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Number of COVID-19 Cases in the U.S. 

2,637,380 

36,653
As of 10:34am  Source: Johns Hopkins 

Number of Daily New Diagnoses in the U.S. 

Trajectory of New Diagnoses:  
Decreasing 

Consumer Confidence Index

Consumer Discussions  

Date: 6/24/20-6/30/20 Source: Brandwatch  

The past week has shown that the U.S. is still very much in the throes of the COVID-19 pandemic. 
Yesterday, 45 states reported seven-day averages of new coronavirus cases greater than one week ago, with 
6 of those reaching new single-day highs. As a result, several state reopenings have been halted or reversed.  

In the midst of all of this, we saw a small uptick in consumer confidence in June (see Chart of the Day). 
However, daily data reported by MorningConsult shows that confidence has begun to tick back down 
given the rise in new cases. Increasingly, consumers have found that they need to rely on themselves 
and their own judgment during this crisis (see Spotlight On: Navigating Reopenings.) But importantly, 
over two-thirds of consumers believe that brands taking steps to help keep them safe is intrinsic to 
product value. Where traditional institutions have failed, brands have an opportunity to help people live 
their lives responsibly. 

Date: 6/30/20 Source: The Conference Board 

A single source for consumer sentiment, news, and 
resources related to what’s happening in the country today

https://coronavirus.jhu.edu/map.html
https://www.conference-board.org/data/consumerconfidence.cfm
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Emotional Response to 
Protests for Racial Justice 

Date: 6/17/20-6/23/20 Source: Brandwatch 
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Economic News 

• More states reverse or slow reopening plans as 
coronavirus cases climb (6/29/20) CNBC  

• Stock futures little changed heading into final session 
of June (6/29/20) Yahoo Finance  

• What’s at risk: An 18-month view of a post-COVID 
world (6/24/20) Visual Capitalist  

• The COVID-19 impact on advertising spend 
(6/23/20) Visual Capitalist  

• Is remote work here to stay? (6/30/20) NPR 

(-3pp)

(+5pp) (0pp)

(+1pp)

(0pp)

(-3pp)

Note: Change in emotional sentiment is reflective of changes since 6/10, when we shifted how social listening is being 
pulled to be reflective of all social conversations, rather than COVID-19-specific conversations. 

https://www.cnbc.com/2020/06/29/more-states-reverse-or-slow-reopening-plans-as-coronavirus-cases-climb.html
https://finance.yahoo.com/news/stock-market-news-live-june-30-2020-221903237.html
https://www.visualcapitalist.com/whats-at-risk-an-18-month-view-of-a-post-covid-world/
https://www.visualcapitalist.com/the-covid-19-impact-on-advertising-spend/
https://www.npr.org/sections/money/2020/06/30/882834590/is-remote-work-here-to-stay
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With all 50 states having now “re-opened” parts of their 
economy, consumers are faced with an important  choice: Is 
partaking in the social activities we miss so much worth the 
risk of getting sick, or worse yet, infecting others?  

 The overall lack of leadership at the Federal level as to how we 
should safely reopen our economy has left us with a 
fragmented plan that varies state by state and is often built on 
softer guidelines where rules are “recommended but not 
enforced” or “strongly encouraged.” While there is certainly a 
need for people to try and return to normal, the fluid re-
opening regulations often contradict what public health 
officials tell us is the best course of action. For many, what 
would typically be a thoughtless social interaction has now 
become a complex risk vs. reward scenario.  

 Ultimately, this places the burden on the individual to make 
the right choices and adhere to the tactics that we know can 
help keep us safe. Without clear leadership to guide us 
through this crisis, our ability to be self-reliant and make 
good decisions is the clearest path forward.  

Spotlight On: Navigating Reopenings 

• See real-time COVID data and risk level for your 
community COVID ActNow  

• 7 steps to an ergonomic workstation (6/24/20) NYTimes  

• Coronavirus: Do I have to go back to work after lockdown? 
(6/23/20) BBC 

COVID-Related Resources: 

Racial-Justice-Related Resources

• The new corporate swag: Branded masks, sanitizer spray 
bottles and Zoom vanity light rings 
(6/30/20) Washington Post  

• Without concerts, artists are turning to ice cream deals 
and sponsored livestreams (6/29/20) Rolling Stone  

• Sneaker industry stands strong in wake of COVID-19, 
looting (6/29/20) Pittsburgh Post-Gazette  

• How the coronavirus is reshaping ordering and payment 
(6/29/20) Restaurant Business  

• Coronavirus is eliminating many consumer brands that 
Americans love (6/26/20) Mercury News  

• Thanks to COVID, Costco has stopped selling its famous 
half-sheet cakes (6/29/20) CNN 

• The Facebook ad boycott is starting to rattle investors 
(6/29/20) CNN  

• Restaurant Brands admits ‘insufficient racial diversity,’ sets 
hiring goal (6/29/20) Market Screener  

• Reddit will ban r/The_Donald, r/ChapoTrapHouse, and 
about 2,000 other communities after updating its content 
policy to more explicitly ban hate speech          
(6/29/20) The Verge  

• How BET absolutely nailed its virtual awards show 
(6/29/20) The Atlantic  

• Sprite says the American Dream 'forgot' Black America in 
new ad (6/28/20) Adage  

• Doritos is giving ad space to Black artists in partnership 
with Black Lives Matter (6/28/20) Adage  

• Black trans model Jari Jones fronts Calvin Klein's Pride 
campaign (6/26/20) CNN  

• Passionate Gen Zers are finding ways to host protests in 
the digital world (6/25/20) Wunderman Thompson  

• Twitter turned Black Lives Matter Tweets into billboards 
around the country (6/22/20) The Drum 

Marketing/Media News

• How to raise an anti-racist kid (6/24/20) NYTimes  

• It's time to go beyond destroying statues to building new 
ones (6/28/20) CNN  

• Fixing your color-blind casting problem is actually very 
easy (6/25/20) Vulture  

• Educational resources organized into different interests 
and topics @philippelazaro  

Source: (6/30/20) The Atlantic 

How Brands are Addressing COVID-19 : 

How Brands are Addressing Racial Injustice:  

For a regularly updated blog tracking brands’ responses to racial 
injustice, visit AdAge here 
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https://covidactnow.org/?s=58173
https://www.nytimes.com/interactive/2020/06/29/burst/ergonomic-workstation-wirecutter.html?action=click&module=Top%20Stories&pgtype=Homepage&contentCollection=AtHome&package_index=0
https://www.bbc.com/news/business-52567567
https://www.washingtonpost.com/business/2020/06/30/new-corporate-swag-branded-masks-sanitizer-spray-bottles-zoom-vanity-light-rings/
https://www.rollingstone.com/pro/features/music-brand-partnerships-coronavirus-1021174/
https://www.post-gazette.com/life/fashion/2020/06/29/Streetwear-sneaker-industry-stands-strong-in-wake-of-COVID-19-looting/stories/202006290005
https://www.restaurantbusinessonline.com/technology/how-coronavirus-reshaping-ordering-payment
https://www.mercurynews.com/2020/06/26/coronavirus-is-eliminating-many-consumer-brands-that-americans-love/
https://www.cnn.com/2020/06/29/business/costco-half-sheet-cake-coronavirus/index.html
https://www.cnn.com/2020/06/29/tech/facebook-ad-boycott-stock/index.html
https://www.marketscreener.com/RESTAURANT-BRANDS-INTERNA-22033517/news/Restaurant-Brands-International-Burger-King-Popeyes-Tim-Hortons-doubling-down-on-corporate-diver-30843484/
https://www.theverge.com/2020/6/29/21304947/reddit-ban-subreddits-the-donald-chapo-trap-house-new-content-policy-rules
https://www.theatlantic.com/culture/archive/2020/06/how-bet-pulled-off-awards-show-during-pandemic/613606/
https://adage.com/article/cmo-strategy/new-ad-sprite-says-american-dream-forgot-about-black-america/2264631
https://adage.com/article/cmo-strategy/doritos-giving-ad-space-black-artists-partnership-black-lives-matter/2264621
https://www.cnn.com/style/article/calvin-klein-pride-campaign-jari-jones-trend/index.html
https://intelligence.wundermanthompson.com/2020/06/virtual-activists/?mc_cid=55cc038b29&mc_eid=c651372134
https://www.thedrum.com/news/2020/06/22/twitter-amplifies-black-lives-matter-statements-us-protest-cities
https://www.nytimes.com/2020/06/24/well/family/how-to-raise-an-anti-racist-kid.html?surface=home-living-vi&fellback=false&req_id=438919438&algo=identity&imp_id=589076919&action=click&module=Smarter%20Living&pgtype=Homepage
https://www.cnn.com/2020/06/28/opinions/statues-monuments-america-representation-avlon/index.html
https://www.vulture.com/2020/06/big-mouth-central-park-colorblind-casting.html
https://www.instagram.com/p/CBj9hSrFCyp/?igshid=437cd40scjh1
https://www.theatlantic.com/family/archive/2020/06/reopening-makes-citizens-responsible-public-health/613666/
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

