
New COVID-19 cases have continued to increase since Sunday and several 

localities including New York, Detroit, and New Orleans are expected to hit 

the peak of mortality within the next week. Social conversations continue to 

show elevated levels of sadness as people brace for the trying weeks to 

come.  

According to a recent survey by Morning Consult, over half of the U.S. 

population thinks the COVID-19 recession will be worse than the 2008 

Financial Crisis. As we think about what this means for marketers, it will 

require brands to use data to quickly respond to emerging consumer trends, 

identify new levers of growth, focus on customer service, and invest in 

memorable creative that is more effective at breaking through with more 

limited budgets (see Spotlight On: Advertising in a recession). 
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• Messaging tips to help brand marketers 

avoid the pitfalls of COVID-19 (4/5/20)  
The Next Web  

• The latest moves brands are making to 

deal with the COVID-19 crisis (4/3/20) 

Adage  

• How brands can address the impact of 

COVID-19 on e-commerce (4/6/20) Forbes  

• 5 consumer trends that will endure after 

COVID-19, and what they mean for 

marketers (4/6/20) Adage  

• Direct banking models winning in the 

COVID-19 environment (4/6/20)  
The Financial Brand  

• U.S. Hispanics turn to movies and TV to 

cope with COVID-19 (4/6/20)  
Campaign Live  

• Short-form streamer Quibi debuts, revamps 

marketing for housebound consumers 

(4/6/20) Adweek  

• 43% considering a new subscription during 

COVID-19 outbreak (4/6/20) WARC  

• Google halts phasing out of third-party 

tracking cookies for Google Chrome in the 

midst of COVID-19 crisis (4/5/20) Forbes  

Marketing/Media News
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• 7 charts that show COVID-19's impact 

on the job market (4/5/20) We Forum  

• Google searches point to emerging 

COVID-19 outbreaks (4/5/20) NYTimes  

• U.S. is nowhere close to reopening the 

economy, experts say (4/6/20) 

NYTimes  

• Young adults, burdened with debt, are 

now facing an economic crisis (4/6/20) 

NYTimes 

Economic News

Note: US only. Date: 4/5/20, Source: Brandwatch

According to a recent article by WARC, in a 

recession, businesses should look towards 

the long term and focus on building their 

brand. Here are a few key insights 

marketers should keep in mind during these 

uncertain times:   

• Marketers should prepare for a future 

economic downturn by developing 

strategies in advance such as using 

social listening and company data to 

understand consumer trends and 

anticipating worst-case scenarios in 

order to create plans to deal with 

them.    

• Brands that focus on customer service 

and satisfaction tend to win during and 

emerging from a downturn.  

• Brands must learn how to create demand 

in a global economy showing slow growth 

by identifying emerging profit pools, 

looking to influential consumers, learning 

from disruptors, and creating new 

markets.  

• Stronger, more memorable creative can 

make up for reduced ad spend by 

increasing ad awareness levels.  

• Advertisers that decrease their 

investment during a recession see their 

share of market decrease by 0.2 points 

on average, compared to a 0.5 point 

increase among those who maintain or 

increase spend.  

Source: WARC 

Spotlight on: Advertising in a 
Recession

• The long lost hobbies people around the 

world are revisiting during the pandemic 

(4/5/20) CNN  

• More than ever, we need nature - it makes 

us and our children happier (4/4/20) CNN

For your mental health
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