
As COVID-19 cases and deaths continue to mount, social conversations 
continue to take on a sadder tone. Social distancing and New York 
continue to dominate conversations, but people are also discussing 
the death toll and the fear of losing loved ones. The term “social media” 
is also trending as people turn to the stories front line workers have been 
telling through the channel.  

 People are continuing to look for hope and reassurance from brands 
during this time. Blue Cross Blue Shield of MA has positioned itself as an 
ally to its members, not only waiving co-pays and member costs for 
COVID-19 testing and treatment, but also igniting a community 
movement to recognize acts of kindness and courage in the face of the 
pandemic (see Spotlight On: BCBS of MA). As brands continue to 
navigate this new world, they will need to rethink how they communicate 
the value they deliver (see Chart of the Day). A brand will matter to the 
degree that it can be trusted to reliably offer protection and utility, while 
also having a more collective social impact.  
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• What a closer look at ad spend trends 
reveals (4/21/20) Forbes  

• Coronavirus takes over political advertising 
(4/21/20) NYTimes  

• 3 ways COVID-19 has pushed brands to 
reevaluate social strategies 
(4/21/20) Adweek  

• How memes made Fauci the ‘Bill Nye of 
coronavirus’ (4/22/20) The Atlantic  

• Wendy's offers free chicken nuggets as part 
of 'GroupNug' promotion amid coronavirus 
pandemic (4/22/20) Fox News  

• America's craft beer boom may go flat as 
coronavirus shutdown slows brewery taps 
(4/21/20) USA Today  

• Oscar Mayer encourages socially-
distant cookouts (4/21/20) Trend Hunter  

• A virtual N.F.L. draft might be a back to the 
future moment (4/21/20) NYTimes  

• McDonald’s showcases changed moments 
that are ‘still the same’ in newest spot 
(4/20/20) Adage  

• Everyone you know just signed up for 
Netflix (4/21/20) NYTimes 
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As of 4/22/20, 10:38am , Source: Johns Hopkins
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https://www.nytimes.com/2020/04/21/us/politics/coronavirus-takes-over-political-advertising.html
https://www.adweek.com/digital/3-ways-covid-19-has-pushed-brands-to-reevaluate-social-strategies/
https://www.theatlantic.com/politics/archive/2020/04/how-anthony-fauci-made-himself-meme/610330/
https://www.foxnews.com/food-drink/wendys-free-chicken-nuggets-groupnug-promotion
https://www.usatoday.com/story/money/business/2020/04/21/coronavirus-pandemic-creates-brewing-crisis-craft-beer-industry/5151514002/
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• America weighs health versus economy, 
as divide grows on when to reopen 
(4/22/20) NPR  

• How oil prices went subzero: Explaining 
the COVID-19 oil crash (4/21/20)      
Visual Capitalist  

• Lawmakers have reached a deal on 
stopgap stimulus plan for small 
businesses, Trump is ready to sign 
(4/21/20) Forbes  

• The World Economic Forum's 
perspective on the winners in a post-
pandemic economy (4/20/20)               
We Forum 

Economic News

Note: US only. Date: 4/21 , Source: Brandwatch

Blue Cross Blue Shield of MA has become an ally 
during the coronavirus pandemic.   

It has reallocated more than $1.75M in community 
investments and strategic sponsorships to help 
nonprofits providing frontline aid and to 
help community health centers.   

• It is waiving co-pays for all COVID-19 testing 
and all telemedicine visits.   

• It is waiving member cost-sharing for 
inpatient admissions for treatment of or 
complications relating to COVID-19.  

• It has provided access to information by 
removing the paywall for COVID-19 news on 
the Boston Globe website.   

• It has also ignited a community movement 
through its campaign spot “We Are 
Mighty, Massachusetts,” which galvanizes MA 
around united strength and recognizes acts 
of kindness and courage in the face of the 
COVID-19.  

 Sources: BCBS (We Are Mighty, MA), BCBS  

Spotlight on:  Blue Cross Blue Shield 
of Massachusetts

• Finding the good in COVID-19 
(4/20/20) Med Page Today  

• Germany approves trials of COVID-19 
vaccine candidate (4/22/20) NYTimes 
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Emotional Response to COVID-19
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https://www.npr.org/2020/04/22/840645438/america-weighs-health-versus-economy-as-divide-grows-on-when-to-reopen
https://www.visualcapitalist.com/subzero-oil-price-crash-covid-19/
https://www.forbes.com/sites/sarahhansen/2020/04/21/lawmakers-have-reached-a-deal-on-stopgap-stimulus-plan-for-small-businesses-trump-is-ready-to-sign/#62428aa8478b
https://www.weforum.org/agenda/2020/04/post-pandemic-economy-favour-fastest-movers/
https://www.medpagetoday.com/infectiousdisease/covid19/86043
https://www.nytimes.com/reuters/2020/04/22/world/europe/22reuters-health-coronavirus-vaccine-biontech.html

