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This week, we mark the one-year 
anniversary of the Digest. What started  
out with the intention of being a single 
source for news related to COVID-19, has 
evolved into a resource dedicated to 
covering current events and their impact 
on both consumer and brand behaviors. 
As the fight against the pandemic 
continues to be a centerpiece of this 
publication, we’re pleased to introduce 
new metrics aimed at understanding the 
U.S. vaccine rollout and our march toward 
herd immunity  (see: 7 day average of 
newly vaccinated people in U.S). 

The last 12 months have been anything  
but easy. It’s important to recognize the 
progress that we’ve made, while also 
acknowledging the long way our country 
is from where we want it to be. We’ve  
gone from counting new COVID cases, 
hospitalizations, and deaths to also 
counting vaccinations administered,  
which may have contributed to the rise  

in consumer confidence these past  
few months (see: Chart of the Day).  
It's a sure sign of hope, but the virus  
is still spreading and claiming lives  
along the way.   

We’ve also made great strides in 
acknowledging the systemic racial 
injustices that plague our country, but 
evidenced by the rising anti-Asian hate 
crimes and the senseless shootings that 
killed several Asian women last night in 
Atlanta, we have a very long way to go in 
correcting the long-standing racism that 
exists and the classism, sexism, and 
issues of immigration status it intersects 
with. As brands become more 
accustomed to speaking out about  
racial injustices, some are taking action  
in solidarity with the Asian American and 
Pacific Islander (AAPI) community (see 
Spotlight On: How brands are responding  
to hate crimes against Asian Americans).   
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Number of COVID-19 
Cases in the U.S.  29,549,810 

53,669

As of  9:51am  Source: Johns Hopkins 

Number of Daily New 
Diagnoses in the U.S. 

Trajectory of New Diagnoses: 
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Date: 3/17/21 Source: Morning Consult 

Daily U.S. Consumer Confidence Indices
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7 day average of 
newly vaccinated 
people in US

1.58M/day 

22%
Percentage of  
US population 
vaccinated: 

As of 3/16/21 Source: NYT 

Given at least one shot:

12%
Fully vaccinated:

https://coronavirus.jhu.edu/map.html
https://morningconsult.com/form/consumer-confidence-dashboard/
https://www.nytimes.com/interactive/2020/us/covid-19-vaccine-doses.html


Date: 3/10/21-3/16/21   Source: Brandwatch 
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Note: Change in emotional sentiment is reflective of changes since 6/10, when we shifted how social 
listening is being pulled to be reflective of all social conversations, rather than COVID-19-specific 
conversations. 

• Moderna Gives First Vaccine Shots To Young Kids As Part Of 
COVID-19 Study (3/16/21) NPR  

• Why the Pandemic Experts Failed (3/15/21) The Atlantic  

• Zoom anxiety is real. Here's how to combat it (3/16/21) CNET 

• Boston rally calls attention to attacks on Asian Americans 
(3/13/21) Boston Globe  

• The Oscars nominations made history at least 9 times this year 
(3/15/21) Refinery29  

• The Internet’s memory of Breonna Taylor (3/15/21) The Cut  

• Resources to support the Asian American community 
@mspackyetti  

• 30+ Asian-American-owned businesses you can support right 
now Reader’s Digest 

Racial-Justice-Related Resources
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Emotional sentiment COVID-Related Resources 

https://www.npr.org/sections/coronavirus-live-updates/2021/03/16/977778462/moderna-gives-first-vaccine-shots-to-young-kids-as-part-of-covid-19-study
https://www.theatlantic.com/science/archive/2021/03/americas-coronavirus-catastrophe-began-with-data/618287/
https://www.cnet.com/how-to/zoom-anxiety-is-real-heres-how-to-combat-it/
https://www.bostonglobe.com/2021/03/13/metro/rally-calls-attention-attacks-asian-americans/?event=event12
https://www.refinery29.com/en-us/2021/03/10365487/oscar-nominations-2021-historic-women-diversity
https://www.thecut.com/2021/03/internets-memory-breonna-taylor.html
https://www.instagram.com/p/CMhYz7uHEa3/?igshid=k3ampvjrq6uq
https://www.rd.com/article/asian-american-owned-businesses/


Amidst the rising physical and verbal assaults on Asians in the 
U.S. and across the world following the start of the COVID-19 
crisis, brands are coming out in support of the Asian American 
and Pacific Islander (AAPI) community. Many have posted 
statements of solidarity on social media using the hashtag 
#StopAsianHate, which was created to condemn anti-Asian 
racism and discrimination. Some companies have also made 
donations to organizations within the community or 
shared resources with ways to support. Here are examples of 
brands declaring their solidarity:  

• Nike posted a video stating that it stands with the AAPI 
community. It also donated a total of $500,000 to 20 non-
profits that support Asian American, Middle Eastern, and 
Pacific Islander communities. These organizations range 
from those that offer sport programs to those that support 
education and career development to those that promote 
anti-racism and inclusion efforts.  

• Peloton made a $100,000 donation to the Asian American 
Federation, which supports Asian communities.  

• Airbnb published a blog post with resources for allies. It 
also shared some of the internal dialogue taking 
place within the company’s Asian employee resource 
group.  

• HBO stood with the AAPI community by condemning the 
hate crimes and talking about “diverse voices and 
perspectives” being fundamental to the stories it tells. It 
also pointed people towards more resources at 
StopAAPIHate.org.   

Although some brands have spoken out, far too many have 
remained silent on the sidelines or have put out statements 
without demonstrating true solidarity. Here are ways your 
organization can get involved:  

• Reach out: Go to AAPI organizations and ask “What can we 
do to help?”.  

• Speak out: Be intentional about your statements of 
support for the AAPI community.   

• Take action: Back up your statements with very specific 
and purposeful steps to address anti-AAPI bias and hate. 
Raise and donate funds to support AAPI organizations. 
Devote staff time to address anti-AAPI bias in your 
community.   

• Invite AAPIs for discussions: Invite AAPIs to share their 
experiences and stories. Listen.   

• Learn the facts: Learn about AAPI history, literature, arts, 
etc. and the diversity within the community. Unlearn what 
you’ve been taught about the model minority myth.  

Spotlight On:  
How brands are responding to hate 
crimes against Asian Americans  • Corporate brands stepped up during 2020’s racial reckoning — 

now comes ‘the hard work’ of real equity and inclusion (3/15/21) 
MarketWatch   

• The odd pattern that keeps happening at the Grammys (3/15/21) 
The Atlantic  

• An analysis of 27,000 Instagram images show that fashion’s BLM 
reckoning was mostly bluster (3/16/21) Quartz  

• Nike debuts “We Play Real” film to celebrate Black women 
(3/7/21) Footwear News  

• Inside the influencer pay gap: Why are Black women being paid 
less for their posts? (3/11/21) Cosmopolitan  

• The nominees for the Oscars are diverse and distinctive. But who 
will watch the show? (3/15/21) NBC News  

• Byron Allen threatens legal action if Madison Avenue doesn’t 
allocate more dollars to Black-owned media (3/15/21) ADAGE  

• Racial diversity in children's books grows, but slowly (3/16/21) 
ABC News  

• Nike sets fresh diversity targets for 2025, and ties executive 
compensation to hitting them (3/11/21) CNBC 

• Hotels.com tries to capture rising demand for ‘revenge travel’ in 
new campaign (3/8/21) AdAge  

• Can airports meet the challenge of a surge in summer travelers? 
(3/15/21) NBC News  

• Colleges canceled Spring Break, but students are traveling 
anyway (3/16/21) NPR  

• I want to look damn good when the world sees me again 
(3/15/21) The Atlantic  

• How brands are celebrating yet another socially distanced St. 
Patrick’s Day (3/16/21) ADAGE  

• Starbucks CEO Kevin Johnson says the pandemic has 
strengthened the company (3/16/21) Fortune  

• Americans, somehow, spent less money drunk shopping in 2020 
than in previous years (3/16/21) Fortune  

• Seeking return to normal, JPMorgan Chase is planning for 
summer interns to go to the office (3/16/21) NYT  

• Expecting shoppers to return, retailers are increasing ad spend 
(3/5/21) Forbes  

• How a stay-at-home year accelerated three trends in the 
advertising industry (3/13/21) CNBC 

Marketing/Media News  
Related to Racial Injustice

Source: Yahoo! (3/4/21), Yahoo! (2/22/21), Yahoo! (3/2/21), AdAge (3/10/21) 

Marketing/Media News  
Related to COVID-19

Economic News 
• U.S. retail sales fell 3% in February (3/15/21) WSJ  
• Biden's stimulus will keep America's economy humming for years, 

Goldman Sachs predicts (3/16/20) CNN  
• Biden highlights small-business help, as problems persist 

with lending program (3/16/21) NYT 

For a regularly updated blog tracking brands’ responses to racial injustice, visit AdAge here 
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https://www.marketwatch.com/story/corporate-brands-stepped-up-during-2020s-racial-reckoning-now-comes-the-hard-work-of-real-equity-and-inclusion-11615583508
https://www.theatlantic.com/culture/archive/2021/03/grammys-2021/618284/
https://qz.com/1971689/fashion-brands-arent-keeping-their-instagram-diversity-promises/
https://footwearnews.com/2021/focus/athletic-outdoor/nike-we-play-real-film-racial-equality-1203116814/
https://www.cosmopolitan.com/uk/reports/a35352031/race-inequality-influencer-pay-gap/
https://www.nbcnews.com/pop-culture/awards/nominees-oscars-are-diverse-distinctive-who-will-watch-show-n1261114
https://adage.com/article/media/byron-allen-threatens-legal-action-if-madison-avenue-does-not-allocate-more-dollars-black-owned/2321926
https://abcnews.go.com/Business/wireStory/racial-diversity-childrens-books-grows-slowly-76487798
https://www.cnbc.com/2021/03/11/nike-sets-diversity-goals-for-2025-ties-executive-comp-back-to-them.html
https://adage.com/article/cmo-strategy/hotelscom-tries-capture-rising-demand-revenge-travel-new-campaign/2320021
https://www.nbcnews.com/business/travel/can-airports-meet-challenge-surge-summer-travelers-n1261124
https://www.npr.org/2021/03/16/977568407/colleges-canceled-spring-break-but-students-are-traveling-anyway
https://www.theatlantic.com/health/archive/2021/03/americans-working-out-return-normal/618280/
https://adage.com/article/cmo-strategy/how-brands-are-celebrating-yet-another-socially-distanced-st-patricks-day/2321991
https://fortune.com/2021/03/16/starbucks-ceo-kevin-johnson-says-the-pandemic-has-strengthened-the-company-ceo-daily/
https://fortune.com/2021/03/16/day-drinking-drunk-shopping-2020/
https://www.nytimes.com/2021/03/16/business/jpmorgan-interns-return-to-office.html
https://www.forbes.com/sites/bradadgate/2021/03/05/getting-shoppers-back-to-stores-post-pandemic/?sh=332ef5155b42
https://www.cnbc.com/2021/03/13/how-covid-19-changed-the-advertising-industry-.html
https://finance.yahoo.com/news/asian-american-pacific-islander-hate-crimes-violence-143532205.html
https://www.yahoo.com/entertainment/major-brands-around-world-share-211203162.html
https://finance.yahoo.com/news/asian-american-pacific-islander-hate-crimes-violence-143532205.html
https://adage.com/article/opinion/opinion-face-hatred-its-time-asian-americans-and-pacific-islanders-be-visible/2320796
https://www.wsj.com/articles/us-economy-february-retail-sales-coronavirus-recovery-11615844390
https://www.cnn.com/2021/03/15/economy/stimulus-economy-biden-2022/index.html
https://www.nytimes.com/2021/03/16/business/economy/biden-paycheck-protection-program.html
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

