
Virtually every state in the country has now lifted shelter-in-place orders with 
some restrictions on businesses and public places easing. Massachusetts and 
Connecticut – the only two states that have not eased restrictions – are 
scheduled to evaluate existing shelter-in-place orders this week. There has been 
some sign that new coronavirus cases are on the rise in reopened states 
(specifically Texas, Alabama, and North Dakota), although it is too early to tell 
whether the uptick is a result of new testing availability or economic reopening.  

What is clear is that COVID-19 will have a transformational impact on industries 
and businesses. A national survey of CFOs found that over 70% believe this 
crisis will lead to better resiliency and agility, with nearly half saying that it will 
lead to finding new ways to serve customers (see Chart of the Day). On a 
positive note, the crisis has given big brands permission to rethink their 
approach to business (see Spotlight On: Coronavirus offers big brands the 
opportunity to think like a “re-startup”). Going forward, brands will need to 
flexibly adapt to economic changes, regional mandates, and consumer 
sentiment – and in many ways, behave like a “start-up” – as they seek to regain 
their footing as we emerge from the crisis. 
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• With TV ad commitments plummeting, the 
advertising business may never look the same 
(5/15/20) CNBC  

• Local advertisers’ reliance on Google and 
Facebook grows during coronavirus crisis 
(5/18/20) Digiday  

• How advertisers are using TikTok during the 
recession (5/18/20) Digiday  

• How brands have embraced digital 
transformation during COVID-19 
(5/18/20) Alizila  

• Uber’s latest takeover offer said to be rejected 
by GrubHub (5/18/20) Yahoo Finance  

• Playboy brings sexy to social distancing with 
new campaign and branded face mask 
(5/15/20) Adage  

• Bike sales gear up as the homebound try 
socially distant exercise (5/16/20) NPR  

• Lay’s raises money for Feeding America by 
highlighting ‘JoyGivers’ (5/15/20) Reel 360  

• Introducing Vogue, Amazon Fashion, and 
CFDA’s Digital Storefront (5/14/20) Vogue  

• New Yorkers are thinking about getting cars 
because of COVID-19 (5/15/20) VICE  

• To reopen, restaurants will need to completely 
reinvent themselves (5/17/20) Boston Globe 

Marketing/Media News

As of 5/18/20, 10:32am , Source: Johns Hopkins

NUMBER OF COVID-19 
CASES IN THE U.S.

1,490,195   

25,699     
NUMBER OF DAILY NEW 
DIAGNOSES IN THE U.S.

Source: Analysis based on Johns Hopkins data
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What about the current situation 
will make your company better in 
the long run.
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• As states reopen, governors balance existing 
risks with new ones (5/17/20) NYTimes  

• We can prevent a Great Depression. It’ll take 
$10 trillion. (5/18/20) The Atlantic  

• The pandemic downturn might yield a new 
startup wave (5/18/20) Axios  

• Coronavirus: Fed chairman Powell warns 
downturn 'may last until late 
2021' (5/18/20) BBC  

• Zoom Is now worth more than the 7 biggest 
airlines (5/15/20) Visual Capitalist  

Economic News

Date: 5/17/20, Source: Brandwatch 

The COVID-19 crisis has given big companies the 
chance to put edicts like ‘think like a startup’ into 
action, something that has never really been 
realistic for them in the corporate world. Big 
organizations, which have put on hold some or all 
of their activities in the past few months, will now have 
to restart soon. This gives them the opportunity to 
reassess everything and truly restart like a 
startup. Here is what big brands can do:  

• Companies will have meetings more frequently, 
rather than reverting back to their quarterly 
cadence, to make swifter decisions  

• Businesses that have once debated the 
incorporation of automation will now have no 
choice but to pursue it due to employee 
distancing protocols.   

• Corporations will become less hierarchical 
and more open and flat as good ideas, essential 
to a business’s survival, will have to be taken 
seriously regardless of their origin.  

• Companies will have to prioritize proof of 
cleanliness, safety, and security to gain brand 
trust.   

• Marketers will have to continue to use contextual 
background to better understand 
consumer research and data.   

Source: Marketing Week (5/18/20)

Spotlight on: Coronavirus offers big 
brands the opportunity to think like 
a ‘re-startup’ 

• 14 ways we're getting through these terrible 
times and even finding some joy 
(5/18/20) NYTimes  

• To build resilience in isolation, master the art of 
time travel (5/15/20) NYTimes 
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