
Consumer confidence held steady in May at 86.6 (up slightly from 85.7 in April). 
After two months of precipitous declines, this month’s consumer confidence 
index appears to signal that the gradual reopening of the economy has helped 
to improve consumers’ outlook. While uncertainty still looms ahead, there is a 
sense that the worst of this may be behind us.  

 Before COVID-19, climate change was considered the biggest issue 
confronting the planet. Now, across most of the world, climate change is 
considered just as serious as coronavirus (see Chart of the Day). The biggest 
obstacle to doing anything about climate change has been that global systems 
can’t be upended and trying to do too much too quickly simply isn’t possible. 
Yet, the world came to a halt for coronavirus, and consumers have noticed – 
particularly Gen Z (see Spotlight On: Sustainability Post-COVID-19). As we 
emerge from COVID-19 lockdowns and restart the economy, there is talk in 
some quarters of a “green recovery.” Brands have an opportunity to seize this 
moment and rethink how they go to market in a way that will position them, and 
the world, for long-term stability.
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• How brands should innovate in the next phase 
of COVID-19 (5/25/20) Campaign Live  

• Consumers are ready for brands to ease up on 
"uncertain times" messaging             
(5/26/20) Biz Journals  

• The newest risk to department stores: Direct-to-
consumer sales by brands (5/25/20) Barron’s  

• Our pandemic shopping habits are here to stay. 
Brands are racing to adapt (5/27/20) CNN  

• Airbnb’s Suzanne Edwards talks inclusion and 
newly launched accessibility-centric online 
experiences (5/25/20) Forbes  

• REI Co-op and West Elm debut retail 
partnership with co-curated summer collection 
(5/26/20) KHQ  

• Ramadan and Eid al-Fitr around the world: How 
brands celebrated during coronavirus 
(5/26/20) The Drum  

• Step Chickens and the rise 
of TikTok ‘cults’ (5/26/20) NYTimes  

• The latest trend in vacation rentals: Long-term 
stays (5/26/20) NYTimes 

Marketing/Media News

As of 5/27/20, 9:32am , Source: Johns Hopkins
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Date: 5/6/20 Source: BBC 

Percentage of people who agree that, in the long term, climate change 
is as serious a crisis as COVID-19
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• Optimism over reopening pushes stocks 
higher (5/26/20) Wall Street Journal  

• What the beaches teach us           
(5/27/20) The Atlantic  

• The pictures say it all: How South Korean 
schools are reopening                   
(5/26/20) The Washington Post  

• As lockdown orders lift, can cities prevent a 
traffic catastrophe? (5/27/20) NPR  

• Charting the rise and fall of the global luxury 
goods market (5/26/20) Visual Capitalist 

Economic News

Data: BrandWatch, 5.27 , US only. 

Prior to COVID-19, Gen Z said that it would no longer 
accept business as usual to solve the climate crisis. With 
the pandemic showing how individuals and businesses 
can stop and alter their behaviors at any given moment, 
Gen Z demands change. Brands that want to survive 
and compete must embrace sustainability at their core. 
Here’s what brands are currently doing:  

• Starting with low-hanging fruit: Brands are 
improving packaging recycling, creating 
emissions offsets, and partnering with nonprofits 
(e.g., Credo, the clean beauty retailer, has created 
a packaging recycling program 
with TerraCycle that gives consumers loyalty 
points for returning empty beauty products).   

• Creating circular product experiences: To counter 
single-use packaging, circular product 
experiences are moving to fill the gap (e.g., Bite, 
by Humankind and Clean Cult, use refill programs 
to convert one-time purchases to subscription 
models).   

• Turning trash into a cult object: Nonprofits are 
using products created from the problems they’re 
trying to solve to shine a light on the issues 
themselves (e.g., Nonprofit Parley collaborated 
with Adidas to make shoes made from ocean 
plastic).  

• Going beyond zero: Some companies are going 
beyond carbon neutral to offer reparative 
solutions (e.g., Microsoft has aggressive emissions 
reduction goals in place including going carbon 
negative by 2030).   

Source: Adage (5/22/20) 

Spotlight on:                                    
Sustainability Post-COVID-19

• Pixar short 'Out' features the studio's first gay 
lead character (5/25/20) CNN  

• Summer is not completely canceled. Here are 
100 things we can do with or without kids. 
(5/22/20) CNN 
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