
While we’ve known that we’re entering a recession for a while, we’re beginning to 
get a clearer economic picture of the impact of the pandemic as first quarter 
earnings are released. Most estimates show that year-over-year earnings growth is 
down 15-16%. However, the real impact of COVID-19 was not felt until the end of 
the quarter, with second quarter earnings projected to be more reflective of the 
depth of the crisis.  

As brands think about how to rebound from the pandemic, the actions that they 
take now will position them for the future. Those brands that respond well to the 
crisis will be rewarded. People state they will be more likely to increase their 
purchases in categories that effectively responded to customer needs during the 
crisis compared to categories that did not (see Chart of the Day). Brands need to 
take meaningful steps – supporting their employees, ensuring stability and 
security for their customers, and providing moments of levity that we all need 
during this crisis – to put themselves on a positive trajectory as we emerge 
from the pandemic.  

Date: 4/29, US only Source: Brandwatch
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• Most consumers are trying new brands 
during social distancing, study finds 
(4/30/20) Campaign Live  

• Purpose-driven brands need to change 
their approach post-COVID 
(5/1/20) Adweek  

• America's top 500 brands could lose up to 
$400B from COVID-19 pandemic 
(4/30/20) Tech Republic  

• 72% of brands keen to extend sponsorship 
deals despite COVID-19      
(4/30/20) Sports Pro Media  

• Why Coca-Cola has paused most paid 
marketing during the pandemic 
(5/1/20) Adage  

• Belgium needs your help eating french fries 
(4/29/20) Politico  

• Beer sales are soaring. These brands are 
winning the booze battle (4/29/20) CNN  

• Mattel is honoring frontline workers with 
special edition toys (4/29/20) CNN  

• Moving company offers free services to 
domestic violence victims (4/30/20) Adage  

• Brands are social-distancing from 
misbehaving influencers    
(5/1/20) Buzzfeed News  

• 8 digital strategy updates that brands 
should make right now (4/30/20) Forbes 

Marketing/Media News

As of 5/1/20, 7:32am , Source: Johns Hopkins

NUMBER OF COVID-19 
CASES IN THE U.S.

1,070,032 

27,158
NUMBER OF DAILY NEW 
DIAGNOSES IN THE U.S.

Source: Analysis based on Johns Hopkins data
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INCREASING 
TRAJECTORY OF NEW DIAGNOSES

 Date: 4/28/20  Source: Arnold / Havas Media COVID-19 Tracker  

Impression of Category COVID-19 Response v. 
Change in Category Spending Post Crisis

Net impression of how categories are responding to customer needs during the COVID-19 crisis 
(% with a positive impression minus % with a negative impression)
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Note: The Johns Hopkins database is having 
issues uploading more recent data today 

https://www.campaignlive.com/article/consumers-trying-new-brands-during-social-distancing-study-finds/1681959
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https://www.buzzfeednews.com/article/tanyachen/brands-are-social-distancing-from-misbehaving-influencers
https://www.buzzfeednews.com/article/tanyachen/brands-are-social-distancing-from-misbehaving-influencers
https://www.forbes.com/sites/sarabliss/2020/04/30/8-key-social-and-marketing-updates-brands-need-to-make-during-covid-19/#1e09304f13a5
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4#/bda7594740fd40299423467b48e9ecf6
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• Stymied in seeking benefits, millions of 
unemployed go uncounted 
(4/30/20) NYTimes  

• Emissions declines will set records this year, 
but it’s not good news (4/30) NYTimes  

• Here’s who is winning (and losing) during 
Q1 earnings seasons so far 
(4/30/20) Fortune  

• Can this president be reelected in an 
economy this bad? (5/1/20) NPR  

• Why the coronavirus is so confusing 
(4/29/20) The Atlantic 

Economic News

Note: US only. Date: 4/29/20 Source: Brandwatch  

This week, Progressive launched the new 
insight-based ‘Work from Home’ campaign, 
highlighting the brand’s characters playing out 
scenarios we are getting used to in 
quarantine. As people finish their seventh week 
of working from home, these relatable scenes 
deliver on the contextually-relevant humor the 
campaign is known for.  

Given the limitations we are all living in, Arnold 
worked with long time production partner 
Station Films on a new approach to production, 
shooting all content remotely on iPhones. 
Progressive’s campaign features the first 
‘commercial’ improv cast to be presented in a 
virtual video setting as well as the first placed in 
the quarantine era. From concept to delivery, the 
project was completed in a few short weeks.  

Source: (4/30/20)  Adweek 

Spotlight on:  New ‘Work from 
Home’ Progressive spots  

• How to stay optimistic when everything 
seems wrong (4/29/20) NYTimes  

• What do famous people’s bookshelves 
reveal? (4/30/20) NYTimes

For your mental health
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Emotional Response to COVID-19

Emotions 
4/30/20

April 8, 2020, 12:34PM
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https://www.nytimes.com/2020/04/30/business/economy/coronavirus-unemployment-claims.html?action=click&module=Top%20Stories&pgtype=Homepage
https://www.nytimes.com/2020/04/30/climate/global-emissions-decline.html?action=click&module=Top%20Stories&pgtype=Homepage
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https://www.npr.org/2020/05/01/848318982/can-this-president-be-reelected-in-an-economy-this-bad
https://www.theatlantic.com/health/archive/2020/04/pandemic-confusing-uncertainty/610819/
https://www.adweek.com/agencies/working-remote-is-going-about-as-well-for-progressives-flo-and-co-as-it-is-for-you/
https://www.nytimes.com/2020/04/29/smarter-living/coronavirus-how-to-stay-optimistic-.html?algo=identity&fellback=false&imp_id=70020457&imp_id=976372408&action=click&module=Smarter%20Living&pgtype=Homepage
https://www.nytimes.com/2020/04/30/books/celebrity-bookshelves-tv-coronavirus.html?action=click&module=Well&pgtype=Homepage&section=Books

