
This week, as the vaccination rate 
continues to tick up, we’re seeing 
signs that consumers are eager  
to return to their pre-pandemic 
routines (see: Chart of the Day).  
In fact, a recent McKinsey study 
shows a direct link between 
vaccinations and out-of-home 
activities, with those who have 
been vaccinated being 50% more 
likely to engage in activities such 
as dining out, going to the movies, 
and traveling. The airline industry 
has significantly benefited from 
this trend, with TSA screening 
more than 1 million passengers  
for 17 days in a row, a significant 
milestone for the industry.   

Vaccine and inoculation talk are 
quickly becoming a focal point in 

our social conversations. Asking  
a friend “Which one did you get?”  
is seemingly more common than 
asking “how’s it going?”, and some 
vaccination sites even have 
designed photo areas for 
capturing the latest social media 
flex: the vaccine-selfie. Brands,  
too, are quickly trying to partake in 
the vaccine buzz. While most 
consumers support brands 
disseminating factual information 
about how and where to get a 
COVID-19 vaccine, partnering with 
trusted sources such as 
government or medical agencies 
can increase the chances that a 
brand’s messaging will be 
successful (see Spotlight On: 
Brands Encouraging COVID-19 
Vaccinations). 
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Respondents were asked to consider when the 
pandemic is under control and the economy has fully 
reopened. They were then asked how excited they 
were about the opportunity to do the following:

Date: 3/24/21 Source: Morning Consult 

As of 3/30/21 Source: NYT 

https://coronavirus.jhu.edu/map.html
https://www.nytimes.com/interactive/2020/us/covid-19-vaccine-doses.html
https://coronavirus.jhu.edu/map.html
https://morningconsult.com/2021/03/24/pent-up-demand-travel-restaurants-cruise-pandemic/
https://www.nytimes.com/interactive/2020/us/covid-19-vaccine-doses.html


Date: 3/24/21-3/30/21   Source: Brandwatch 
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Note: Change in emotional sentiment is reflective of changes since 6/10, when we shifted 
how social listening is being pulled to be reflective of all social conversations, rather than 
COVID-19-specific conversations. 

• U.S. COVID cases rising again as restrictions ease despite  
benefits from increased vaccinations (3/29/21) CNBC  

• This biotech start-up is working overtime to develop a second- 
wave, mutation-resistant COVID-19 vaccine (3/29/21) CNBC  

• COVID-19 and rural communities: Protecting rural lives and health 
(3/10/21) McKinsey  

• Is indoor dining safe now that I’m vaccinated? (3/15/21) Eater  

• Why people keep asking which vaccine you got (3/29/21) The Atlantic 

• How a shared goal to dismantle white supremacy is fueling Black-Asian 
solidarity (3/26/21) TIME  

• On anti-Asian hate crimes: Who is our real enemy? (2/10/21) Awaken  

• 'Am I Asian Enough?' Adoptees struggle to make sense of spike  
in anti-Asian violence (3/27/21) NPR  

• 'This affects all of us': Marches, rallies against Asian hate crimes  
see widespread participation (3/27/21) USAToday  

• Asian American activists are demanding equal civil rights, better 
education in schools after Asian hate attacks (3/26/21) USAToday 
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Emotional sentiment COVID-Related Resources 

https://www.cnbc.com/2021/03/29/covid-19-cases-deaths-vaccinations-daily-update.html
https://www.cnbc.com/2021/03/29/helix-nanotechnologies-on-developing-mutation-resistant-covid-vaccine.html
https://www.mckinsey.com/industries/healthcare-systems-and-services/our-insights/covid-19-and-rural-communities-protecting-rural-lives-and-health
https://www.eater.com/2021/3/15/22332393/is-indoor-dining-safe-with-the-covid-19-vaccine
https://www.theatlantic.com/health/archive/2021/03/vaccine-small-talk/618446/
https://time.com/5949926/black-asian-solidarity-white-supremacy/
https://medium.com/awaken-blog/on-anti-asian-hate-crimes-who-is-our-real-enemy-207ee7354926
https://www.npr.org/2021/03/27/981269559/am-i-asian-enough-adoptees-struggle-to-make-sense-of-spike-in-anti-asian-violenc
https://www.usatoday.com/story/news/nation/2021/03/27/hundreds-march-rallies-across-country-protest-asian-hate/7030425002/
https://www.usatoday.com/story/news/nation/2021/03/26/stop-asian-hate-asian-americans-across-us-demand-reforms/6990150002/


Several brands have entered the COVID-19 vaccination 
conversation, raising awareness of, educating on, and 
promoting vaccination efforts. But should they? Most 
consumers want brands to speak up. A recent Adweek and 
Harris Poll survey found that 70% of U.S. adults support 
brands disseminating factual information about how and 
where to get a COVID-19 vaccine. Baby boomers were the most 
supportive at 75%. Additionally, 42% of consumers overall said 
sharing vaccine information would bolster their view of the 
brand. However, most people trust government agencies and 
news media over social media or brands for vaccination 
information. Thus, partnerships with trusted sources are key 
to brands’ success in sharing information. Here are some 
examples of brands chiming in on the conversation:  

• Krispy Kreme announced it would give away free donuts  
to newly vaccinated customers. Ensuing controversy led 
the company to later add that if someone chose not to get 
vaccinated for personal reasons, they can still get a donut.   

• Facebook partnered with Boston Children's Hospital on  
a tool called VaccineFinder to help U.S. users learn where 
they can get vaccinated. Facebook also adds labels to 
posts about COVID-19 vaccines to provide additional 
information from the WHO and it continues to provide  
free ads to health-focused organizations so they can  
share their own guidance.  

• YouTube plans to use a 3-pronged approach to vaccination 
education efforts consisting of continuing to share 
information from local health authorities and community-
based health organizations, launching a global campaign  
to address vaccine hesitancy, and connecting creators with 
trusted health experts to reimagine the dissemination of 
vaccine information.  

• Pinterest has partnered with Association for Healthcare 
Social Media, an organization of healthcare professionals 
who engage with and provide information to online 
audiences, and medical organizations serving 
underrepresented groups. It will also provide paid media  
to the Ad Council’s “It’s Up to You” vaccine awareness 
campaign.  

Spotlight On:  
Brands Encouraging COVID-19 
Vaccinations • P&G is putting more money behind Black creators and media through 

its Widen the Screen initiative (3/29/21) AdAge  
• How marketers are responding to surging AAPI hate crimes: A live blog 

(3/26/21) AdAge  
• Coca-Cola pledges nearly $2 million to AAPI organizations (3/25/21) 

Coca-Cola  
• AT&T and WarnerMedia announce $7M commitment to combat and 

confront anti-Asian hate (3/26/21) PR Newsire  
• Direct Agents directs NFT-generated funds toward stamping out hate 

(3/22/21) AdAge, Direct Agents  
• Denim brands take to social media to show support for AAPI 

community (3/24/21) Rivet  
• Häagen-Dazs and Lena Waithe are redefining luxury while supporting 

marginalized creators (3/26/21) AdWeek  
• Hurting but still hopeful: What it’s like for Asian American family-

owned businesses right now (3/29/21) Vox  
• Beauty brands can't fight racism if they continue working with 

problematic influencers (3/26/21) Insider  
• Study: Brand activism sways buying behavior, brand impression for 

58% of consumers (3/25/21) Marketing Dive  
• Corporate brands stepped up during 2020’s racial reckoning — now 

comes ‘the hard work’ of real equity and inclusion (3/15/21) 
MarketWatch 

• Krispy Kreme defends its free doughnuts to vaccinated people offer 
(3/29/21) Fox News  

• Millions of Americans return to air travel as vaccines and spring break 
fever kick in (3/29/21) CBS News  

• How marketers are reimagining the consumer journey in a post-COVID 
world (3/24/21) ADAGE  

• 'What are we going to do?': Towns reel as banks close branches at 
record pace (3/29/21) NPR  

• The gambling company that had the best pandemic ever (3/27/21) NYT  
• Here come hot desks and Zoom rooms. And holograms? (3/30/21) NYT  
• Stitch Fix relied on flexibility to ride out the pandemic. CEO Katrina 

Lake says those changes are here to stay (3/30/21) Fortune  
• Retail media strategies evolve as ecommerce surges (3/29/21) 

AdExchanger  
• How Lowe’s, Home Depot plan to keep momentum as consumers’ 

thoughts turn to travel  (3/29/21) ADAGE 

Marketing/Media News  
Related to Racial Injustice

Source: AdWeek (3/29/21), Insider Intelligence (3/29/21), AdWeek 
(3/15/21), AdWeek (3/18/21), AdWeek (3/11/21) 

Marketing/Media News  
Related to COVID-19

• Are you spending or saving your third stimulus check? It could 
determine the strength of the COVID-19 recovery (3/29/21) USAToday  

• Charted: The Gen Z unemployment rate, compared to older 
generations (3/23/21) Visual Capitalist  

• Equal Pay Day highlights a $1 million salary shortfall for some women 
amid COVID (3/24/21) CNBC  

• Essential, unemployed, overstretched: How the COVID economy 
crashed on women (3/22/21) WSKG 

For a regularly updated blog tracking brands’ responses to racial injustice, visit AdAge here 
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https://adage.com/article/cmo-strategy/why-procter-gamble-putting-more-money-behind-black-creators-and-media/2324606
https://adage.com/article/cmo-strategy/how-marketers-are-responding-surging-aapi-hate-crimes-live-blog/2322801
https://www.instagram.com/p/CMz-9qLH5rB/?utm_source=ig_web_copy_link
https://www.prnewswire.com/news-releases/att-and-warnermedia-announce-7m-commitment-to-combat-and-confront-anti-asian-hate-301256823.html
https://adage.com/article/cmo-strategy/how-marketers-are-responding-surging-aapi-hate-crimes-live-blog/2322801
https://opensea.io/collection/non-profit-collection
https://sourcingjournal.com/denim/denim-brands/denim-brands-support-aapi-asian-violence-levis-frame-instagram-269964/
https://www.adweek.com/media/haagen-dazs-and-lena-waithe-are-redefining-luxury-while-supporting-marginalized-creators/
https://www.vox.com/the-goods/22352933/asian-american-family-owned-businesses-atlanta
https://www.insider.com/beauty-brands-cant-fight-racism-work-with-problematic-influencers-2021-2
https://www.marketingdive.com/news/study-brand-activism-sways-buying-behavior-brand-impression-for-58-of-co/597290/
https://www.marketwatch.com/story/corporate-brands-stepped-up-during-2020s-racial-reckoning-now-comes-the-hard-work-of-real-equity-and-inclusion-11615583508
https://www.foxnews.com/food-drink/krispy-kreme-defends-free-doughnuts-vaccinated-people-offer
https://www.cbsnews.com/news/spring-break-air-travel-covid-pandemic/
https://adage.com/article/warnermedia/addressing-consumers-across-new-customer-journey/2323626
https://www.npr.org/2021/03/26/979284513/what-are-we-going-to-do-towns-reel-as-banks-close-branches-at-record-pace
https://www.nytimes.com/2021/03/26/business/bet365-gambling-sports-betting.html
https://www.nytimes.com/2021/03/30/business/office-return-space.html
https://fortune.com/2021/03/29/stitch-fix-pandemic-flexibility-katrina-lake/
https://www.adexchanger.com/data-driven-thinking/retail-media-strategies-evolve-as-ecommerce-surges/#more-158543
https://adage.com/article/cmo-strategy/how-lowes-home-depot-plan-keep-momentum-consumers-thoughts-turn-travel/2324586
https://www.adweek.com/brand-marketing/should-brands-be-encouraging-covid-19-vaccinations-most-consumers-think-yes/
https://content-na1.emarketer.com/us-adults-support-brands-providing-information-about-vaccines
https://www.adweek.com/media/facebook-aims-to-help-50m-people-globally-get-the-covid-19-vaccine/
https://www.adweek.com/media/youtube-takes-3-part-approach-to-covid-19-vaccine-education-efforts/
https://www.adweek.com/media/pinterest-furthers-efforts-vs-covid-19-vaccine-misinformation/
https://www.usatoday.com/story/money/2021/03/29/stimulus-check-spend-save-it-could-set-course-recovery/7020586002/
https://www.visualcapitalist.com/gen-z-unemployment-rate-chart/
https://www.cnbc.com/2021/03/24/equal-pay-day-highlights-a-1-million-salary-gender-shortfall-amid-covid.html
https://wskg.org/news/essential-unemployed-verstretched-how-the-covid-economy-crashed-on-women/
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

