
Since last week, several U.S. states have begun to take steps to end 
lockdowns. Georgia, Oklahoma, and Alaska have loosened lockdown 
orders, with other states beginning to ease restrictions as well. There is 
much debate around whether this is the right thing to do and if those 
states are putting their populations and the rest of the country at greater 
risk for an increase in infections. However, we’re also seeing people take 
matters into their own hands and decide for themselves whether they 
want to re-open their businesses and leave their homes or not.  

What is becoming clear is that the lockdowns will begin to end across the 
country within the next month or two. However, the world that we enter 
back into will look far different from the world that we left at the 
beginning of March (see Spotlight On: How the pandemic will change 
American retail). Consumers recognize how much they have taken for 
granted in the past and how much their lives are about to change (see 
Chart of the Day). Brands will need to both adapt and play a role in 
helping people adjust to this new reality.  
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• COVID-19 is changing Gen Z consumer 
habits (4/24/20) Adweek  

• Facebook challenges Zoom with 
Messenger Rooms, lures e-commerce 
advertisers with Live IGTV (4/24/20) Adage  

• AB InBev US CMO on how the pandemic 
can change the ad world for the better 
(4/24/20) Adweek  

• Why the big change Publix just made is 
so important (4/25/20) The List  

• Old-Spice takes serious turn highlighting 
impact of COVID-19 on African American 
communities that have been hardest hit 
(4/25/20) Adage  

• Coronavirus relief: Twitter users shout out 
favorite diners for Heinz' $1M in grants 
(4/24/20) Fox News  

• Skechers earnings in line with forecasts, 
sales outpace expectations despite 
coronavirus impact           
(4/23/20) Footwear News  

• Some of the many ways customers are 
using Alexa during the COVID-19 
pandemic (4/24/20) Amazon Blog 

Marketing/Media News

As of 4/27/20, 11:31am , Source: Johns Hopkins

NUMBER OF COVID-19 
CASES IN THE U.S.

968,203  

27,406
NUMBER OF DAILY NEW 
DIAGNOSES IN THE U.S.

Source: Analysis based on Johns Hopkins data
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Impact of COVID-19 on American Life  
% Agreement

67%

72%

78%The COVID-19 crisis makes me realize how 
much I take for granted

The repercussions of  COVID-19 will 
permanently change the way I live, work  
and shop

Life will never be the same after COVID-19

Date: 4/21/20 Source: Arnold/Havas Media COVID-19 Tracker 
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• As states push to reopen, business leaders 
say not so fast (4/26/20) NYTimes  

• COVID-19 jobless rate comparable to 
Great Depression (4/26/20) ABC News  

• How to plan your company's future during 
the COVID-19 crisis.      (4/25/20) We 
Forum  

• The lab that discovered global warming 
has good news and bad news 
(4/24/20) NYTimes 

Economic News

Note: US only. Date: 4/24 , Source: Brandwatch

Coming out of the pandemic, the retail landscape--
and thus the cityscapes we inhabit--will most likely 
consist of large companies becoming even larger, 
mom-and-pop shops diminishing, chains 
proliferating, e-commerce gaining ever-more 
business, and the restaurant 
industry transforming tremendously. Here are five 
changes we should expect to see:  
1. The pandemic will accelerate the decline of the 

department store, the big business takeover of 
the economy, and the struggles of small 
businesses.   

2. The growth of online shopping and big 
business will make cities feel more 
desolate. The additional halt on immigration 
will hurt immigrant communities in cities.   

3. COVID-19 could bring the golden age of 
restaurants to a close. The pandemic has 
disproportionately harmed mom-and-pop 
shops compared to bigger chains.    

4. Social distancing will accelerate the all-delivery 
economy.   

5. The pandemic will accelerate the exodus we 
have seen in recent years of residents moving 
from cities to smaller metros and southern 
suburbs.  

Source: The Atlantic (4/27/20)  

Spotlight on:  How the pandemic 
will change American retail

• SNL' returns with Brad Pitt as Dr. Anthony 
Fauci (4/26/20) CNN  

• The Met Opera’s at-home gala: Informal 
yet profoundly moving 
(4/26/20) NYTimes 
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Emotional Response to COVID-19

Emotions 
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