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This is the first of a series of every other day updates on the COVID-19 

pandemic. In the U.S. we are still at the beginning stages of the crisis, with new 

diagnoses continuing to increase. Consumer sentiment has dropped 

precipitously and anxiety abounds, with a recession on the horizon, if not here 

already. However, even in the midst of this crisis, people are finding little joys in 

life and brands are finding ways to connect.

This is a time when brands need to take stock and formulate their response to 

the crisis. Those brands that are already winning are those that are taking care 

of their employees and people most at risk for serious consequences related to 

the virus (see Spotlight on: Stop on Shop below). Now is the time to set the 

appropriate tone, recognizing the seriousness of the situation, but also providing 

people with the hope, positivity, and bits of laughter that they’re looking for.

• Brands are trying to bring bits of positivity 

back into people’s lives Source: Campaign

• Brands are also responding to the crisis in 

a multitude of ways Source: AdAge

• Twitter is providing examples of positive 

brand communications during the crisis 

Source: SocialMediaToday

• In today’s environment, you need to show 

you’re putting employees above 

profits Source:MediaPost

• Amazon is prioritizing essential house-hold 

staples and medical supplies, delaying 

delivery on other goods Source: CNN

• Several grocery retailers are designating 

shopping times for vulnerable 

seniors Source: Fortune

• Musicians are live-streaming free concerts 

and Q&A sessions for their fans at 

home Source: NYTimes

• Zoom is where we now work, go to school, 

party, go on blind dates, have our 

kids' play dates, etc. Source: NYTimes

Marketing/Media News

Consumer Sentiment

Consumer Discussions

Date: 3/20/20, Source: Morning Consult

Date: 3/18/20, Source: Brandwatch

As of 3/20/20, 8:43am

Source: Johns Hopkins

NUMBER OF COVID-19

CASES IN THE U.S.

14,250

+4,835

NUMBER OF DAILY NEW 

DIAGNOSES IN THE U.S.

Trajectory of New Diagnoses: INCREASING

Source: Analysis based on Johns Hopkins data

https://www.campaignlive.com/article/good-things-adlands-doing-amid-covid-19-outbreak/1677417
https://adage.com/article/cmo-strategy/regularly-updated-list-tracking-marketers-response-coronavirus/2244251?utm_source=ad-age-cmo-strategy&utm_medium=email&utm_campaign=20200318&utm_content=article6-headline
https://www.socialmediatoday.com/news/twitter-provides-examples-of-positive-brand-communications-amid-the-covid-1/574441/
https://www.mediapost.com/publications/article/348690/covid-19-reveals-retailers-as-allies-or-public.html
https://www.cnn.com/2020/03/17/tech/amazon-distribution-household-medical-supplies/index.html
https://fortune.com/2020/03/18/coronavirus-senior-shopping-times-grocery-stores-hours/
https://www.nytimes.com/live/2020/coronavirus-covid-19-03-17
https://www.nytimes.com/2020/03/17/style/zoom-parties-coronavirus-memes.html?action=click&module=RelatedLinks&pgtype=Article
https://morningconsult.com/form/consumer-confidence-tracking-us/
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4
https://gisanddata.maps.arcgis.com/apps/opsdashboard/index.html?fbclid=IwAR3VtvjguwAqPmJWhRMUqqpnNfko88JZUB4wMjanDEXljc2pV03f8quS0-4


• We have likely a lready entered a  global 
recession Source: S&P

• Rise in jobless claims this week is larger 
than any week-to-week movement seen 
during or since the 2008 
recession Source: NYTImes

• Nearly 1 in 5 U.S. households are 
experiencing layoffs or a reduction in work 
hours Source: NPR.org

• A COVID-19 driven recession will hit 
hardest for those places that rely on 5 

sectors: mining/gas, transportation, travel, 
leisure & hospitality, and employment 
services Source: Brookings

• Companies are going to need to s tep up to 
help support society in this time of 
need Source: World Economic Forum

Economic NewsEmotional Response to COVID-19

Change Week-Over-Week: N/A (first week-over-week read available 3/27)

Date: 3/18/20, Source: Brandwatch

Stop & Shop is opening from 6–7:30am to 

specifically serve customers 60 and over, 
those most at risk for developing severe 
symptoms related to the COVID-19 vi rus.

Source: Boston Globe

Spotlight on:

We're a ll looking for a bit of respite from the 
dai ly anxieties that we're facing during this 
cris is. Huffington Post offers us series of cat 
videos to bemuse us while we're shut in: 
"These Cat TikToks are just what we need right 
meow during social isolation."

Source: Huffington Post

For your mental health
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https://www.spglobal.com/en/research-insights/articles/covid-19-daily-update-march-17-2020
https://www.nytimes.com/interactive/2020/03/19/upshot/coronavirus-jobless-claims-states.html
https://www.npr.org/2020/03/17/817158521/poll-nearly-1-in-5-households-have-lost-work-because-of-pandemic
https://www.brookings.edu/blog/the-avenue/2020/03/17/the-places-a-covid-19-recession-will-likely-hit-hardest/
https://www.weforum.org/agenda/2020/03/coronavirus-and-corporate-social-innovation/
https://www.bostonglobe.com/2020/03/16/business/stop-shop-opening-early-shoppers-over-60-during-coronavirus-outbreak/
https://www.huffpost.com/entry/cat-tiktoks-we-need-now_n_5e70f0e8c5b6eab7793d3e2f

