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Number of COVID-19 Cases in the U.S. 

A single source for consumer sentiment, news, and 
resources related to what’s happening in the country today

15,174,019 

215,230 

As of  10:23am  Source: Johns Hopkins 

Number of Daily New Diagnoses in the U.S. 

Trajectory of New Diagnoses: 

Consumer Discussions

Date: 12/8/20 Source: Gallup Panel 

This week, the world watched as the first clinically approved COVID-19 vaccine was administered to patients in the U.K. The 
moment brought a rare sense of hope and optimism after a challenging year. As the vaccine begins to roll out, it remains to 
be seen when it will start to make a meaningful difference to the vast majority of people. In the U.S., with two COVID 
vaccines now in the final stages of approval for use, 63% of Americans say they are willing to get immunized against the 
disease, a 13% uptick since hitting a low point in September (See Chart of the Day). The public’s willingness to receive a 
vaccine will be key to public health and economic recovery in the months to come.   
  
As we head into the tail end of the holiday season with rollout still waiting to be approved in the U.S., people are continuing 
to adjust their plans around COVID—staying safe while also trying to maintain some sense of normalcy. And so are brands. 
Brands are adapting by proceeding with caution and safety first, highlighting the new unconventional 'together' experience, 
and dialing up on comfort. In their latest round of holiday advertising, they find ways to connect to consumers by bringing 
joy to the holidays while still acknowledging the difficult year we’ve had (See Spotlight On: Holiday Commercials Get Real 
This Year).  
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Americans’ willingness  
to receive COVID-19 vaccination

Date: 12/2/20-12/8/20 Source: Brandwatch 

If an FDA-approved vaccine to prevent coronavirus/
COVID-19 was available right now at no cost, would 
you agree to be vaccinated? 

JUL 20-26 AUG 3-9 AUG 17-30 SEP 14-27 OCT 19-NOV 1 NOV 16-29

100

80

60

40

20

0

66 64 62 62 61

50

58

63

34
36

38 38 39

50

42
37

% YES % NO

Increasing 

https://coronavirus.jhu.edu/map.html
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Date: 12/2/20-12/8/20  Source: Brandwatch 
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Note: Change in emotional sentiment is reflective of changes since 6/10, when we shifted how social listening is 
being pulled to be reflective of all social conversations, rather than COVID-19-specific conversations. 

• The Swiss cheese model of pandemic defense 
(12/5/20) NYTimes  

• A rare pandemic silver lining: Mental health start-ups 
(12/7/20) NYTimes  

• Pets combat loneliness and stress for those isolated 
during the COVID-19 pandemic (12/7/20) Forbes 

• Eco-conscious gift ideas and tips ft. BIPOC-owned 
businesses @sydssscrunchies  

• Racial justice resources GLAD.org  

• HBO's 'Euphoria' special gets existential in a striking 
late-night diner chat involving Nike’s involvement in the 
Black Lives Matter movement (12/7/20) Thrillist 

Emotional sentiment COVID-Related Resources 

Racial-Justice-Related Resources

https://www.nytimes.com/2020/12/05/health/coronavirus-swiss-cheese-infection-mackay.html?action=click&module=Editors%20Picks&pgtype=Homepage
https://www.nytimes.com/2020/12/07/business/mental-health-start-ups-teletherapy.html
https://www.forbes.com/sites/jackierocheleau/2020/12/07/pets-combat-loneliness-and-stress-for-those-isolated-during-the-covid-19-pandemic/?sh=458126a07d70
https://www.instagram.com/p/CHokyemhKFp/?igshid=1sdvyw29qhwal
https://www.glad.org/racial-justice-resources/
https://www.thrillist.com/entertainment/nation/euphoria-special-rue-colman-domingo-interview
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Usually, the holiday season consists of festive and cheery holiday 
commercials showcasing wintery shopping sprees. This year looks 
a little different. Companies have opted to get real and include the 
ways in which the coronavirus pandemic is changing our holiday 
season. Many are trying to show a sense of togetherness and joy 
without being tone deaf.   

Some are taking an emotional, feel-good approach:    

• Google’s 2020 “Year in Search” video brought us all the feels 
with all the moments and events—both sad and happy—that 
defined the year.   

• Walmart's Christmas commercial shows families spending the 
holidays at home. It proclaims “Let’s deck the halls—over video 
calls” and “End the year with joy, with meaning, with what 
matters.”  

• Heineken's commercial ends with the tagline “Happy Holidays. 
Socialize responsibly.”  

• Chick-fil-A's melancholy commercial acknowledges that 
“everything’s off this year.” On a similar note, Meijer does the 
same, while also instilling a sense of hope for the future.  

• The U.S. Postal Service's commercial features mail carriers, 
many of them wearing masks, delivering letters and packages 
for the holidays.   

• HEB’s ad tugs at the heartstrings, displaying a visit between a 
girl and her grandmother that takes place on either side of a 
glass door.  (11/30/20)  

While others are taking a more satirical approach:  

• Marks & Spencer's commercial features Olivia Colman, the star 
of “The Crown”, giving a voice-over saying “What a year. Let’s try 
to make Christmas a little brighter, shall we?” while a bottle of 
seasonal gin fills the screen.   

• Match.com makes a villain out of the year by showing the devil 
on a first date with a woman named 2020.  

• Xfinity’s ad stars Steve Carell as a Santa Claus who starts off a 
videoconference with his elves by saying “You know what? I 
can’t even fake it. Look, after the year we’ve just had, the usual 
gifts are just not going to cut it.” 

Spotlight On:  
Holiday Commercials Get Real

• Marketing post-COVID: Which trends are CMOs prioritizing in 
2021? (12/7/20) WARC  

• Costco extends special senior shopping hours indefinitely due 
to COVID spike (12/6/20) Fox Business  

• Coronavirus pushing Main Street into dire straits: Former 
McDonald’s USA CEO (12/7/20) Fox Business  

• Should brands lean in to product placement? (12/7/20) Vogue  
• Meijer supports local restaurants with holiday meal program 

(12/7/20) Supermarket News  
• Walmart to pay $388 million in special cash bonuses to 

frontline workers (12/3/20) Supermarket News  
• National TV ad sales shrank 11% this year, but are bouncing 

back (12/6/20) AdWeek   
• To celebrate lockdown pivots, Squarespace created 

Renaissance-style portraits of real entrepreneurs (12/7/20) 
AdWeek  

• Social media managers on how to effectively handle a crisis 
(12/7/20) The Drum  

• Global ad spend sees faster-than-expected recovery thanks to 
e-commerce and video boost (12/7/20) The Drum  

• 10,000 of America's restaurants are expected to close in the 
next three weeks (12/8/20) CNN 

• 6 months later: Activist marketing takeaways from Nike, Ben & 
Jerry's calls for racial justice (12/2/20) Marketing Dive  

• Nike's diversity advert causing a backlash in Japan (12/2/20) 
BBC  

• Facebook ditches racially neutral approach to policing hate 
speech (12/4/20) Fox Business  

• $66 billion committed to racial equality (12/4/20) Happi  
• Fifth Third Bank announces $2.8 billion investment to 

accelerate racial equity, equality and inclusion (12/7/20) 
BusinessWire  

• How to best use data to meet your DE&I goals (12/3/20) 
Harvard Business Review  

• Why Mastercard is publicly trying to fix its gender and racial 
pay gaps (12/6/20) Fortune  

• Super Bowl LV may double down on social and racial justice 
ads (12/5/20) Deadline  

• 13 fashion brands that have made major strides in activism 
this year (12/4/20) PopSugar 

Marketing/Media News  
Related to COVID-19

Source: NYTimes (12/7/20)  Marketing Dive (12/8/20)

Marketing/Media News  
Related to Racial Injustice

Economic News 
• A vaccine is nearly here. What’s ahead for the global economy 

and markets, according to experts. (12/7/20) Barron’s  
• Good vaccine news and a flurry of stock sales by executives. 

There's a pattern, study finds (12/7/20) LATimes  
• Americans can pay their credit card bills, but for how long? 

(12/7/20) AP 
For a regularly updated blog tracking brands’ responses to racial injustice, visit AdAge here 

https://www.fastcompany.com/90584366/watch-googles-year-in-search-recap-video-is-a-bit-different-this-year-like-everything-else-in-2020
https://www.youtube.com/watch?v=pQbhrZv072Y
https://www.youtube.com/watch?v=ifphUWFdt0M
https://www.youtube.com/watch?v=pqlUQgn8SZg
https://musebycl.io/advertising/meijers-holiday-ad-quietly-finds-hope-gloom-2020
https://www.youtube.com/watch?v=oQbGGMIC2Z4
https://www.youtube.com/watch?v=_fdAf9J-GTY
https://www.youtube.com/watch?v=fZ_Cisv9bPg
https://www.youtube.com/watch?v=YPq23RWpgPM
https://www.youtube.com/watch?v=63o9tgPK9r8
https://www.warc.com/newsandopinion/opinion/marketing-post-covid-which-trends-are-cmos-prioritising-in-2021/3977
https://www.foxbusiness.com/retail/costco-extends-special-senior-shopping-hours-indefinitely-covid-spike
https://www.foxbusiness.com/money/main-street-in-a-lot-of-trouble-because-of-coronavirus-ex-mcdonalds-usa-ceo
https://www.voguebusiness.com/companies/should-brands-lean-in-to-product-placement
https://www.supermarketnews.com/issues-trends/meijer-supports-local-restaurants-holiday-meal-program
https://www.supermarketnews.com/issues-trends/walmart-pay-388-million-special-cash-bonuses-frontline-workers
https://www.adweek.com/tv-video/national-tv-ad-sales-shrank-11-this-year-but-are-bouncing-back/
https://www.adweek.com/tv-video/to-celebrate-lockdown-pivots-squarespace-created-renaissance-style-portraits-of-real-entrepreneurs/
https://www.thedrum.com/news/2020/12/07/social-media-managers-how-effectively-handle-crisis
https://www.thedrum.com/news/2020/12/07/global-ad-spend-sees-faster-expected-recovery-thanks-e-commerce-and-video-boost
https://www.cnn.com/2020/12/08/business/restaurant-closures-coronavirus/index.html
https://www.marketingdive.com/news/6-months-later-activist-marketing-takeaways-from-nike-ben-jerrys/591421/
https://www.bbc.com/news/business-55140846
https://www.foxbusiness.com/technology/facebook-new-approach-hate-speech
https://www.happi.com/contents/view_/2020-12-04/66-billion-committed-to-racial-equality/
https://www.businesswire.com/news/home/20201207005778/en/Fifth-Third-Bank-Announces-2.8-Billion-Investment-to-Accelerate-Racial-Equity-Equality-and-Inclusion
https://hbr.org/2020/12/how-to-best-use-data-to-meet-your-dei-goals
https://fortune.com/2020/12/06/mastercard-trying-to-fix-its-gender-racial-pay-gaps/
https://deadline.com/2020/12/super-bowl-lv-ads-may-double-down-on-social-racial-justice-ads-1234651043/
https://www.popsugar.com/fashion/ethical-fashion-brands-48014598
https://www.nytimes.com/2020/12/07/business/media/holiday-commercials-coronavirus-pandemic.html
https://www.marketingdive.com/news/caution-connection-and-comfort-a-2020-holiday-trifecta/589694/
https://www.barrons.com/articles/a-vaccine-is-nearly-here-whats-ahead-for-the-global-economy-and-markets-according-to-experts-51607134246
https://finance.yahoo.com/news/good-vaccine-news-flurry-stock-170057154.html
https://apnews.com/article/health-coronavirus-pandemic-economy-70b9e5bc26de2a19b7d1873c67baead5
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

