
The U.S. unemployment rate hit 14.7% today, the highest rate since the Great 
Depression, with more than 20.5 million jobs lost in April. The Labor Department 
said that this rate would have been almost 5 percentage points higher if it 
accounted for workers who were classified as unemployed on temporary layoff. In 
a bid to restart their economies, the majority of U.S. states have begun partial 
reopening or are planning to reopen by the end of the month.  

In today’s world, media is trusted more than the government when it comes to 
information about COVID-19 (see Chart of the Day). People are turning to media 
to make informed decisions, with 93% of people saying media’s information role is 
as important or more important than before the COVID-19 crisis. It behooves 
brands to show up in meaningful media, even when the content of that media may 
not be uplifting. Brands have an important responsibility in helping to support the 
news and information that people are turning to at this time.  

Data: BrandWatch, 5/7 , US only.  
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• Cooperation is key: How the strongest 
brands are proving purpose is a compass 
on the road to recovery (5/7/20) Forbes  

• What marketers can learn from Chinese 
brands' approach to COVID-19 
(5/4/20) Adweek  

• Brands that are giving back during the 
COVID-19 crisis (5/6/20) Forbes  

• Macy’s, Costco, Trader Joe’s, Zappos 
approaching return of retail from many 
angles (5/3/20) Forbes  

• Roku reports strong user growth, but sour 
ad business outlook (5/8/20) CNBC  

• N.F.L. teams preparing for games with 
fewer fans (5/7/20) NYTimes  

• Turner Sports sells out of commercial time 
in Tiger Woods-Phil Mickelson rematch for 
COVID-19 relief (5/7/20) Adage  

• DC, Hershey launching Super Hero Milk 
Chocolate bars by sharing them with 
frontline workers (5/6/20) Candy Industry  

• With in-store sampling on hold, brands get 
creative (5/7/20) Adweek

Marketing/Media News

As of 5/8/20, 12:32pm , Source: Johns Hopkins

NUMBER OF COVID-19 
CASES IN THE U.S.
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31,109  
NUMBER OF DAILY NEW 
DIAGNOSES IN THE U.S.

Source: Analysis based on Johns Hopkins data
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Source: Havas Media Meaningful Media & COVID-19 Study, 3/31-4/6

People trust media more than they do the 
government for information about COVID-19

https://www.forbes.com/sites/jefffromm/2020/05/07/cooperation-is-key-how-the-strongest-brands-are-proving-purpose-is-a-compass-on-the-road-to-recovery/#4abf0eaf430d
https://www.adweek.com/brand-marketing/what-marketers-can-learn-from-chinese-brands-approach-to-covid-19/
https://www.forbes.com/sites/forbes-personal-shopper/2020/05/06/brands-that-are-giving-back-during-the-covid-19-crisis/#77e5fc917879
https://www.forbes.com/sites/warrenshoulberg/2020/05/03/macys-costco-trader-joes-zappos-approaching-return-of-retail-from-many-angles/#554e41f26499
https://www.cnbc.com/2020/05/07/roku-q1-2020-earnings.html
https://www.nytimes.com/2020/05/07/sports/football/nfl-schedule-jets-tickets.html
https://adage.com/article/media/turner-sports-sells-out-commercial-time-tiger-woods-phil-mickelson-rematch-covid-19-relief/2255456
https://www.candyindustry.com/articles/89116-dc-hershey-launching-super-hero-milk-chocolate-bars-by-sharing-them-with-frontline-workers
https://www.adweek.com/brand-marketing/with-in-store-sampling-on-hold-brands-get-creative/
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4#/bda7594740fd40299423467b48e9ecf6
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4#/bda7594740fd40299423467b48e9ecf6


• One for the history books: 14.7% 
unemployment, 20.5 million jobs wiped away 
(5/8/20) NPR  

• Reopenings mark a new phase: Global ‘trial-
and-error’ played out in lives (5/7/20) NYTimes  

• Workers 35 years and older may suffer more job 
losses and chronic unemployment in the wake 
of COVID-19 (5/4/20) Forbes  

• A third of Americans didn't pay their rent or 
mortgage in May, survey says (5/7/20) Vice  

• The results are in for the sharing economy. They 
are ugly. (5/7/20) NYTimes 

Economic News

Date: 5/7/20, Source: Brandwatch 

In the wake of the coronavirus pandemic, many 
advertisers have canceled campaigns or avoided 
placing their ads near coverage of the pandemic, a 
practice that is known as blacklisting. Blacklisting 
during COVID-19 has kept more than 1.3 billion ads 
from being displayed next to content containing the 
word “coronavirus” on websites . News organizations, 
which rely on advertisements for revenue, have 
consequently seen devastating impacts from 
blacklisting. Many argue that for quality journalism to 
survive, more companies should run ads near 
COVID-19 coverage (while remaining thoughtful). 
Below are examples of brands that are doing just that:  

• Burger King focused its message on contactless 
food delivery and pickup. The company has said 
that because the brand is playing a role, it isn’t 
bad for the brand to be seen within the context of 
the pandemic.   

• Verizon has spent over $4.5M on advertising on 
news sites like The Wall Street Journal and CNN 
since mid-March, which is double what it had 
spent over the same period the previous 
year. Verizon’s CMO stated “Instead of pulling 
back because of the daunting nature of the 
narrative, we’ve leaned in.”  

• Amazon has spent $2.3M to advertise in the Wall 
Street Journal, The Washington Post, and on CNN 
since mid-March.  

Source: (5/7/20)  NYTimes 

Spotlight on: Brands leaning into 
COVID-19 coverage

• A socially distanced graduation         
(5/7/20) The Atlantic  

• A guide to staying safe as states reopen 
(5/7/20) The Atlantic 
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https://www.npr.org/sections/coronavirus-live-updates/2020/05/08/852430930/one-for-the-history-books-14-7-unemployment-20-5-million-jobs-wiped-away
https://www.nytimes.com/2020/05/07/world/europe/coronavirus-reopening-costs.html?referringSource=articleShare
https://www.forbes.com/sites/jackkelly/2020/05/04/workers-35-years-and-older-may-suffer-more-job-losses-and-chronic-unemployment-in-the-wake-of-covid-19/#26adbab380ac
https://www.vice.com/en_us/article/jgxe4d/a-third-of-americans-didnt-pay-their-rent-or-mortgage-in-may-survey-says
https://www.nytimes.com/2020/05/07/technology/the-results-are-in-for-the-sharing-economy-they-are-ugly.html?referringSource=articleShare
https://www.nytimes.com/2020/05/07/business/media/advertising-coronavirus-news.html
https://www.theatlantic.com/photo/2020/05/photos-socially-distanced-graduation/611311/
https://www.theatlantic.com/family/archive/2020/05/restaurants-stores-reopen-dos-and-donts/611314/

