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Consumer confidence is down slightly (0.6%) since yesterday, but 

is flattening compared to past weeks. The COVID-19 stimulus package has 

likely given people some hope even in the midst of historic job loss figures 

and COVID-19 cases that now outpace the rest of the world. Increasingly, 

people are adapting to their “new normal,” although money concerns are 

beginning to grow (see consumer discussions below).  

  

As deaths begin to climb and a grim picture emerges from hospitals, 

people are showing increased levels of sadness in social conversations. 

Interestingly, that is balanced with increased levels of optimism and joy as 

people get back to basics and reconnect with their families. Brands that 

help promote that optimism in the face of today’s crisis and demonstrate 

what they’re doing to help the front lines are gaining goodwill (see Spotlight 

On: Brands providing support to healthcare below). As we emerge from this 

crisis, it will be important for brands to continue to demonstrate their 

commitment to the common good and a greater purpose.  

• Kantar's COVID-19 Barometer looks at the 

impact on consumer behavior (3/26/20) 

Adweek  

• COVID-19 requires a new approach to 

sports marketing (3/26/20) Marketing Dive  

• Kay Jewelers highlights what brings us 

together during this time of separation in a 

new campaign video called 

#LoveIsUnstoppable (3/25/20) Campaign 

Live  

• COVID-19’s impact on car insurance 

(3/26/20) Forbes  

• The Cheesecake Factory won’t be able to 

pay rent on April 1 in Chicago and beyond 

(3/26/20) Chicago Eater  

• The liquor industry faces an uncertain 

future, but if it survived Prohibition, it can 

survive the coronavirus (3/26/20) Fortune  

• Hiring expands at supermarket chains like 

Stop & Shop; potential candidates are being 

identified by businesses that have been 

forced to lay off staff (3/26/20) Super 

Market News  

• The Class of 2020 is entering the job 

market during an economic downturn, 

resembling experiences from the Great 

Recession; this new economic outlook/

mindset may be especially pertinent to 

brands targeting Gen Z (3/27/20) NYTimes 
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Date: 3/27/20, Source: Morning Consult

Note: US only. Date: 3/26/20, Source: Brandwatch

As of 3/27/20, 11:13am, Source: Johns Hopkins

NUMBER OF COVID-19 CASES IN THE U.S.

86,012

+16,766
NUMBER OF DAILY NEW DIAGNOSES IN THE U.S.

Source: Analysis based on Johns Hopkins data

INCREASING 
TRAJECTORY OF NEW DIAGNOSES

https://www.adweek.com/brand-marketing/kantars-covid-19-barometer-examines-impact-on-consumer-behavior/
https://www.marketingdive.com/news/coronavirus-sports-marketing-covid-19/574932/
https://www.campaignlive.com/article/sometimes-keeps-us-apart-actually-brings-us-together-says-kay-jewelers/1678322
https://www.campaignlive.com/article/sometimes-keeps-us-apart-actually-brings-us-together-says-kay-jewelers/1678322
https://www.forbes.com/sites/advisor/2020/03/26/covid-19s-impact-on-your-car-insurance/#6efb8cd96515
https://chicago.eater.com/2020/3/26/21195286/cheesecake-factory-rent-strike-chain-restaurant-chicago
https://fortune.com/2020/03/27/coronavirus-liquor-industry-jobs-business/
https://www.supermarketnews.com/retail-financial/hiring-expands-stop-shop-lidl-aldi-meet-coronavirus-demands
https://www.supermarketnews.com/retail-financial/hiring-expands-stop-shop-lidl-aldi-meet-coronavirus-demands
https://www.nytimes.com/2020/03/27/business/coronavirus-class-of-2020-jobs.html?action=click&module=Top%20Stories&pgtype=Homepage
https://morningconsult.com/form/consumer-confidence-tracking-us/
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4#/bda7594740fd40299423467b48e9ecf6
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4#/bda7594740fd40299423467b48e9ecf6


• Yesterday's job claim number was the 

highest in history, but that number 

may still not be covering the full scope 

of the problem (3/26/20) 

Marketplace  

• The states hardest hit by job losses 

are RI, NV, PA, MA, NJ, WA adjusted 

for the size of each state's labor force 

(3/26/20) CNBC  

• COVID-19 could push home values 

lower (3/26/20) Motley Fool  

• COVID-19 is changing perceptions of 

big tech, with the backlash temporarily 

paused (3/26/20) The Verge 

Economic News

Note: US only. Date: 3/26/20, Source: Brandwatch

As hospitals and health care providers face 

shortages of personal protective equipment 

(PPE), brands, along with regular citizens, 

are stepping in to provide support.   

• Crocs, Allbirds, and Clove are offering 

free shoes to medical professionals 

(3/26/20) Fast Company  

• Brands like Gap and Nike are producing 

masks for healthcare workers 

(3/26/20) Simple Most  

• Bauer switches from making hockey 

equipment to medical gear (3/26/20) 

ESPN  

• Dyson develops ventilators for the 

National Health Service in the U.K. 

(3/26/20) BBC  

• Private tech companies from Tesla to 

small startups are mobilizing to address 

shortages (3/26/20) Tech Crunch  

• Even luxury labels like Armani and Gucci 

are making PPE for healthcare workers 
(3/26/20) NYPost  

• Citizen-led groups like GetusPPE.org, 

DonatePPE.org, Mask Match, PPE Link, 

and Mask Crusaders are crowdsourcing 

support for #GetMePPE, a hashtag 

trending across social media (3/25/20) 
NPR

Spotlight on: Brands Providing 
Support to Healthcare

• Mass General answers coronavirus-

related questions Mass General  

• People are decorating their windows 

with messages of hope (3/26/20) Fox
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https://www.marketplace.org/2020/03/26/weekly-jobless-claims-bad-dont-show-full-covid19-picture/
https://www.cnbc.com/2020/03/26/these-are-the-states-with-the-most-job-losses-so-far-because-of-the-coronavirus.html
https://www.fool.com/millionacres/real-estate-market/articles/will-the-covid-19-crisis-push-home-values-lower/
https://www.theverge.com/interface/2020/3/26/21193902/tech-backlash-covid-19-coronavirus-google-facebook-amazon
https://www.fastcompany.com/90482512/crocs-allbirds-and-clove-are-giving-free-shoes-to-healthcare-workers-during-the-covid-19-crisis
https://www.simplemost.com/gap-making-masks-scrubs-healthcare-workers/
https://www.espn.com/nhl/story/_/id/28952782/bauer-switches-making-hockey-equipment-medical-gear
https://www.bbc.com/news/business-52043767
https://techcrunch.com/2020/03/26/private-tech-companies-mobilize-to-address-shortages-for-medical-supplies-masks-and-sanitizer/
https://nypost.com/2020/03/26/luxe-labels-gucci-armani-bulgari-make-protective-gear-to-fight-coronavirus/
https://www.npr.org/2020/03/25/820795727/can-the-u-s-crowdsource-its-way-out-of-a-mask-shortage-no-but-it-still-helps
https://www.massgeneral.org/news/coronavirus/video-questions-about-covid-19
https://fox2now.com/news/people-are-decorating-their-windows-with-hearts-and-messages-of-hope-right-now/

