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Number of COVID-19 Cases in the U.S. 

A single source for consumer sentiment, news, and 
resources related to what’s happening in the country today

11,361,394

154,306 

As of  9:18am  Source: Johns Hopkins 

Number of Daily New Diagnoses in the U.S. 

Trajectory of New Diagnoses:  
Increasing 

Consumer Discussions

Date: 11/17/20 Source: Axios Media Trends 

This week, the pandemic continues to rage on as the U.S. tops an unimaginable 150,000 new cases per day. While the light 
at the end of the tunnel continues to get a bit brighter with the news of not one, but now two highly promising vaccines, the 
concept of “pandemic fatigue” is proving to be quite real as Americans are increasingly choosing complacency over 
compliance. As we approach the holiday travel season, and what could prove to be a critical period in combating the virus, 
American’s interest in the pandemic has never been lower (See: Chart of the Day). Political and medical leaders have been 
pleading with the public to rethink and scale down their holiday plans, but whether people chose to adhere to these 
guidelines remains to be seen.  

COVID is also upending the holiday season for many retailers and brands. With COVID spreading, retailers are reinventing 
Black Friday. They have expanded their 2020 holiday shopping season, offering deals for an extended period of time and 
offering curbside pickup and delivery. For example, Macy’s Black Friday sales began immediately after Halloween. 
Contactless and convenient online shopping has become the preferred choice this year with 83% of consumers saying they 
are planning on doing more than half of their shopping online. On top of planning around the holiday season, brands have 
also begun to think about life after a COVID vaccine is readily available (See Spotlight on: Preparing for a Post-Coronavirus-
Vaccine World).  
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1 Big thing: COVID cases spiking, 
but our attention is waning

Date: 11/11/20-11/17/20 Source: Brandwatch 

Ahead of Thanksgiving travel, new coronavirus cases in the U.S. have 
never been higher, and online interest in the pandemic has never 
been lower, according to data from NewsWhips provided to Axios.

Social media interactions on stories about  
coronavirus and daily U.S. reported cases

Weekly Social  
media interactions 

7-day avg. daily 
reported cases

Feb. 3 to Nov. 15, 2020

https://coronavirus.jhu.edu/map.html
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Emotional sentiment

Date: 11/11/20-11/17/20  Source: Brandwatch 

Sadness

Disgust

Fear

AngerJoy

Surprise
1%

Anger
16%

Fear
6%

Disgust
11%

Sadness
24%

Joy
42%

(-3pp)

(+9pp) (0pp)

(+1pp)

(0pp)

(-7pp)

Note: Change in emotional sentiment is reflective of changes since 6/10, when we shifted how social listening is 
being pulled to be reflective of all social conversations, rather than COVID-19-specific conversations. 

• Pfizer to start pilot delivery program for its COVID-19 vaccine in 
four states (11/17/20) Fox Business  

• Moderna says its COVID-19 vaccine is 94.5 percent effective in 
early analysis (11/16/20) The Verge  

• ‘No one is listening to us’ (11/13/20) The Atlantic 

COVID-Related Resources: 

Racial-Justice-Related Resources:
• Systemic racism, not $200 Air Jordans, suppresses Black 

wealth (11/6/20) Washington Post  

• Meet the woman dismantling systemic racism at Fortune 500 
companies (11/13/20) The Bold Italic  

• New book claims the destruction of Black relationships is 
'America's unrecognized civil rights issue' (11/17/20) The Root  

• An anti-racist glossary of actions and terms every accomplice 
needs to know (11/17/20) Well + Good  

• Companies need to think bigger than diversity training HBR 

https://www.foxbusiness.com/healthcare/pfizer-starts-delivery-trial-for-covid-19-vaccine-in-four-states
https://www.theverge.com/2020/11/16/21569345/moderna-covid-19-vaccine-coronavirus-efficacy-announcement
https://www.theatlantic.com/health/archive/2020/11/third-surge-breaking-healthcare-workers/617091/
https://www.washingtonpost.com/business/2020/11/06/black-net-worth-wealth-gap/?itid=sf_race-america
https://thebolditalic.com/meet-the-woman-dismantling-systemic-racism-at-fortune-500-companies-dafa243dbe9e
https://theglowup.theroot.com/new-book-claims-the-destruction-of-black-relationships-1845695569
https://www.wellandgood.com/white-fragility-examples/
https://hbr.org/2020/10/companies-need-to-think-bigger-than-diversity-training
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This week we’ve seen reports of promising COVID-19 vaccine 
prospects by Pfizer and Moderna. While many brands are simply 
bracing for a second wave of COVID cases this fall and winter, 
others are beginning to map out their return for a world where the 
vaccine is readily available and people can safely go out and enjoy 
each others’ presence again in closer proximity.   

One brand that is doing so is Ticketmaster. The company is 
developing technology that would allow event organizers to 
implement audience requirements on COVID-19 testing and 
vaccinations. If an event organizer opts to instate these 
restrictions on an event, eventgoers would have to submit proof of 
vaccination or a negative test result prior to the start of the 
concert in order to be admitted to the event.   

 
While Ticketmaster has begun developing these plans, it remains 
to be seen whether consumers will feel safe enough to return to 
concerts despite the release of an effective vaccine. It will also 
remain to be seen whether people will be willing to get the vaccine 
in the first place. In October, Consumer Reports found that only 
29% of people stated they were “very likely” to get a COVID-19 
vaccine. Vaccine distribution and the public's acceptability will 
determine how long companies like Ticketmaster will have to wait 
to regain business momentum.  
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Spotlight On:  
Preparing for a Post-Coronavirus- 
Vaccine World 

• Walmart earnings surge as coronavirus pandemic boosts 
grocery, electronics sales (11/17/20) Fox Business  

• United Airlines to debut first flight of free coronavirus testing 
pilot program on Newark-London route (11/16/20) Fox 
Business  

• A COVID baby bust is bad news for these businesses (11/16/20) 
Fox Business  

• Best Buy partners with Instacart for same-day delivery across 
the entire US (11/17/20) The Verge  

• Chipotle leans into burritos to go with first digital-only 
restaurant (11/11/20) Washington Post  

• Coronavirus surge tests the smallest companies (11/15/20) 
WSJ  

• How COVID-19 sparked an unlikely startup boom for brands 
(11/16/20) WSJ  

• Staple food brands are preparing for the next wave of 
COVID-19: Frito-Lay, Goya Foods (11/11/20) Fox Business  

• Consumers Feel Black Friday Is Dead, Out-Of-Stock Products 
A Big Concern, New Holiday Survey Reveals (11/17/20) Forbes 

• Beats by Dre’s beautiful, defiant spot questions your love for 
Black culture (9/12/20) Youtube  

• Chicagoans urged to support Black-owned businesses on 
Black Friday (11/17/20) AdAge  

• Johnson & Johnson pledges $100 million to battle health 
inequities during pandemic and beyond (11/17/20) AdAge  

• iHeartRadio celebrates homecoming for HBCUs (11/13/20) 
iHeart.com  

• Target re-opens looted store with Black shoppers in mind 
(11/11/20) Bloomberg News  

• CBS will require reality shows to have 50% non-white casts 
(11/10/20) NBC  

• How social issues are sparking action among brands (11/11/20) 
eMarketer  

• Whole30® expands commitment to education, anti-racism 
work and BIPOC initiatives at the first Community Cares 
Summit (11/12/20) PR Newswire  

• Black Lives Matter – where are we now and what can you do? 
(11/16/20) World Economic Forum 

Marketing/Media News  
Related to COVID-19

Source: Broadway World (11/11/20), Consumer Reports (11/10/20) 

Marketing/Media News  
Related to Racial Injustice

Economic News 
• Pandemic delivers a triple punch to working women (11/17/20) 

NYTimes  
• Stocks fall as investors pause after vaccine-fueled rally 

(11/17/20) Yahoo Finance  
• US retail sales miss expectations in October (11/17/20) Fox 

Business  
• Hundreds of companies that got stimulus aid have failed 

(11/17/20) Fox Business 

For a regularly updated blog tracking brands’ responses to racial injustice, visit AdAge here 

https://www.foxbusiness.com/markets/walmart-earnings-q3-2021-coronavirus
https://www.foxbusiness.com/lifestyle/united-airlines-coronavirus-testing-pilot-program-debut
https://www.foxbusiness.com/lifestyle/united-airlines-coronavirus-testing-pilot-program-debut
https://www.foxbusiness.com/economy/a-covid-baby-bust-is-bad-news-for-these-businesses
https://www.theverge.com/2020/11/17/21570168/best-buy-instacart-same-day-delivery-announced-pricing-on-demand
https://www.washingtonpost.com/road-to-recovery/2020/11/11/chipotle-digital-kitchen-takeout/
https://www.wsj.com/articles/coronavirus-surge-tests-the-smallest-companies-11605456000
https://www.washingtonpost.com/business/how-covid-19-sparked-an-unlikely-startup-boom-for-brands/2020/11/16/85caac54-281c-11eb-9c21-3cc501d0981f_story.html
https://www.foxbusiness.com/lifestyle/staple-food-brands-are-preparing-for-the-next-wave-of-covid-10-frito-lay-goya-foods
https://www.forbes.com/sites/shelleykohan/2020/11/17/exclusive-commercehub-covid-19-holiday-survey-reveals-70-of-customers-believe-black-friday-is-dead-and-products-being-out-of-stock-is-a-top-concern/?sh=6f8e8850416a
https://www.youtube.com/watch?v=h0rfCYy9jbI
https://adage.com/article/advertising/chicagoans-urged-support-black-owned-businesses-black-friday/2295006
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291
https://hbcu.iheart.com/#:~:text=The%20HBCU%20Homecoming%20Celebration%20on,artists%2C%20influencers%2C%20and%20entertainment.
https://www.bloomberg.com/news/articles/2020-11-11/target-reopens-longfellow-minneapolis-store-looted-in-2020-george-floyd-protests?sref=NkaBHxnl
https://www.nbcchicago.com/entertainment/cbs-reality-shows-must-now-have-50-non-white-casts-network-says/2366839/#:~:text=On%20Monday%2C%20CBS%20introduced%20a,2021%20to%202022%20broadcast%20season.
https://content-na1.emarketer.com/how-social-issues-sparking-action-among-brands
https://www.prnewswire.com/news-releases/whole30-expands-commitment-to-education-anti-racism-work-and-bipoc-initiatives-at-the-first-community-cares-summit-301172269.html
https://www.weforum.org/agenda/2020/11/black-lives-matter-where-are-we-now/
https://www.broadwayworld.com/article/Ticketmaster-Makes-Plans-for-Post-Vaccine-Concert-Going-20201111
https://www.consumerreports.org/vaccines/covid-19-vaccine-answers-start-to-arrive-but-americans-still-have-concerns/
https://www.nytimes.com/2020/11/17/business/economy/women-jobs-economy-recession.html?action=click&module=Spotlight&pgtype=Homepage
https://finance.yahoo.com/news/stock-market-news-live-updates-november-17-2020-232225170.html
https://www.foxbusiness.com/economy/us-retail-sales-miss-expectations-in-october
https://www.foxbusiness.com/economy/us-retail-sales-miss-expectations-in-october
https://www.foxbusiness.com/economy/hundreds-of-companies-that-got-stimulus-aid-have-failed
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

