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Consumer confidence continues to fall, dropping 1.3% since yesterday and 

24.4% since January 1. However, the White House and Congress have 

reached an agreement on a $2T stimulus bill, the largest in history and 

one that dwarfs the $800B stimulus passed during the Great Recession. 

Yesterday’s stock market rally is continuing as a result, which may 

translate to greater hope on the horizon.  

  

Yet, while future uncertainty still prevails, consumers are looking for brands 

to provide the basics: food and living essentials for those in need, support 

for employees, and financial support to communities (see below, Spotlight 

On: Consumer expectations of brands). In this trying time, simple acts of 

humanity and care will go a long way.  

• Brands are coming up with a variety of 

creative ways to respond to the 

COVID-19 crisis (3/24/20) Adweek  

• Here's a roundup of how various retailers 

like CVS are addressing COVID-19 

(3/24/20) StoreBrands  

• Popeyes shares a campaign video 

promoting "fried chicken and chill," 

saying it'll share a Netflix username and 

password to fans (3/23/20) Adage  

• Ikea Spain used old ad footage to 

address the pandemic and to urge 
people to #StayHome (3/24/20) Muse  

• Ford joins forces with 3M and GE 

Healthcare to make respirators 

(3/24/20) Adage  

• Amazon’s new ‘essential items’ policy Is 
devastating sellers (3/24/20) Wired  

• Hotels are being opened up to 

healthcare workers in an initiative called 

“Hotels for Hope” (3/24/20) Adage  

• The Olympic Games are postponed to 

2021, leaving TV networks and 
advertisers hanging (3/24/20) Variety  

• The coronavirus is decimating local 

newspapers as local businesses, many 

of which have closed, are no longer 

advertising (3/23/20) NYTimes
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https://www.adweek.com/creativity/brands-launch-creative-initiatives-to-help-people-impacted-by-covid-19-tuesdays-first-things-first/
https://storebrands.com/retailer-roundup-managing-covid-19
https://adage.com/article/cmo-strategy/regularly-updated-list-tracking-marketers-response-coronavirus/2244251?utm_source=ad-age-cmo-strategy&utm_medium=email&utm_campaign=20200318&utm_content=article6-headline
https://musebycl.io/advertising/ikea-crafts-emotional-ode-home-urgent-plea-stay-there
https://adage.com/article/cmo-strategy/regularly-updated-list-tracking-marketers-response-coronavirus/2244251?utm_source=ad-age-cmo-strategy&utm_medium=email&utm_campaign=20200318&utm_content=article6-headline
https://www.wired.com/story/amazon-essential-items-policy-devastating-sellers/
https://adage.com/article/cmo-strategy/regularly-updated-list-tracking-marketers-response-coronavirus/2244251?utm_source=ad-age-cmo-strategy&utm_medium=email&utm_campaign=20200318&utm_content=article6-headline
https://variety.com/2020/tv/news/olympics-postponement-tv-advertising-coronavirus-1203543460/
https://www.nytimes.com/2020/03/23/business/media/coronavirus-local-news.html?action=click&module=Top%20Stories&pgtype=Homepage
https://morningconsult.com/form/consumer-confidence-tracking-us/
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4#/bda7594740fd40299423467b48e9ecf6
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4#/bda7594740fd40299423467b48e9ecf6


• Economists predict that the economic 

turmoil from COVID-19 will eclipse the 

Great Recession and rival the Great 

Depression (3/23/20) Vox  

• The COVID-19 crisis may burst the 

fintech bubble (3/23/20) FinExtra  

• App downloads are giving us clues to 

what's growing and shrinking in the 

coronavirus economy (3/24/20) 

Forbes  

• 1 in 3 Americans are feeling economic 

pain in the wake of COVID-19 
(3/24/20) NJBiz  

• How urban areas may need to 

transform as a result of COVID-19 

(3/24/20) Brookings  

• The Senate and White House reach 
agreement on COVID-19 $2T stimulus 

plan, the largest in American history 

(3/25/20) Chicago Tribune  

Economic News

Note: US only. Date: 3/25/20, Source: Brandwatch

• 56% expect brands to provide food or 

living essentials to those who need 

them  

• 54% want brands to show how they are 
taking care of employees  

• 51% expect brands to provide financial 

support to communities  

• 48% expect brands to offer free 

deliveries  

• 46% demand that venues, retail stores 
and other public places be closed to 

contain the spread  

• 30% expect brands to provide online 

support  

• 25% want brands to create specific 

products to pass the time during self-
isolation 


Source: (3/23/20) TRIPTK COVID-19 

Consumer Tracker

Spotlight on: Consumer 
expectations of brands during 
the COVID-19 Crisis

• NASA astronaut who spent a year in 

space has tips to share on isolation  

(3/21/20) NYTimes  

• Quarantine Culture is a centralized 

place for independent creators to 

publicize livestreamed events 
QuarantineCulture  

For your mental health
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Anger
14%

Fear
19%

Disgust
19%

Sadness
26%

Joy
22%

Emotional Response to COVID-19

Emotions 
3/25/20
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*Percentage point changes versus 

3/20 when tracking began.
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https://www.vox.com/2020/3/23/21188900/coronavirus-stock-market-recession-depression-trump-jobs-unemployment
https://www.finextra.com/newsarticle/35500/covid-19-will-reset-fintech-market-valuations-spur-ma
https://www.forbes.com/sites/johnkoetsier/2020/03/24/covid-19-app-economy-instacart-walmart-costco-way-up-uber-and-lyft-drop-like-rocks/#132f185d551c
https://njbiz.com/poll-1-3-americans-feeling-economic-crunch-covid-19/
https://www.brookings.edu/blog/the-avenue/2020/03/24/how-our-cities-can-reopen-after-the-covid-19-pandemic/
https://www.chicagotribune.com/coronavirus/ct-nw-coronavirus-congress-rescue-package-20200324-yo2mzolipnde7iio2ipnr6ihs4-story.html
https://www.linkedin.com/company/triptk/?feedView=documents
https://www.linkedin.com/company/triptk/?feedView=documents
https://www.nytimes.com/2020/03/21/opinion/scott-kelly-coronavirus-isolation.html
https://quarantineculture.com/

