur.com/article/369551
https://www.forbes.com/sites/isaacmizrahi/2021/04/15/the-state-of-asian-american--pacific-islander-segment-marketing/?sh=375699776d4a
https://www.npr.org/2021/05/07/994197864/in-a-grief-filled-year-brands-from-etsy-to-pandora-let-you-skip-mothers-day-emai
https://www.fastcompany.com/90629671/why-empathy-is-core-to-closing-the-customer-experience-gap
https://www.forbes.com/sites/forbesbusinesscouncil/2021/04/28/marketing-with-empathy-the-need-for-the-human-touch/?sh=404e182d7b2d
https://www.nytimes.com/2021/05/10/business/economy/state-local-pandemic-aid.html
https://www.wsj.com/articles/us-inflation-consumer-price-index-april-2021-11620781266
https://www.usatoday.com/story/money/2021/05/12/jobs-near-me-worker-shortages-mean-more-pay-less-growth/5044619001/
https://www.usatoday.com/story/money/2021/05/12/jobs-near-me-worker-shortages-mean-more-pay-less-growth/5044619001/
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

