
Over 1 million people have now been diagnosed with COVID-19 in the 
U.S., nearly 116,000 of which have recovered. The current death toll 
surpasses American losses during the Vietnam War. Consumer 
confidence has plummeted to 86.9, its lowest level in 6 years, with first 
quarter GDP forecast to retract by –4.0% year over 
year. However, many states are ending lockdowns or planning for their 
ending in May, signaling the beginning of a restart to the economy.  

As we enter a new economic reality, it will be important for brands to 
recognize emerging consumer behavioral segments (see Spotlight On: 
Pandemic Consumer Behaviors). Most importantly, brands will need to 
determine how to connect in a meaningful way with these segments to 
ensure a return to long-term growth.  
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• Consumers are looking to the future - 
brands need to do the same 
(4/28/20) Adweek  

• Post-COVID-19 planning - do we really 
want to return to normal? (4/28/20) Forbes   

• The National Retail Federation launches 
‘Operation Open Doors’ (4/27/20) WWD  

• Following the cancellation of the SXSW 
Conference and Festivals due to 
COVID-19, Amazon Prime Video and SXSW 
joined forces to launch a 10-day online film 
festival (4/28/20) Amazon Blog  

• Influencers are offering free money to 
followers and gaining a lot more in return 
(4/27/20) NYTimes  

• With campuses closed, college tours move 
online (4/28/20) NYTimes  

• Hush puppies is giving away free shoes so 
you can surprise your grandparents 
(4/28/20) Shape  

• Dunkin’ to give all health care workers free 
coffee, donut for National Nurses Day 
(4/28/20) Wave 3  

• AMC bans Universal films from its theaters 
over 'Trolls World Tour' spat (4/29/20) CNN 

Marketing/Media News

As of 4/29/20, 1:47pm , Source: Johns Hopkins

NUMBER OF COVID-19 
CASES IN THE U.S.

1,027,295

37,938
NUMBER OF DAILY NEW 
DIAGNOSES IN THE U.S.

Source: Analysis based on Johns Hopkins data
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Consumer Discussions

INCREASING 
TRAJECTORY OF NEW DIAGNOSES

Date: 4/28/20 Source: Conference Board 
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https://www.adweek.com/brand-marketing/consumers-are-looking-to-the-future-brands-need-to-do-the-same/
https://www.forbes.com/sites/pauljankowski/2020/04/28/post-covid-19-planning-do-we-really-want-to-return-to-normal/#6b4d97911688
https://wwd.com/business-news/retail/nrf-coronavirus-operation-open-doors-1203622008/
https://blog.aboutamazon.com/company-news/amazons-actions-to-help-employees-communities-and-customers-affected-by-covid-19
https://www.nytimes.com/2020/04/27/style/instagram-cash-giveaways-coronavirus.html?algo=top_conversion&fellback=false&imp_id=552555005&imp_id=113378554&action=click&module=Most%20Popular&pgtype=Homepage
https://www.nytimes.com/2020/04/28/us/coronavirus-virtual-college-university-tours.html
https://www.shape.com/lifestyle/fashion/hush-puppies-free-shoes-grandparents
https://www.wave3.com/2020/04/28/dunkin-give-all-health-care-workers-free-coffee-donut-national-nurses-day/
https://www.cnn.com/2020/04/28/media/trolls-world-tour-universal-amc/index.html
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4#/bda7594740fd40299423467b48e9ecf6
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4#/bda7594740fd40299423467b48e9ecf6


• The Americans who suffered when the 
economy shut down are also more in 
danger as it reopens                   
(4/28/20) Five Thirty Eight  

• U.S. consumer confidence sinks amid 
coronavirus disruptions (4/28/20) Reuters  

• Trump declares meat supply ‘critical,’ 
aiming to reopen plants 
(4/28/20) NYTimes  

• Wall Street rallies on 'positive data' from 
coronavirus treatment study      
(4/29/20) NBC News  

•

Economic News

Note: US only. Date: 4/28 , Source: Brandwatch

During the pandemic, it is essential that companies 
monitor how consumers are changing so that they can 
respond to specific segment needs appropriately 
According to the EY Future Consumer index 
the pandemic is seeing the emergence of four distinct 
consumer behavior segments. These consist of:  

• Cut deep (27%): These consumers, usually aged 
45+, are spending less across all expense 
categories as they have seen the largest impact 
on their employment status. 78% of them are 
shopping less frequently, while 64% are only 
buying essentials.  

• Stay calm, carry on (26%): These consumers do 
not feel directly affected by COVID-19 and are 
thus continuing to spend as normal. 21% of them 
are spending more on groceries, while 18% are 
spending less.   

• Save and stockpile (35%): This group represents 
the largest segment of consumers. These 
consumers feel pessimistic about the future and 
have a particular concern for their families. 36% 
are spending more on groceries, while 72% are 
spending less on clothing.  

• Hibernate and spend (11%): These consumers, 
primarily aged 18-44, are spending more across 
all categories. 46% say brands are more 
important to them now. 

Source: PR Newswire (4/23/20)  

Spotlight on:  
Pandemic Consumer Behaviors 

• Bringing some levity and fun into the 
COVID-19 workplace (4/28/20) Forbes  

• Guy Fieri joins John Krasinski's 'Some 
Good News' virtual potluck, gets surprise 
$3 million donation to relief fund 
(4/27/20) Press Democrat  

•

For your mental health
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Emotional Response to COVID-19
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April 8, 2020, 12:34PM
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https://fivethirtyeight.com/features/the-americans-who-suffered-when-the-economy-shut-down-are-also-in-more-danger-as-it-reopens/
https://www.reuters.com/article/us-usa-economy-confidence/u-s-consumer-confidence-exports-sink-amid-coronavirus-disruptions-idUSKCN22A29O
https://www.nytimes.com/2020/04/28/business/economy/coronavirus-trump-meat-food-supply.html
https://www.nbcnews.com/business/markets/wall-street-rallies-positive-data-coronavirus-treatment-study-n1195206
https://www.prnewswire.com/news-releases/four-consumer-behavior-trends-emerge-during-the-covid-19-pandemic-the-first-ey-future-consumer-index-finds-301045840.html
https://www.forbes.com/sites/colleenreilly/2020/04/28/conan-zoom-bombs-tibco-bringing-some-levity-and-fun-into-the-covid-19-workplace/#2f0cc52e5205
https://www.pressdemocrat.com/entertainment/10925785-181/guy-fieri-martha-stewart-join

