
After several days of increasing diagnoses, the rate of 
new COVID-19 diagnoses is on the decrease again. As the virus begins 
to expand out from urban and suburban areas to rural areas and the 
middle of the country, the hope is that peak diagnoses for the nation hit 
by the end of April. However, the emotional tone of social 
conversations shifted overwhelmingly to sadness yesterday, as we hit 
over 40,000 dead due to the virus in the U.S.  

In our “new normal,” we’re seeing consumer priorities shifting. Going 
forward, people will be prioritizing health, family, safety, and economic 
stability over traditional milestones and accomplishments like 
career, retirement, college education, and even large purchases and 
personal vacation time (see Chart of the Day). Brands that offer content 
that can both connect on an emotional level and offer utility are well-
positioned to address this shift in priorities going forward (see Spotlight 
On: Branded Content).  
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• How brands are balancing awareness with 
opportunism in a time of crisis (4/20/20)  
Ad Exchange  

• Twitter publishes new research on what 
consumers want to see from brands during 
COVID-19 (4/16/20) Social Media Today  

• Don’t mention the virus! And other 
marketing tips (4/19/20) NYTimes  

• Plunge in digital ad prices opens spending 
opportunity for start-ups in gaming, e-
commerce and online education 
(4/19/20) CNBC  

• Marijuana's big moment: Pot stores are 
now essential businesses. Will legal weed 
go mainstream? (4/20/20) USA Today  

• Meet the agency working with Governor 
Cuomo to help make New York safer 
(4/17/20) Campaign Live  

• Amid COVID-19, these colleges are 
building better digital communities 
(4/20/20) Forbes  

• NBA, WNBA stores selling team-branded 
face masks for coronavirus relief charities 
(4/17/20) Forbes  

• Penguin Random House raises funds for 
restaurant workers with new star-studded 
digital cookbook (4/20/20) Food and Wine  

• Fitbit and other wearables could help 
researchers predict coronavirus before 
symptoms start (4/17/20) Forbes 

Marketing/Media News

As of 4/20/20, 12:38pm , Source: Johns Hopkins

NUMBER OF COVID-19 
CASES IN THE U.S.

761,991  

24,672   
NUMBER OF DAILY NEW 
DIAGNOSES IN THE U.S.

Source: Analysis based on Johns Hopkins data
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• The IMF says its forecast for the 
COVID-19 recession might now be too 
optimistic (4/18/20) We Forum  

• The coronavirus in America: The year 
ahead (4/18/20) NYTimes  

• These charts put the historic U.S. job 
losses in perspective (4/17/20)          
Visual Capitalist  

• Can globalization survive the current 
health pandemic? (4/17/20) Forbes  

Economic News

Note: US only. Date: 4/15-4/17 , Source: Brandwatch

Many brands have been impacted by the 
coronavirus pandemic. In order to maintain and 
continue to grow relationships with consumers, 
brands have increased their content 
marketing efforts by creating content that is 
useful and can connect on an emotional 
level, rather than just being entertaining. Below are 
examples of brands’ content marketing during 
these unprecedented times:  
• DoubleTree, a Hilton hotel chain, is well-

known for its chocolate chip cookies. The 
chain decided to make its long-time secret 
recipe available to its guests to “bring a 
moment of comfort and happiness.” 
The recipe has been widely circulated by 
fans and news outlets.   

• Beauty brand NuFace is offering content 
virtually. It has replaced in-person house 
calls with virtual house calls which target spa 
partners and influencers that work with 
the brand, and consist of tutorials. On social 
media, NuFace also surveys its consumers 
on what type of content they want to see. 
Social engagement has seen recent 
boosts.    

• Unity Technologies, a B2B gaming engine, 
has made 3 months of premium content 
from its Unity Learn available to game 
developers. This content consists of 
tutorials, full courses, and sample projects. 
The company also launched Create with 
Code Live, a virtual class that is completely 
free, to help game developers during the 
pandemic.  

Source: eConsultancy (4/14/20)

Spotlight on:  Branded content

• 6 actionable ways to support Asian 
Americans during COVID-19 
(4/16/20) Adlibbing  

• 4/20 in the age of coronavirus 
(4/20/20) Vox 
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