
The trajectory of daily new COVID-19 diagnoses has been decreasing 
over the past couple of days and there are real discussions about when 
the U.S. economy can reopen. Some European countries have just 
begun to loosen elements of their lockdowns. We could be entering a 
new phase of the COVID-19 crisis as early as May, as we begin to slowly 
emerge into what is being called a “rolling re-entry.”  

Regardless of when we begin to emerge from the crisis, the impact of 
COVID-19 will be with us for a long time to come. 90 percent 
of Americans believe that COVID-19 will have a permanent impact on our 
lives (see Spotlight On: Shifting consumer attitudes). As we continue 
to deal with the repercussions of COVID-19, brands should take 
a hopeful, reassuring, and respectful tone (see Chart of the Day).  
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• New surveys show how Americans are 
anxious about COVID-19 and what brands 
should do about it (4/10/20) Forbes  

• Lessons from Asia: Exemplary brands 
during COVID-19 (4/13/20) Campaign Asia  

• Influencers' currency has increased during 
COVID-19 crisis (4/13/20) Vogue Business  

• Millennials are the new lost generation 
(4/13/20) The Atlantic  

• Johnson & Johnson no longer blacklisting 
coronavirus content (4/10/20) Adage  

• JP Morgan Chase has a new ad showcasing 
how its wealth-management advisors are 
working from home, but still working 
(4/10/20) Adage  

• Amazon Web Services (AWS) powers 
telemedicine platform to increase patient 
care during COVID-19 (4/11/20) Amazon 
Blog  

• Apple and Google are building a 
coronavirus tracking system into iOS and 
Android (4/10/20) The Verge  

• Black-owned businesses could face hurdles 
in federal aid program (4/10/20) NYTimes  

Marketing/Media News

As of 4/13/20, 9:21am , Source: Johns Hopkins

NUMBER OF COVID-19 
CASES IN THE U.S.

557,663 

27,657 
NUMBER OF DAILY NEW 
DIAGNOSES IN THE U.S.

Source: Analysis based on Johns Hopkins data

Chart of the Day
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https://www.forbes.com/sites/martyswant/2020/04/10/new-surveys-show-how-americans-are-anxious-about-covid-19-and-what-brands-should-do-about-it/#d2abc95d14ac
https://www.campaignasia.com/article/lessons-from-asia-exemplary-brands-during-covid-19/459431
https://www.voguebusiness.com/companies/influencers-currency-has-increased-during-covid-19-crisis-marketing
https://www.theatlantic.com/ideas/archive/2020/04/millennials-are-new-lost-generation/609832/
https://adage.com/article/cmo-strategy/regularly-updated-list-tracking-marketers-response-coronavirus/2244251?utm_source=ad-age-cmo-strategy&utm_medium=email&utm_campaign=20200318&utm_content=article6-headline
https://adage.com/article/cmo-strategy/regularly-updated-list-tracking-marketers-response-coronavirus/2244251?utm_source=ad-age-cmo-strategy&utm_medium=email&utm_campaign=20200318&utm_content=article6-headline
https://blog.aboutamazon.com/company-news/amazons-actions-to-help-employees-communities-and-customers-affected-by-covid-19
https://blog.aboutamazon.com/company-news/amazons-actions-to-help-employees-communities-and-customers-affected-by-covid-19
https://blog.aboutamazon.com/company-news/amazons-actions-to-help-employees-communities-and-customers-affected-by-covid-19
https://blog.aboutamazon.com/company-news/amazons-actions-to-help-employees-communities-and-customers-affected-by-covid-19
https://www.theverge.com/2020/4/10/21216484/google-apple-coronavirus-contract-tracing-bluetooth-location-tracking-data-app
https://www.nytimes.com/2020/04/10/business/minority-business-coronavirus-loans.html
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4#/bda7594740fd40299423467b48e9ecf6
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4#/bda7594740fd40299423467b48e9ecf6


• Trump and allies push toward reopening 
economy, but governors urge caution 
(4/13/20) NYTimes  

• Coronavirus, big bank earnings, retail 
sales: What to know in the week ahead 
(4/12/20) Yahoo Finance  

• U.S. weighs when to restart economy as 
Europe looks to ease lockdowns 
(4/13/20) Wall Street Journal  

• A full economic recovery from the 
COVID-19 pandemic is unlikely, and the 
new version of normal for work and 
organizations is further off than we think 
(4/10/20) Sloan Review 

Economic News

Note: US only. Date: 4/12/20, Source: Brandwatch

• 90% of U.S. consumers believe COVID-19 
will have a permanent impact on our lives 
(+10 pts v. last month)  

• 42% believe COVID-19 will permanently 
change our confidence in government 
institutions (+13 pts v. last month)  

• 38% believe that COVID-19 will 
permanently change the way we socialize 
(+12 pts v. last month)  

• 21% believe that COVID-19 will 
permanently change our trust in others 
(+6 pts v. last month)  

• 22% believe that we’ll become more 
isolated than ever as a result of COVID-19 
(+6 pts v. last month) 

Source: (4/6/20) TRIPTK  

Spotlight on:  
Shifting consumer attitudes

• From cooking to calligraphy, people stuck 
at home are finding new space for 
creativity (4/11/20) Washington Post  

• The surreal comforts of the SNL 
quarantine episode (4/12/20) The Atlantic  

For your mental health
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Anger
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Fear
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Disgust
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Sadness
31%

Joy
33%

Emotional Response to COVID-19

Emotions 
4/12/20

April 8, 2020, 12:34PM
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https://www.nytimes.com/2020/04/12/us/when-lockdown-ending-coronavirus.html
https://finance.yahoo.com/news/coronavirus-big-bank-earnings-retail-sales-what-to-know-in-the-week-ahead-161826230.html
https://www.wsj.com/articles/u-s-coronavirus-cases-rise-as-officials-weigh-when-to-restart-the-economy-11586774781
https://sloanreview.mit.edu/article/a-long-time-until-the-economic-new-normal/
https://www.linkedin.com/company/triptk/
https://www.washingtonpost.com/nation/2020/04/11/cooking-calligraphy-people-stuck-home-are-finding-new-space-creativity/
https://www.theatlantic.com/culture/archive/2020/04/saturday-night-live-at-home-quarantine-episode/609892/

