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Number of COVID-19 Cases in the U.S. 

2,347,598  

35,296  
As of 9:33am  Source: Johns Hopkins 

Number of Daily New Diagnoses in the U.S. 

Trajectory of New Diagnoses:  
Increasing 

Concern over the outbreak has subsided, 
despite public health risks

Consumer Discussions  

Date: 6/17/20-6/23/20 Source: Brandwatch  

Twenty-three states and territories have seen a greater than 25% increase in COVID-19 cases in the past two 
weeks. As a result of the continued outbreaks, the European Union is considering banning travelers from the U.S. 
when its borders reopen on July 1st. Anthony Fauci has testified before Congress that the next two weeks are going 
to be critical to getting control over the spike in cases.  

At the same time, the Black Lives Matter movement continues to gain momentum. According to multiple recent 
polls, including Pew Research, Quinnipiac University, and the Kaiser Family Foundation, two-thirds of the country 
supports the movement and protests. The majority of the population also believes the protests will lead to 
meaningful reforms.  

At the beginning of the COVID-19 pandemic, brands stood up to offer reassurance and guidance, and served as a 
voice of reason. As the country faces its history of structural racism, many brands are asking what their role should 
be now. In today’s Spotlight, we highlight a recent article in Fast Company that points to the opportunity for brands 
to become activists. Just as brands stepped in when other institutions failed during the pandemic, now is the time 
for brands to play a real and substantive role when it comes to social and racial justice. 

Date: 6/22/20 Source: Morning Consult 

A single source for consumer sentiment, news, and 
resources related to what’s happening in the country today

The share of U.S. adults who are “very” concerned about the coronavirus 
outbreaks by generation

https://coronavirus.jhu.edu/map.html
https://morningconsult.com/form/coronavirus-outbreak-tracker/
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Emotional Response to 
Protests for Racial Justice 

Date: 6/17/20-6/23/20 Source: Brandwatch 
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Economic News 

• The Second Great Depression (6/23/20) The Atlantic  

• Stock market news live updates: Nasdaq hits fresh record 
as vaccine hopes rise, trade fears 
deescalate (6/23/20) Yahoo Finance  

• Trump tells aides he supports second round of stimulus 
checks, but White House divisions remain 
(6/23/20) Washington Post  

• The shift to thrift: COVID-19 propels an already surging 
secondhand clothing market (6/23/20) Market Watch  

• Economy week ahead: Housing, factories and consumer 
spending (6/21/20) Wall Street Journal 
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Note: Change in emotional sentiment is reflective of changes since 6/10, when we shifted how social listening is being 
pulled to be reflective of all social conversations, rather than COVID-19-specific conversations. 

https://www.theatlantic.com/ideas/archive/2020/06/second-great-depression/613360/
https://finance.yahoo.com/news/stock-market-news-live-june-23-2020-221548702.html
https://www.washingtonpost.com/business/2020/06/23/trump-stimulus-checks-second-round/
https://www.marketwatch.com/story/covid-19-propels-an-already-surging-secondhand-clothing-market-2020-06-23
https://www.wsj.com/articles/economy-week-ahead-housing-factories-and-consumer-spending-11592766000?mod=hp_major_pos2#cxrecs_s
https://www.wsj.com/articles/economy-week-ahead-housing-factories-and-consumer-spending-11592766000?mod=hp_major_pos2#cxrecs_s
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During the first few months of the COVID-19 crisis, brands 
stepped up to the challenge and offered the reassurance and 
guidance consumers wanted. Brands took various actions, from 
“we’re with you” messaging to redirecting resources, to directly 
address the crisis. Then, on May 25th, George Floyd was shown 
on video being killed by a police officer, igniting a global 
movement against police brutality and the racial injustices facing 
Black communities.   

Cultural strategist Linda Ong asks, “If brands were the voice of 
reason during the pandemic, what should their role be now?” and 
answers with, “Brands need to become activists.” She states that 
during the pandemic, brands have demonstrated their abilities 
to step in when other institutions have failed, and it’s time for 
them to do the same for social and racial justice today. She 
outlines the same playbook marketers used for COVID and how it 
can be applied to the current crisis:  

• Help society: How can you reorient your business to 
address the challenge at hand, without regard to profit?  

• Direct customers to take action: What ways can you 
suggest for consumers to address the crisis through the 
lens of your brand?  

• Support employees: How can you demonstrate your 
brand’s commitment to its values by how employees are 
cared for?  

• Share perspective: How can you provide hope and 
empathy from your brand’s POV?  

Spotlight On: Opportunity for Brands 
to Behave like Activists

• How to succeed in your office job when there is no office 
(6/21/20) NYTimes  

• How this time-management trick can change your whole 
relationship with time (6/23/20) NYTimes  

• Are companies more productive in a pandemic? 
(6/23/20) NYTimes  

COVID-Related Resources: Racial-Justice-Related Resources

• Apple is one of the first brands to close stores in the US 
again due to COVID-19 spike (6/22/20) Morning Brew  

• $1M donation from the North Face to help front lines during 
COVID-19 (6/22/20) Forbes  

• Fandango will make it easy to see new seating arrangements 
and safety info as theaters reopen (6/23/20) The Verge 

• Here’s what several companies are promising to do to fight 
racism (6/22/20) NYTimes  

• Major brands join the #StopHateForProfit campaign and 
announce temporary Facebook ad boycott in response to civil 
rights groups calling companies to stop advertising on 
Facebook in July (6/22/20) Washington Post  

• The Ad Council’s 'Love Has No Labels' campaign addresses 
Black Lives Matter in new spot (6/22/20) MM&M  

• Nestle pulls ‘Beso de Negra’ candy, while also reviewing its 
entire portfolio for racism (6/22/20) Bloomberg News  

• Fortnite reportedly removes police cars in new season of its 
game (6/22/20) CNN Business  

• Snapchat apologizes for Juneteenth filter that prompted users 
to ‘smile’ to break chains of slavery (6/19/20) The Verge  

• A Juneteenth pledge asks agencies to commit to 13 percent 
Black leadership by 2023 (6/18/20) Adage  

• Wieden+Kennedy, 72andSunny, R/GA among the 30-plus 
agencies to join 600 & Rising’s ‘Commit to Change’ Campaign 
that calls for agencies to make their diversity data public 
(6/18/20) Adage 

Marketing/Media News

• Anti-racist resource guide (6/23/20) Google doc  

• 137 ways to donate in support of Black lives and communities 
of color (6/15/20) The Strategist  

• 50 books by Black authors for you to buy and read because 
they’re excellent books not just because they’re tools for anti-
racism @itsecogal  

• Charity print sale by Black photographers See In Black Project  

Source: Fast Company (6/1/20) 

How Brands are Addressing COVID-19 : 

How Brands are Addressing Racial Injustice:  

For a regularly updated blog tracking brands’ responses to racial 
injustice, visit AdAge here 

The 
Weekly 
Digest

https://www.nytimes.com/2020/06/21/business/work-home-coronavirus.html?action=click&module=Top%20Stories&pgtype=Homepage&contentCollection=AtHome&package_index=0
https://www.nytimes.com/2020/06/23/magazine/pomodoro-technique.html?action=click&module=Editors%20Picks&pgtype=Homepage
https://www.nytimes.com/2020/06/23/business/working-from-home-productivity.html?action=click&module=Top%20Stories&pgtype=Homepage
https://www.morningbrew.com/retail/stories/2020/06/22/apple-one-first-brands-reclose-stores-due-covid19-spike.html
https://www.forbes.com/sites/jefffromm/2020/06/22/1m-donation-from-the-north-face-to-help-front-lines-during-covid-19/#8120ce13f642
https://www.theverge.com/2020/6/23/21300275/fandango-health-safety-policy-theater-reopening-tenet-mulan-covid19-app
https://www.nytimes.com/article/companies-racism-george-floyd-protests.html
https://www.washingtonpost.com/news/powerpost/paloma/the-technology-202/2020/06/22/the-technology-202-major-brands-announce-facebook-ad-boycott/5eefc22d602ff12947e91172/
https://www.mmm-online.com/home/channel/campaigns/love-has-no-labels-is-back-to-fight-racial-injustice/
https://www.bloomberg.com/news/articles/2020-06-22/nestle-pulls-beso-de-negra-candy-reviews-portfolio-for-racism
https://www.cnn.com/2020/06/22/tech/fortnite-police-cars-trnd/index.html
https://www.theverge.com/2020/6/19/21296713/snapchat-juneteenth-filter-smile-chains-controversial
https://adage.com/creativity/work/threes-crowd-juneteenth-pledge/2262956#:~:text=In%20time%20for%20the%20155th,actionably%E2%80%9D%20eliminate%20racist%20hiring%20practices.
https://adage.com/article/agency-news/wiedenkennedy-72andsunny-rga-among-30-plus-agencies-join-600-risings-commit-change-campaign/2262726
https://docs.google.com/document/d/1a-lzdtxOlWuzYNGqwlYwxMWADtZ6vJGCpKhtJHHrS54/preview?pru=AAABcwZ9QBU*FRWEGMQiPrkzW29t4rAPPA
https://nymag.com/strategist/article/where-to-donate-for-black-lives-matter.html
https://www.instagram.com/p/CBmDEdHHnse/?igshid=9l3y59wa87wn
https://www.fastcompany.com/90511582/we-need-brands-to-behave-like-activists
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

