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This week, President Biden 
announced that enough vaccine will 
be available for every U.S. adult by 
May 31st, two months ahead of 
schedule. This news comes on top of 
recent announcements from some 
states that they are rolling back mask 
mandates and reopening schools and 
businesses, allowing Americans to 
begin testing the waters of the ‘new 
normal’. However, both the CDC and 
President Biden’s administration were 
quick to remind people that despite 
positive trends with new cases and 
inoculations, we’re still a long way 
from the end of the pandemic and 
citizens should remain vigilant.   

Regardless of warnings from experts, 
Americans appear optimistic that our 

country is heading in the right 
direction, with consumer confidence 
levels steadily increasing since 
Inauguration Day (See: Chart of The 
Day). As restrictions continue to be 
lifted, it is anticipated that consumers 
will celebrate by spending. The 
National Retail Federation is 
forecasting the highest growth in 
retail spending in 17 years —a jump 
between 6.5% and 8.2% to as much  
as $4.4 trillion this year. As people 
reenter society, brands must meet 
consumers where they are and be 
ready to act on pent-up demand for 
goods and services (See Spotlight On: 
Brands Prep for the Return of Roaring 
‘20s Consumerism). March 03, 2021 
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Note: Change in emotional sentiment is reflective of changes since 6/10, when we shifted how social 
listening is being pulled to be reflective of all social conversations, rather than COVID-19-specific 
conversations. 

• 5 pandemic mistakes we keep repeating  
(2/26/21) The Atlantic  

• How the White House got 2 pharma rivals to work together 
on COVID-19 vaccine (3/3/20) NPR 

• Attacks on Asian-Americans in New York stoke fear, anxiety 
and anger (2/26/21) NYTimes  

• Chloé Zhao becomes the first Asian woman to win the 
Golden Globe for best director (2/28/21) NYTimes  

• Visit NextShark.com for the leading source for Asian 
American news covering culture, issues, entertainment, 
politics and more.  

• 11 news sites we love for trail blazing coverage of Black 
culture and communities MediaBlog  

• Honoring Black LGBTQ+ pioneers @asians4antiracism 
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Emotional sentiment COVID-Related Resources 

https://www.theatlantic.com/ideas/archive/2021/02/how-public-health-messaging-backfired/618147/
https://www.npr.org/2021/03/03/973117712/how-the-white-house-got-2-pharma-foes-to-work-together-on-covid-19-vaccine
https://www.nytimes.com/2021/02/26/nyregion/asian-hate-crimes-attacks-ny.html
https://www.nytimes.com/2021/02/28/movies/chloe-zhao-asian-director.html
https://nextshark.com/
https://mediablog.prnewswire.com/2018/02/14/top-african-american-news-sites/
https://www.instagram.com/p/CLW53iCl700/?utm_source=ig_web_copy_link


Spring has become the new Christmas as marketers 
prepare to unleash media spend and share spring-related 
content in anticipation of a huge increase in sales as 
people return to their somewhat-normal lives once the 
weather gets warmer. Companies are using spring, usually 
a time of rebirth and renewal, as a way to reconnect with 
customers. As more COVID-19 vaccines roll out and the 
spread of the virus falls, more people are feeling hope and 
starting to act on their pent-up shopping demand. The 
National Retail Federation is forecasting the highest 
growth in retail spending in 17 years—a jump between  
6.5% and 8.2%, much of this coming from high-income 
households. Experts are even making comparisons with 
the Roaring ‘20s which was a period of mass consumption 
following the 1918 flu pandemic.   

Many marketers are increasing their marketing  
spend this year, a way to make up for some of the  
lost sales of 2020. Here are some of the ways  
companies are getting ready for spring:  

• Kohl’s used an optimistic and energetic tone in its latest 
“Spring is all you’ve got” commercial showing a girl enjoying 
the spring weather  

• Feather, a provider of rental furniture, is reinvesting in 
advertising as people itch to return to cities  

• Macy’s will focus on fashion and personal style expression 
in its spring marketing  

• Rent the Runway anticipates increasing marketing  
spend by over 20% vs. pre-COVID levels in the spring  
and summer   

• As people plan spring and summer trips, Marriott will focus 
on travelers’ desire to explore, while leaning into customer 
needs developed during the pandemic like longer stays, 
larger spaces, and traveling with pets  

• In an email to travelers, Jet Blue Airways urged travelers  
to “Put more Spring in your step” 

Spotlight On:  
Brands Prep for the Return  
of Roaring ‘20s Consumerism  • The boredom economy (2/20/21) NYT  

• 3rd generation Chinatown restaurateurs share struggle of doing 
business amid COVID-19 (3/1/21) Today  

• Zoom pops as company beats expectations and issues strong 
guidance (3/1/21) CNBC  

• Apple reopens all of its 270 US stores, for now (3/1/21) Engadget  
• British Airways owner calls for digital health passes for 

passengers (2/26/21) NPR  
• Nordstrom partners with Tonal home fitness company to expand 

retail (3/1/21) Fox Business  
• Pandemic has impacted Gen Z career paths (2/26/21) Campaign 

Live  
• Sephora to open over 260 new stores in 2021 including Kohl’s 

concept (2/25/21) Forbes  
• Farther, faster and no sweat: Bike-sharing and the e-bike boom 

(3/2/21) NYT  
• How the pandemic stalled peak TV (2/26/21) NYT 

• ‘The model minority myth is killing us’: Facebook exec calls 
brands, public to confront anti-Asian racism (2/25/21) CNBC  

• Major brands around the world share #StopAsianHate in 
solidarity (2/22/21) Yahoo! Sports  

• 12 Asian-American founders on why the beauty industry needs 
to take a stand against Asian hate (2/27/21) Forbes  

• Jeep restores Bruce Springsteen ad and a look at Unilever’s 
racial justice efforts: Thursday Wake-Up Call (2/25/21) AdAge  

• Streaming services are highlighting Black stories. But there’s still 
lots of room for improvement in elevating Black voices (2/26/21) 
Morning Consult  

• Matrix re-brands, broadens in appeal to more diverse consumer 
base (3/1/21) WWD  

• Mastercard invests in Mobility Capital Finance (3/1/21) 
MarTechSeries  

• Ariel Investments introduces first private investment initiative, 
Project Black, which aims to scale sustainable minority-owned 
businesses & close the racial wealth gap (2/17/21) Business Wire  

• How agencies and brands demonstrated allyship this Black 
History Month (2/26/21) PR Week 

Marketing/Media News  
Related to COVID-19

Source: AdAge (3/2/21) 

Marketing/Media News  
Related to Racial Injustice

Economic News 
• Income and spending gains are latest sign of economic recovery 

(2/26/20) NYT  
• One year into pandemic, sky begins to clear over U.S. economy 

(3/1/21) Reuters  
• Return-to-office plans are set in motion, but virus uncertainty 

remains (3/2/21) NYT 

For a regularly updated blog tracking brands’ responses to racial injustice, visit AdAge here 
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https://www.nytimes.com/2021/02/20/business/gamestop-investing-economy.html
https://www.today.com/food/3rd-generation-chinatown-restaurateurs-share-struggle-doing-business-amid-covid-t210230
https://www.cnbc.com/2021/03/01/zoom-zm-earnings-q4-2021.html
https://www.engadget.com/apple-stores-reopen-us-204614615.html
https://www.npr.org/sections/coronavirus-live-updates/2021/02/26/971776738/british-airways-owner-calls-for-digital-health-passes-for-passengers
https://www.foxbusiness.com/lifestyle/nordstrom-partners-with-at-home-fitness-company-tonal-to-expand-retail
https://www.campaignlive.com/article/pandemic-impacted-gen-z-career-paths/1708448
https://www.campaignlive.com/article/pandemic-impacted-gen-z-career-paths/1708448
https://www.forbes.com/sites/shelleykohan/2021/02/25/sephora-to-open-over-260-new-stores-in-2021-including-kohls-concept/?sh=35d8cbbc827b
https://www.nytimes.com/2021/03/02/travel/ebikes-bike-sharing-us.html
https://www.nytimes.com/2021/02/28/business/media/pandemic-streaming-tv-shows.html
https://www.cnbc.com/2021/02/25/facebook-leader-calls-brands-public-to-confront-anti-asian-racism.html
https://sports.yahoo.com/major-brands-around-world-share-211203162.html
https://www.forbes.com/sites/gabbyshacknai/2021/02/27/12-asian-american-founders-on-why-the-beauty-industry-needs-to-take-a-stand-against-asian-hate/
https://adage.com/article/news/jeep-restores-springsteen-ad-and-unilever-ramps-racial-justice-efforts-thursday-wake-call/2316916
https://morningconsult.com/2021/02/26/streaming-services-black-voices-black-history-month/
https://wwd.com/beauty-industry-news/beauty-features/matrix-re-brand-consumer-base-1234753703/
https://martechseries.com/mobile/mobile-marketing/e-commerce-and-mobile-commerce/mastercard-invests-in-mobility-capital-finance/
https://www.businesswire.com/news/home/20210217005536/en/Ariel-Investments-Introduces-First-Private-Investment-Initiative-Ariel-Alternatives
https://www.prweek.com/article/1708350/agencies-brands-demonstrated-allyship-black-history-month
https://adage.com/article/cmo-strategy/spring-new-christmas-brands-prep-return-roaring-20s-consumerism/2317661
https://www.nytimes.com/2021/02/26/business/economy/personal-income-spending.html
https://www.reuters.com/article/us-usa-economy-rebound-idUSKCN2AT23T
https://www.nytimes.com/2021/03/03/business/return-to-work-coronavirus.html
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

