
This week, President-elect Joe Biden will be 
inaugurated as the 46th president of the 
United States, and he will immediately be 
challenged with uniting a polarized nation. 
The insurrection at the Capitol earlier this 
month is a stark reminder that while many 
people welcome the change in the Oval 
Office, many Americans feel quite differently. 
While the events of the last ten months have 
been some of the most trying in our nation’s 
collective history, they’ve unfortunately 
divided us more than they’ve united us.  

The current state of consumers’ wellbeing 
and attitudes runs deeper than political lines. 
Americans’ mental health and personal 
finances suffered the most in 2020, but 
demographic factors like income and 
education levels have caused certain groups 
to be disproportionately impacted (See: 
Chart of The Day—A Divided America). And 

despite surpassing 400,000 COVID-19 related 
deaths, just over 1 in 2 Americans say they 
would get the coronavirus vaccine today (See: 
Chart of The Day— Willingness to Get 
Vaccine).   

At a time when Americans can’t agree on 
appropriate government interventions, 
businesses are put in a unique position to 
help bridge the divide. According to the 
Edelman Trust Barometer, 70% of people 
expect corporate leaders to step in when 
government does not fix societal problems. 
However, businesses must be thoughtful in 
how they tackle addressing these issues. 
Looking beyond partisan ideals and tapping 
into core values that are shared among all 
Americans is a critical first step for 
businesses looking to speak up and take 
action (See Spotlight On: How Your Business 
Can Bridge the Divide). 
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Them in 2020 Minus the Share Who Said Those Factors Have Worsened 

Willingness to Get Vaccine: Over 1 in 2 Americans 
Say They Would Get a Coronavirus Vaccine  

Date: 1/19/21 Source: Morning Consult 

SPECIAL INAUGURATION EDITION 

Date: 1/10/21 Source: Morning Consult 

https://coronavirus.jhu.edu/map.html
https://morningconsult.com/2021/01/19/an-inaugural-inflection-point-ushering-in-a-new-era-of-marketing-amid-a-polarized-public/
https://morningconsult.com/form/coronavirus-outbreak-tracker/
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Note: Change in emotional sentiment is reflective of changes since 6/10, when we shifted how social 
listening is being pulled to be reflective of all social conversations, rather than COVID-19-specific 
conversations. 

• The latest on the coronavirus pandemic and 
vaccines (1/19/21) CNN  

• Fact check: Scientists do not yet know whether the 
COVID-19 vaccine reduces transmission of the virus 
(1/19/21) Reuters  

• The government cannot afford to lose its best 
pandemic data (1/18/21) The Atlantic 

• A Martin Luther King Day reading list about race in the 
workplace (1/18/21) Quartz  

• Can You Bank: Show your MLK pride by shopping these 
5 Black-owned brands (1/18/21) HelloBeautiful  

• A racial equity monument to honor Dr. Martin Luther 
King Jr. And Coretta Scott King is set for Boston (1/14/21) 
NYTimes  

• Is it bad to shop fashion brands that go against your 
values? (1/14/21) PopSugar 
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Emotional sentiment COVID-Related Resources 

https://www.cnn.com/world/live-news/coronavirus-pandemic-vaccine-updates-01-19-21/index.html
https://www.reuters.com/article/uk-factcheck-transmission/fact-check-scientists-do-not-yet-know-whether-the-covid-19-vaccine-reduces-transmission-of-the-virus-idUSKBN29N1UH
https://www.theatlantic.com/health/archive/2021/01/hhs-hospitalization-pandemic-data/617725/
https://qz.com/work/1958009/a-martin-luther-king-day-reading-list-about-race-in-the-workplace/
https://hellobeautiful.com/playlist/buy-black-on-mlk-day/
https://www.nytimes.com/2021/01/14/arts/design/hank-willis-thomas-mlk-monument-boston.html
https://www.popsugar.com/fashion/shopping-tips-for-finding-ethical-brands-48099605


Partisanship in the U.S. has deep implications not only for 
party politics, but for much deeper issues of systemic 
social, racial, and environmental justice as well. 2020 
showed us what happens when the truth takes on several 
definitions by different groups, from discourse around 
wearing a mask to distrust over the vaccine. How can 
businesses help bridge this divide? According to the 
Edelman Trust Barometer, 70% of people expect corporate 
leaders to step in when government does not fix societal 
problems. Businesses are in a unique position to create a 
post-partisan community that empowers citizens to solve 
problems in a safe environment. Companies should 
remember, however, that they can’t appeal to everyone and 
solve every problem; they should refer back to their 
fundamental values and act on what is most beneficial for 
their larger community. Here are five ways businesses can 
best get involved:  

• Don’t see red or blue. Work to find common ground in 
the issues that best reflect your company’s values.   

• Choose wisely. Take time to truly examine what matters 
to your company, employees, and consumers, rather 
than hopping on the next big issue. What unique role 
does your company have in making the world better?  

• Be accountable. Make statements, and back them up 
with facts and action.   

• Wait to talk. Listen first. Ensure diversity and inclusion of 
voices of all types of lived experiences.  

• Know where to draw the line. Just because your 
company is committed to a more unified future does not 
mean you should overlook more extremist ideologies 
that better society for the sake of post-partisanship.  

Spotlight On: How Your Business  
Can Bridge the Divide 

• British hospitals use blockchain to track COVID-19 
vaccines (1/19/21) Reuters  

• Supermarket chain Aldi to pay U.S. workers who get 
COVID-19 vaccination (1/19/21) Reuters  

• Your smartwatch might detect signs of COVID-19 before 
you do (1/19/21) Engadget  

• Norwegian Cruise Line Holdings Ltd. announces 
extension of suspension of voyages (1/19/21) Yahoo 
Finance  

• MTA postpones planned 2021 fare hike "for several 
months" because "people are suffering" (1/18/21) 
Gothamist  

• Blackstone’s pre-COVID-19 portfolio shifts have turned 
out well (1/19/21) WSJ  

• RESTAURANTS  
• IHOP introduces burritos and bowls in push for more 

takeout customers (1/19/21) CNBC  
• CES is a fantasyland of futuristic products. This year it 

was dominated by our bleak present (1/16/21) CNN  
• Ski down and mask up — resorts try to stay safe in 

pandemic skiing boom (1/18/21) NPR 

• What brands can do for MLK Day and Black History Month 
(1/11/21) NAACP  

• How Nordstrom, Patagonia, Kith and more retailers are 
honoring MLK Day (1/18/21) Footwear News  

• NFL co-opts MLK’s quote About ‘injustice anywhere’ after 
blacklisting Kaepernick for protesting police violence 
(1/18/21) NewsOne  

• Jan 20 tweeting on Martin Luther King Jr. Day: The Good, 
the Bad and the Why?! (1/19/21) Ignite Social Media  

• Brands need to embrace social change: Here's why 
(1/19/21) Forbes  

• Ipsy to invest $7M in Black-owned brands  
(1/19/21) Retail Dive  

• Apple announces new projects for fighting against racial 
injustice (1/13/21) Bustle  

• For brands responding to political violence, skip the snark 
and go formal on social media (1/19/21) Morning Consult   

• Brands speak out against Capitol insurrection (1/8/21) 
Campaign US 

Marketing/Media News  
Related to COVID-19

Source: Fast Company (1/19/21) 

Marketing/Media News  
Related to Racial Injustice

Economic News 

• States have tried seizing unemployment benefits 
during the pandemic. Some fear new rules won’t help 
(1/19/21) CNBC  

• Outlook darkens for Wall Street as Biden's regulators 
take shape (1/19/21) Reuters  

• Yellen urges Congress to 'act big' to prop up pandemic-
scarred economy (1/19/21) NPR 

For a regularly updated blog tracking brands’ responses to racial injustice, visit AdAge here 
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https://www.reuters.com/article/health-coronavirus-blockchain/british-hospitals-use-blockchain-to-track-covid-19-vaccines-idUSL4N2JQ3FD
https://www.reuters.com/article/us-health-coronavirus-aldi/supermarket-chain-aldi-to-pay-us-workers-who-get-covid-19-vaccination-idUSKBN29O1GN
https://www.engadget.com/the-morning-after-smartwatch-covid-19-detection-123008187.html
https://finance.yahoo.com/news/norwegian-cruise-line-holdings-ltd-130000510.html
https://finance.yahoo.com/news/norwegian-cruise-line-holdings-ltd-130000510.html
https://gothamist.com/news/mta-postpones-fare-hike-planned-2021-because-people-are-suffering
https://www.wsj.com/articles/blackstones-pre-covid-19-portfolio-shifts-have-turned-out-well-11611061200
https://www.cnbc.com/restaurants/
https://www.cnbc.com/2021/01/19/ihop-introduces-burritos-and-bowls-in-push-for-more-takeout-customers-.html
https://www.cnn.com/2021/01/16/tech/ces-2021-anxiety-tech/index.html
https://www.npr.org/2021/01/18/957221195/ski-down-and-mask-up-resorts-try-to-stay-safe-in-pandemic-skiing-boom
https://naacp.org/latest/what-brands-can-do-for-mlk-day-black-history-month/
https://footwearnews.com/2021/business/retail/mlk-day-2021-nordstrom-retailers-honor-martin-luther-king-jr-1203095432/
https://newsone.com/4079366/nfl-co-opts-mlk-quote/
https://www.ignitesocialmedia.com/community-management/tweeting-on-martin-luther-king-jr-day/
https://www.forbes.com/sites/forbescommunicationscouncil/2021/01/19/brands-need-to-embrace-social-change-heres-why/?sh=e5254fe83288
https://www.retaildive.com/news/ipsy-to-invest-7m-in-black-owned-brands/593375/
https://www.bustle.com/life/alisha-johnson-apple-racial-equity-justice-initiative
https://morningconsult.com/2021/01/19/brand-statements-political-violence-response/
https://www.campaignlive.com/article/brands-speak-against-capitol-insurrection/1704073
https://www.fastcompany.com/90591682/the-nation-is-more-divided-than-ever-your-business-can-be-the-bridge
https://www.cnbc.com/2021/01/19/unemployment-benefits-some-fear-states-wont-waive-pua-overpayments.html
https://www.reuters.com/article/us-usa-biden-wallstreet/outlook-darkens-for-wall-street-as-bidens-regulators-take-shape-idUSKBN29N1W3
https://www.npr.org/sections/biden-transition-updates/2021/01/19/958316653/yellen-urges-congress-to-act-big-to-prop-up-pandemic-scarred-economy
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

