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Number of COVID-19 Cases in the U.S. 

The biggest news coming out of the past 24 hours is Joe Biden’s choice of Sen. Kamala Harris as his running mate for the 2020 
presidential election. No matter one’s politics, this is a historic moment as Harris becomes the first Black woman and the first 
person of Indian descent to be selected as a VP nominee for a major party.   
    
But while the election is at the forefront of the news cycle, the coronavirus continues to loom in the backdrop. With over 5 million 
COVID-19 cases in the U.S., more than half of Americans know someone who has had the disease and 1 in 5 knows someone who 
has died from the virus (see Chart of the Day). The pandemic, along with BLM protests, is leading to permanent changes in how 
brands think, act, and communicate (see Spotlight On: 6 COVID-19 Behaviors Brands Should Keep for the Long-Term). Brands 
should embrace these new models of behavior to carve out a meaningful space in people’s lives going forward. 
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Note: Change in emotional sentiment is reflective of changes since 6/10, when we shifted how social listening is being 
pulled to be reflective of all social conversations, rather than COVID-19-specific conversations. 

• With no end to the pandemic in sight, coronavirus fatigue grips 
America (8/11/20) Washington Post  

• America’s obesity epidemic threatens the effectiveness of any 
COVID vaccine (8/10/20) Salon.com  

• Neck gaiters are worse than not wearing a mask, study finds 
(8/10/20) Yahoo! Sports  

• Cancel College- Reopening universities will accomplish little and 
endanger many (8/8/20) The Atlantic  

• New Zealand reinstates coronavirus restrictions after first locally-
transmitted case in 102 days (8/11/20) CNN 

COVID-Related Resources: 

Racial Justice-Related Resources
• Race in America Series by the Washington Post  
• Boycotts are more popular than ever — but do they work?  

(8/3/20) Refinery29  
• Centering Black authors with the Conscious Kid: A storytime 

playlist for Youtube kids Youtube Kids  
• Activists are commemorating Black August. Here's the history 

behind the month-long celebration (8/3/20) CNN  
• How does vote-by-mail work and does it increase election fraud? 

Brookings Institute 

https://www.washingtonpost.com/health/with-no-end-to-the-pandemic-in-sight-coronavirus-fatigue-grips-america/2020/08/10/a959424c-d7fa-11ea-930e-d88518c57dcc_story.html
https://www.salon.com/2020/08/09/americas-obesity-epidemic-threatens-the-effectiveness-of-any-covid-vaccine_partner/
https://sports.yahoo.com/neck-gaiters-worse-not-wearing-194307230.html
https://www.theatlantic.com/ideas/archive/2020/08/cancel-college/615064/
https://www.cnn.com/2020/08/11/world/new-zealand-restrictions-intl-scli/index.html
https://www.washingtonpost.com/health/with-no-end-to-the-pandemic-in-sight-coronavirus-fatigue-grips-america/2020/08/10/a959424c-d7fa-11ea-930e-d88518c57dcc_story.html
https://www.salon.com/2020/08/09/americas-obesity-epidemic-threatens-the-effectiveness-of-any-covid-vaccine_partner/
https://sports.yahoo.com/neck-gaiters-worse-not-wearing-194307230.html
https://www.theatlantic.com/ideas/archive/2020/08/cancel-college/615064/
https://www.cnn.com/2020/08/11/world/new-zealand-restrictions-intl-scli/index.html
https://www.washingtonpost.com/washington-post-live-race-in-america-series/
https://www.refinery29.com/en-us/2020/08/9935797/do-boycotts-really-work-cause-change
https://m.facebook.com/theconsciouskid/photos/a.942420352530879/2885126151593613/?type=3&source=48
https://www.cnn.com/2020/08/03/us/what-is-black-august-explainer-trnd/index.html
https://www.brookings.edu/policy2020/votervital/how-does-vote-by-mail-work-and-does-it-increase-election-fraud/
https://www.washingtonpost.com/washington-post-live-race-in-america-series/
https://www.refinery29.com/en-us/2020/08/9935797/do-boycotts-really-work-cause-change
https://m.facebook.com/theconsciouskid/photos/a.942420352530879/2885126151593613/?type=3&source=48
https://www.cnn.com/2020/08/03/us/what-is-black-august-explainer-trnd/index.html
https://www.brookings.edu/policy2020/votervital/how-does-vote-by-mail-work-and-does-it-increase-election-fraud/
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The pandemic has forced companies to think and act differently, 
changing the ways they communicate with their stakeholders. Here 
are six corporate changes that brands should continue beyond 
COVID:  
  
• Be hyper-attuned: In the early days of the COVID-19 crisis, 

businesses became hyper-attuned to what their stakeholders 
were experiencing, identifying innovative ways to be relevant and 
helpful to them.   

• Speak frequently, truthfully, and from the heart: In the past 
few months, we have witnessed corporate leaders balance realism 
with optimism, embracing vulnerability and honesty and 
admitting when they didn’t have all the answers, which has built 
trust.  

• Don’t just speak—act: Many companies took immediate action, 
leveraging their expertise and mobilizing their employees around a 
common purpose to create helpful solutions for their stakeholders 
and society at large.   

• Plan iteratively: Agility has taken on a new meaning as brands 
have had to change their strategies overnight. Many have relied on 
iterative planning to stay nimble and to adapt to changing needs.  
  

• Truncate processes: Businesses have learned how to streamline 
processes, delivering solutions faster without diminishing quality.   

• Be human: As people began working from home, brands 
presented themselves in new, more personal, and less polished 
environments. In many cases, revealing brands’ and peoples’ 
humanity was effective, strengthening the relationships we had 
with them.  

Spotlight On: 6 COVID-19 Behaviors Brands 
Should Keep for the Long-Term 

• Royal Caribbean’s CEO says cruising will be different after 
COVID-19. Here’s how. (8/11/20) Barrons  

• Marriott swings to loss as coronavirus devastates bookings 
(8/10/20) Fox Business  

• Upended by the coronavirus and competing streamers, 
WarnerMedia slashes 600 workers  (8/10/20) LA Times  

• Why every brand now needs to behave like a health and wellness 
brand (8/11/20) Fast Company  

• Snickers highlights the perils of coming out of quarantine 
(8/10/20) AdAge  

• Disney makes direct-to-consumer push as pandemic hammers 
legacy businesses (8/10/20) Campaign Live  

• Six ways COVID-19 has altered the creative process (8/11/20) 
The Drum  

• In push to play, college football stars show sudden unity 
(8/10/20) NYT 

• Brands pledge big bucks for racial justice — But is it a real sign 
of change? WGBH  

• Black influencers respond to brands Black Lives Matter posts 
(8/7/20) Forbes  

• Adobe amplifies diverse women voices with dedicated webpage 
and campaign Adobe Diverse Voices  

• In a video honoring the late Congressman John Lewis, The 
National Basketball Association’s Golden State Warriors stated 
that voter suppression is on the rise (8/6/20) Twitter  

• NBA contributes $300 million to new employment equality 
foundation, NBA Foundation (8/5/20) NBA  

• Gillette Venus adds diversity to Animal Crossing game with 
‘Skinclusive’ options (8/5/20) Hype Bae  

• Facebook launches ‘Black Business August’ in support of 
National Black Business Month (8/4/20) Social Media Today  

• Trader Joe's slams 'inaccurate reports' it's ditching controversial 
branding and says it will continue to label Chinese and Mexican 
meals Trader Ming's and Trader Jose's  
(7/31/20) Business Insider  

• Big fashion brands rushed to claim solidarity with Black Lives 
Matter. Streetwear designers are skeptical (7/30/20) LA Times 

Marketing/Media News Related to COVID-19

Source: Forbes (8/7/20) 

For a regularly updated blog tracking brands’ responses to racial 
injustice, visit AdAge here 
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Economic News 

• Trump’s orders on coronavirus relief create confusion  
(8/9/20) NYT  

• Virus surge makes US weak link in global economic recovery 
(8/11/20)  AP News  

• The transformation of the Fed (8/10/20) Axios  
• U.S. job openings rise in June, likely exaggerate labor market 

health (8/10/20) Reuters 

https://www.barrons.com/articles/royal-caribbean-rcl-ceo-cruising-will-be-different-after-covid-19-51597104309
https://www.foxbusiness.com/markets/marriott-earnings-q2-2020-coronavirus
https://www.latimes.com/entertainment-arts/business/story/2020-08-10/warner-bros-layoffs-att-hbo-max-sarnoff
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