
While the tone of social conversations has become increasingly sad over 
time, there was an uptick in joy today, as people celebrate the stories of 
those on the front lines and see hope in additional funds being 
allocated to hospitals and small businesses by the federal government.  

The steps that brands take today are going to be remembered by 
consumers going forward (see chart of the day). Those that respond well 
will win people’s loyalty. Those that do not may lose people’s 
business. Barclays is the latest brand to step up and demonstrate a 
commitment to those impacted by the crisis, committing over £100M to 
relief efforts (see Spotlight On: Barclays). Not only has Barclays 
contributed a hefty sum, but it has also contributed to a night of 
entertainment to help lift people’s spirits through its sponsorship of the 
U.K.’s “The Big Night In” broadcast.  
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• Pandemic advertising got weird fast 
(4/23/20) The Atlantic  

• An ESPN commercial hints at 
advertising’s deepfake future 
(4/22/20) NYTimes  

• Quarantined shoppers may be skipping 
shaving, washing their hair less and not 
wearing deodorant at home 
(4/23/20) Forbes  

• Coronavirus could finally pop the influencer 
bubble (4/23/20) Vice  

• Facebook just killed its ‘pseudoscience’ 
category for ad targeting              
(4/23/20) The Verge  

• Budweiser brings back ‘Wassup’ ad with a 
quarantine-themed remake 
(4/24/20) Marketing Week  

• Denny’s is your new gamer friend — with 
discounts (4/22/20) Adage  

• Airbnb is banking on a post-pandemic 
travel boom (4/22/20) Bloomberg News  

• How coronavirus has made us all very 
handy (4/22/20) NYTimes 

Marketing/Media News

As of 4/24/20, 12:31pm , Source: Johns Hopkins

NUMBER OF COVID-19 
CASES IN THE U.S.

880,112  

23,903   
NUMBER OF DAILY NEW 
DIAGNOSES IN THE U.S.

Source: Analysis based on Johns Hopkins data
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Impact of COVID-19 on Brand Perceptions and Shopping  
Behaviors % Agreement
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66%

72%
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Companies will need to change the way they 
do business as a result of COVID-19

Brands that respond well to the COVID-19 crisis 
will win my loyalty going forward

After we emerge from the COVID-19 crisis, 
brands need to demonstrate that they care for 
their employees to win my business

I’ll think twice about doing business with brands 
who didn’t respond well to the COVID-19 crisis, 
when we emerge from the crisis

The COVID-19 crisis will make me rethink what I’m 
willing to pay more for

Date: 4/21/20 Source: Arnold/Havas Media COVID-19 Tracker 
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• House set to pass $484 billion bill with 
money for small businesses, hospitals 
and testing to battle coronavirus 
(4/23/20) Washington Post  

• Amid signs coronavirus came earlier, 
Americans ask: Did I already have it? 
(4/24/20) NYTimes  

• How COVID-19 consumer spending is 
impacting industries          
(4/22/20) Visual Capitalist  

• The coronavirus stock-market crash has 
looked a lot like the global financial crisis 
and 1987. The recovery hasn’t. 
(4/24/20) Market Watch

Economic News

Note: US only. Date: 4/24 , Source: Brandwatch

To help the most vulnerable across the world who 
have been severely affected by the COVID-19 
crisis, Barclays has stepped up to give back and 
bring the globe together.  

Barclays created The Barclays Foundation to 
provide a COVID-19 Community Aid Package of 
£100M to charities that are supporting vulnerable 
people affected by the virus and to alleviate 
associated social and economic hardship.  

Additionally, in the UK, Barclays has pledged 
millions to Comic Relief and BBC Children in Need 
as part of 'The Big Night In' appeal to support 
those most affected by COVID-19. ‘The Big Night 
In,’ a 3-hour telethon on April 23, was a live show to 
help raise funds and celebrate acts of kindness, 
while also uniting the nation through 
entertainment and stories of people supporting 
their communities. In total, the show helped raise 
over £27M in donations, with the U.K. government 
promising to double that total. Barclays pledged 
£1M and matched donations from customers up to 
£1M, as well as matching all donations from its 
employees, totaling over £2M in donations. 
Donations will go to emergency support for those 
impacted by the crisis, including making sure 
people are safe from harm, mentally healthy, and 
have access to food, warmth, and shelter in 
addition to helping   

Source: Barclays  

Spotlight on:  Barclays

• The first ever YouTube video was 
uploaded 15 years ago today. Here it is. 
(4/23/20) CNN  

• TikTok is the new family board game night 
(4/23/20) Buzzfeed News  

• How to create screen-life balance when 
life has shifted to screens 
(4/24/20) NYTimes  

•

For your mental health
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Emotional Response to COVID-19

Emotions 
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