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A single source for consumer sentiment, news, and 
resources related to what’s happening in the country today
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Increasing 

Consumer Discussions

Date: 12/1/20 Source: Morning Consult 

This week, some positive news. While the number of new COVID-19 cases continues to grow in the U.S. to 
seemingly unfathomable levels, the rate of increase is beginning to show signs of flattening out. The Dow rose 
11.8% in November, its best monthly performance since January 1987, as promising vaccine developments 
spurred optimism of economic reopening. As a result, U.S. consumer confidence this week saw its largest 
increase since August (See: Chart of the Day).   
  
This much needed boost of optimism seems to have translated to the shelf (well, virtual shelf), as retailers 
report that consumers spent $9B online on Friday, a 22% increase year over year. However, overall Black Friday 
sales are estimated to have fallen by nearly 20% from last year, with the gains in ecommerce offset by steep 
drops in store foot traffic due to the pandemic. As we head into the peak holiday season, brands must continue 
to look for ways to adapt to new pandemic-driven shopping patterns and engage consumers with digital holiday 
cheer (See Spotlight On: Brands Adapting to COVID for the Holiday Season).  

The 
Weekly 
Digest

Consumer confidence grows as COVID-19 
cases fall and stock markets rise

Date: 11/25/20-12/1/20 Source: Brandwatch 
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This chart displays the ICS, a measurement of consumer 
sentiment. Higher numbers indicate greater confidence.

https://coronavirus.jhu.edu/map.html
https://morningconsult.com/form/consumer-confidence-dashboard/
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Emotional sentiment

Date: 11/25/20-12/1/20  Source: Brandwatch 
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Note: Change in emotional sentiment is reflective of changes since 6/10, when we shifted how social listening is 
being pulled to be reflective of all social conversations, rather than COVID-19-specific conversations. 

• Moderna applies for emergency F.D.A. approval for its 
coronavirus vaccine (11/30/20) NYTimes  

• Eight fun party games you can play over Zoom with friends and 
family (11/30/20) Washington Post  

• Power Up: Coronavirus task force braces for surge on top of a 
surge after Thanksgiving (11/30/20) Washington Post  

• A growing number of scientists believe that the cure for disease 
can be found in our DNA. But that poses a unique problem for 
some Native Americans. (11/23/20) Washington Post  

• Asian Americans are less likely than public overall to know 
someone with COVID-19. Their mental health has suffered just 
the same (11/23/20) Morning Consult 

COVID-Related Resources: 

Racial-Justice-Related Resources:
• American museums are going through an identity crisis 

(11/28/20) The Atlantic  
• The myths of the Thanksgiving story and the lasting damage 

they imbue (11/30/20) Smithsonian Magazine  
• The trauma of Thanksgiving for Native communities during a 

pandemic (11/24/20) Vox 

https://www.nytimes.com/2020/11/30/health/covid-vaccine-moderna.html?campaign_id=60&emc=edit_na_20201130&instance_id=0&nl=breaking-news&ref=cta&regi_id=75315945&segment_id=45667&user_id=ff186e8ac11fc897341452025166daf3&action=click&module=RelatedLinks&pgtype=Article
https://www.washingtonpost.com/video-games/tips/six-fun-party-games-you-can-play-over-zoom-call/
https://www.washingtonpost.com/politics/2020/11/30/power-up-coronavirus-task-force-braces-surge-top-surge-after-thanksgiving/
https://www.washingtonpost.com/magazine/2020/11/23/many-scientists-believe-that-dna-holds-cure-disease-that-poses-problem-some-native-americans/?arc404=true
https://morningconsult.com/2020/11/23/asian-americans-covid-19-impact-polling/
https://www.theatlantic.com/culture/archive/2020/11/american-museums-are-going-through-identity-crisis/617221/
https://www.smithsonianmag.com/history/thanksgiving-myth-and-what-we-should-be-teaching-kids-180973655/
https://www.vox.com/21612039/tommy-orange-thanksgiving-native-americans-pandemic
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This holiday season, brands are changing up how they reach 
consumers as the pandemic continues and more and more 
people shop online, as demonstrated by a successful Black Friday 
week. Going into December, we are going to continue to see 
brands shift online for their selling strategies. Here are a few 
examples of companies engaging with consumers in new ways:  

• Auto brands are starting to build hype around launches and 
reveals online as in-person vehicle reveals are paused. Brands 
have filmed their reveals at offsite locations and broadcast 
them live on social media. Twitter has been particularly 
effective, allowing for real-time conversations that bring the 
same type of excitement that is shared at live reveals.  
AdAge (11/30/20)   

• The Bustle Digital Group is filling the holiday pop-up shop void 
this year by bringing a 21-day virtual shopping event through an 
interactive digital rendering of an open-air, snow-covered 
holiday market. Bustle readers will be able to purchase 
products and freebies from seven branded partners including 
Samsung and Gap. The event will include partner kiosks, a daily 
giveaway station, a virtual DJ booth and photo booth, video 
tutorials, and gift guides. AdWeek, Cambo News (11/30/20)   

• Ralph Lauren has planned several digital launches for the 
holiday season. It has created the RL Virtual Experience which 
allows customers to enter a virtual recreation of the brand’s 
stores via their website or Snapchat lens and shop the items 
on display. The company has also partnered with Snapchat to 
combine AR and fabric. Customers can scan the Polo Pony logo 
using Snapchat and they will be brought to various online RL 
experiences. Additionally, the company is releasing an online 
game called Holiday Run, in which its Polo Bear mascot races 
around different stores and shows off new products. And lastly, 
the brand is debuting a gifting concierge service through 
WhatsApp. On each of the first seven days of December, it will 
drop seven different limited-edition vintage pieces. Glossy 
(11/30/20) 

Spotlight On: Brands Adapting to COVID  
for the Holiday Season

• Black Friday hits record $9B in US consumer spending despite 
COVID (11/28/20) Fox Business  

• Netflix's ‘Selling Sunset’ star Jason Oppenheim on how 
coronavirus has impacted the real estate market (11/27/20) 
Fox Business  

• Food industry braces for new coronavirus wave (11/26/20) 
Politico  

• Coronavirus vaccines may help travel recover, but it may take 
years to fully rebound, experts say (11/28/20) CNBC  

• The luxury e-commerce wars heat up (11/29/20) NYTimes  
• JetBlue warns of higher cash burn as coronavirus rages 

(11/30/20) Fox Business  
• 2-hour delivery goes beyond the basics with new FastAF app 

(11/30/20) Glossy  
• As other companies trim their workforce, Amazon goes on 

hiring spree: report (11/27/20) The Hill  
• The pandemic doomed Walmart’s in-store robots (11/30/20) 

AdWeek 

• Holiday gift-givers want their money to matter. Companies, 
large and small, are taking notice. (11/28/20) CNBC  

• Black Business Friday: 'It’s more than just shopping for your 
family and friends' (11/26/20) The Guardian  

• Black-owned businesses saw a swell of support in 2020. But 
has it lasted? (11/30/20) Huff Post  

• Beauty brands are reverting back to less diversity on 
Instagram Nylon  

• Supermarkets air joint anti-racism spot on C4 in solidarity with 
Sainsbury's Christmas ad (11/26/20) The Drum  

• Cards Against Humanity skipped its annual Black Friday 
critique of capitalism and instead donated $250,000 to five 
charities including Equal Justice Initiative and the New 
Georgia Project (11/27/20) Market Watch  

• Coon is finally retiring its racist branding: Here’s why it took so 
long (11/30/20) SmartCompany  

• The big business of being an ally (11/30/20) Elle 

Marketing/Media News  
Related to COVID-19

Additional source: NYTimes (11/30/20) 

Marketing/Media News  
Related to Racial Injustice

Economic News 
• COVID-19 vaccine prospects may already be boosting 

consumer spending, economy (11/30/20) USA Today  
• Dow Jones tumbles amid Moderna coronavirus vaccine data 

(11/30/20) Investors.com  
• America failed at COVID-19, but the economy’s okay. Why? 

(11/27/20) The Atlantic  
• Nearly one-third of NY, NJ small businesses reportedly closed 

in 2020 (11/30/20) Fox Business  
• Food delivery apps are booming. Their workers are often 

struggling. (11/30/20) NYTimes 

For a regularly updated blog tracking brands’ responses to racial injustice, visit AdAge here 

https://adage.com/article/twitter/how-auto-brands-are-pivoting-virtual-launches-during-pandemic/2297266
https://www.adweek.com/media/bustles-virtual-shopping-event-might-fill-the-holiday-pop-up-void-this-season/
https://cambonews.us/bustles-virtual-shopping-event-might-fill-the-holiday-pop-up-void-this-season/
https://www.glossy.co/fashion/ralph-lauren-ramps-up-digital-investment-ahead-of-the-holidays/
https://www.foxbusiness.com/economy/black-friday-record-9-billion
https://www.foxbusiness.com/real-estate/netflix-selling-sunset-star-jason-oppenheim-coronavirus-impact-real-estate-market
https://www.politico.com/news/2020/11/26/food-industry-covid-shortages-440660
https://www.cnbc.com/2020/11/28/coronavirus-vaccines-help-travel-recover-but-some-changes-permanent.html
https://www.nytimes.com/2020/11/29/business/amazon-farfetch-richemont-ecommerce-wars.html?action=click&module=Top%20Stories&pgtype=Homepage
https://www.foxbusiness.com/markets/jetblue-warns-cash-burn-coronavirus-rages
https://www.glossy.co/beauty/2-hour-delivery-goes-beyond-basics-with-new-fastaf-app/
https://thehill.com/homenews/news/527716-as-other-companies-trim-their-workforce-amazon-goes-on-hiring-spree-report
https://www.adweek.com/retail/walmart-robots-retail-automation-pandemic/
https://www.cnbc.com/2020/11/28/small-business-saturday-holiday-gift-givers-want-their-money-to-matter-.html
https://www.theguardian.com/lifeandstyle/2020/nov/26/black-business-friday-online-shopping-event
https://www.huffpost.com/entry/black-owned-businesses-support-lasted_l_5fbd2b1ac5b68ca87f7f0633
https://www.nylon.com/beauty/a-new-report-finds-beauty-brands-are-still-catering-social-media-posts-to-lighter-skin-tones
https://www.thedrum.com/news/2020/11/26/supermarkets-air-joint-anti-racism-spot-c4-solidarity-with-sainsburys-christmas-ad
https://www.marketwatch.com/story/cards-against-humanity-skipped-its-annual-black-friday-stunt-to-criticize-capitalism-and-tried-a-different-approach-instead-11606505723
https://www.smartcompany.com.au/marketing/branding/coon-rebranding-racist-connotations/
https://www.elle.com/culture/a34763375/anti-racism-industry-profile/
https://www.nytimes.com/2020/11/30/business/black-friday-retail-sales.html
https://www.usatoday.com/story/money/2020/11/30/covid-vaccine-news-viable-vaccine-may-already-lifting-spending-economy/6399117002/
https://www.investors.com/market-trend/stock-market-today/dow-jones-stock-market-rally-moderna-coronavirus-vaccine-tesla-stock-nikola-stock/?src=A00220
https://www.theatlantic.com/ideas/archive/2020/11/america-failed-covid-economys-ok-why/617223/
https://www.foxbusiness.com/small-business/nearly-one-third-of-ny-nj-small-businesses-reportedly-closed-in-2020
https://www.nytimes.com/2020/11/30/nyregion/bike-delivery-workers-covid-pandemic.html?action=click&module=News&pgtype=Homepage
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291

